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Production Still on Uphill March Four Years After War 
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MODEL 
CMANGE OVERS 


1946 


Solid line postwar; broken line prewar 


Spark 


Who profits most from con- 
tinually singing the blues? No- 
body. 


2 = * 

Buying for stockpile require- 
ments, plus increased interest by 
private firms, has added life to the 
lead and copper markets. 

* * * 


Businesswise, there can also be 
a safe slide into home base—a 
properly deflated level. It is not 
necessarily so that the slide will 
be an out into some other base. 

* - 


* 
Not Missed! 

Reg. W is gone, Now, like free 
people in a free country, buyer and 
seller can get together on terms 
mutually satisfactory. 

They should know what is satis- 
factory to each without benefit of 
the Washington bureaucracy. 


U.S. Sues duPont 
To Sever GM, 
U.S. Rubber Ties 


yas U. S. Justice department 
began legal proceedings last 
week aimed at severing the rela- 
tionships among General Motors, 
E. I. duPont de Nemours Co., U. S. 
Rubber and Ethyl] Corp. 

A suit filed in Federal District 
Court of Chicago asked for in- 
junctions compelling the duPont 
family to dispose of its holdings 
in GM and U. S. Rubber. The 
government also demanded that 
GM be ordered to liquidate its 
Ethyl interests. 

Other requests in the antitrust 
suit were that GM, duPont and 
U. S. Rubber dissolve all sales con- 
tracts among them and that du- 
Pont sell its tetraethyl lead busi- 


ness. 


+ * 


“"M\HIS case 


* 


gle concentration of industrial 
power in the United States,” Attor- 
ney General Tom Clark asserted. 


“The growth of duPont, Gen- | 


eral Motors and United States 
Rubber to positions of market 
dominance in their respec‘ive 
fields has been marked by the 
elimination of many independent 
(See DU PONT, Page 29, Col. 1) 


In This Issue 


Registrations, Prices ....... 
Used-Oar Auctions ............ 
Production by Makes 


is directed to the} 
breaking up of the largest sin- | 





12 Million Cars 


@ | Built in Four 


Postwar Years 


NOTHER “million milestone” 

marked completion last week 
of the fourth year of postwar ve- 
hicle production by U. S. makers. 

Almost four years to the day 
on which the first postwar pas- 
senger car was built, the indus- 
try clicked out its 12,000,000th car 
of the current peace era. 

It was at 10:50 a.m. on July 3, 
1945, when the first postwar Ford 
was born, and the industry em- 
barked on a teeter-totter of pro- 
duction ups and downs that have 
lasted to the present. 

From the advent of the second 
half of 1945 through the first half 
of 1949, it is estimated by AuTomo- 
TIve News that 12,112,206 cars have 
been assembled in this country 
(see adjoining chart). 

* * + 


N THE same period, an estimat- 

ed 4,462,983 trucks were pro- 
duced, but commercial vehicles for 
civilians were being built long be- 
fore the launching of car output 
in July of 1945. 

Strikes and materials shortages 
dot the production record for the 
past four years. Only in the last 
four of the entire 48 months has 

(Continued on Page 26, Col, 1) 
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|As Regulation W Dies .. . 


| 


EGULATION W_ ended iast 

Thursday with the auto indus- 
try expecting little change in credit 
terms from the third down and 24 
‘months to pay allowed under con- 
trols. 

Checks by Automotive News with 
loan institutions indicate no desire 
for a return to loose credit. 

While there has been some de- 
mand among dealers for 25 per- 
cent down on cars instead of a 
third, none of the substantial 
institutions planned such a step. 
It was expected in the industry 
that there might be _ individual 
cases of easier credit, but no gen- 
eral relaxation. 

* * 

OME observers thought’ the 

death of Regulation W might 
| stimulate sales somewhat, however. 
One loan-company executive men- 
tioned that he though it would 
|stimulate business a little “by 
| bringing back people who thought 
|they had been legislated out of the 
market.” 
| Carl Marker, president of the 
| National Used Car Dealers Assn., 
| said he thought the end of credit 


* 





Holiday Trims Production; 
First Half Tops 3,000,000 


By Bernie Thomas 
Associate Editor 

OT weather shutdowns hit more 

Detroit-area plants last week, 
but automotive production sizzled 
as hot as ever. 

First-half (1949) U.S. car and 
truck output soared over the 
three-million mark last week as 


Production 
Automotive News Estimates 
U. S. Cars, Trucks 


145,479 
143,298 by 
108,453 


Last Prev, 
Week Week 
For complete production totals 


by makes, see table, page 30. 


plants in this country turned out 
another 143,298 vehicles—118,597 
cars and 24,701 trucks, according 
to Automotive News estimates. 
In addition, the past week saw 
the assembly of the 12-millionth 
passenger car in a U.S. plant since 
resumption of postwar production. 
Since 1945, U.S. plants have also 
built more than four million trucks. 
Only the foregoing of Saturday 
operations by the industry because 
of the Fourth of July holiday kept 
last week’s output effort from 
eclipsing the postwar high of the 
previous week. 
| + + 
HAT record total of 145,479 units 
on revision, included 120,468 cars 
and 25,011 trucks. 


+ 


However, last week’s production | 


rounded out a final June total that 
was the highest the industry has 
achieved since 1929. 

In fact, although U.S. plants 
have not been able to top the 
600,000-level since that year, last 

(Continued op Page 30, Col, 1) 





| 





controls would strengthen the 
market a little. 

Marker pointed out, however, 
that he expected no boom. He cited 
the traditional sales decline after 
July 4 as further reason why 


Keating Is Named 
General Manager 


Of Chevrolet 


ETROIT.—C. E. Wilson, presi- 
dent of General Motors, last 
week announced the appointment 
of T. H. Keating as general man- 
ager of Chevrolet, effective July 1. 
Keating, general sales manager 
of*,Chevrolet since Oct. 15, 19465, 
and a member of the Chevrolet 
organization since 1916, succeeds 
W. F. Armstrong, who has been 
on leave because of illness. 

A successor to Keating as gen- 
eral sales manager will be an- 
nounced this week. 

When Armstrong, a vice-presi- 
dent of General Motors, is able 
to return to active duty, he will 
be given special assignments on 


Wilson’s staff, it was announced. 


Keating joined Chevrolet in New 
York 33 years ago, and held every 
major position in the company’s | 
field sales organization prior to 

(See KEATING, Page 25, Col. 4) 





Thomas H. Keating 
... heads Chevrolet | 
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Loose Auto Credit Unlikely 


dealers should not go out and load 
up on cars. 

Both NADA and NUCDA had 
worked for the elimination of Reg- 
ulation W. NADA had no comment 
to make on its passing. 

> * a 

ITH the used-car market slow 

in some areas, observers 
thought that a few dealers hand- 
ling their own credit or dealing 
with small finance companies hun- 
gry for business might lower credit 
terms to attract customers. 

However, it was pointed out 
that such a step would be risky 
in a falling market, where the 

tendency is to tighten up on 
used-car terms rather than relax. 

Some newspapers heralded the 
death of Regulation W with head- 
lines noting the return of “$1 down 
and a $1 a month.” 

No industry observers expected 
any such a development, even in 
spirit. 

* * . 
ALL OF THE companies ques- 
tioned indicated that credit 
restrictions “definitely are not go- 
ing to get any easier.” All were 
unanimous in expressing a desire 
(Continued on Page 25, Col. 1) 


Top Cars 
New car registrations for 
three months, plus 47 states for 

April and 31 for May: 

1949 Pos. Make 
1—274,860 Ford 
2—271,260 Chev. 
38—161,599 Plym. 
4—128,074 Buick 
5— 93,858 Pontiac 
6— 84,197 Olds. 
i— 74,063 Dodge 
8— 59,640 Stude. 
9— 58,448 Mercury 

10— 55,099 Hudson 
ll— 46,473 Nash 

12— 42,113 Chrysler 

18— 34,082 Packard 

14— 33,736 DeSoto 

15— 29,351 Cadillac 
16— 19,760 Kaiser 
17— 15,367 Lincoln 

9,461 Willys 

8,835 Frazer 

4,797 Crosley 

2,627 Ang.-Pref. 15—22 

1,086 Austin $,102—21 

Total All Makes 
1,510,778 1,298,289 
For further details see page 
14, today’s issue. 


1948 Pos. 
156,675— 2 
273,501— 1 
129,433— 3 

97,689— 4 
91,985— 5 
70,044— 7 
86,320— 6 
53,302— 8 
36,127—13 
42,122—10 
46,006— 9 
41,099—11 
25,966—16 
31,675—14 
19,237—17 
40,022—12 
6,890—20 
10,865—18 
26,079 —15 
9,067—19 
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Sees It Setting New Standards... 





ere 


ry 


— —_ 





Reo Introduces ‘Lifetime Engine’ 


ANSING.—Reo Motors is intro- 

ducing this week its new Gold 
Comet heavy-duty, gasoline truck 
engine—a “lifetime” overhead-valve 
power plant that Reo described as 
being the most powerful truck en- 
gine of its size ever built. 

The six-cylinder Gold Comet, 
Reo President Joseph S. Sherer 
jr. said, “develops more usable 
horsepower than any other six or 
eight-cylinder gasoline truck en- 
gine of comparable displace- 
ment.” 

“It will set entirely new stand- 
ards for truck performance under 
any operating condition,” he said. 

The Gold Comet features the 
“wet sleeve” principle with remov- 
able cylinders. This principle, the 
Reo president said, gives the en- 
gine a life span “that only lack 
of normal care and maintenance 
can shorten.” 
* + * 

T THE same time, Reo an- 

nounced that the Gold Comet 
will power the company’s new E-22 
truck series, covering a weight 
range of 17,000-22,000 pounds as a 
truck and 22,500-38,000 pounds as 
a tractor. 

The E-22 features a new truck 
design with a massive-appearing 
front end, modern iines, and in- 
creased driver comfort. In addi- 
tion, it retains Reo’s “More-Load” 
design which, it is said, permits a 
full payload to be carried on a 
skorter wheelbase and makes pos- 
sible a short turning radius, in- 
creased maneuverability, and bet- 
ter load balance. 

The Gold Comet engine, Sherer 
said, is the result of a three-year, 
$1,500,000 program of engineer- 
ing research, and intensive lab- 
oratory and field testing. “It is 
designed not only to provide 
more speed and power, but to do 
so with greater fuel economy, 
greater endurance, and far eas- 
ier maintenance,” he declared. 

“It is designed to obtain the ulti- 
mate power and economy from 
standard grades of present-day 
gasolines, and, at the same time, 
the Gold Comet is fully adaptable 
to the changing conditions and the 
improved fuels which we expect 
in the future.” 
* os + 

T CONTAINS in one unit all of 

the outstanding engine design 
advancements that have been 
proved within the past 15 years, 
Sherer stated, and was built “after 
we agreed that only by manufac- 
turing completely new engines 
could the truck industry hope to 
keep pace with modern highway 
transportation. In other words, 
warmed-over versions of truck en- 
gines that are basically 20 or 30 
years old cannot satisfy the de- 
mands of either the truck opera- 
tors or the motoring public.” 

To produce the Gold Comet, 
the 45-year-old Lansing company 
reportedly has installed $3,500,- 

(Continued on Page 28, Col. 1) 


Quinn to Visit 
Pacific N’West 


DETROIT.—E. C. Quinn, general 
sales manager of Dodge, plans to 
fly to Spokane July 6 to begin a 
nine-day inspection tour of dealer 





sales and service facilities in the| 


Pacific Northwest. 


At Spokane, Quinn will partici-| 
pate in the formal opening on July | 








8-9 of a new truck service center | 


of the Dodge dealer there, Riegel 
Brothers. 
Quinn will conduct dealer meet- 


| ments resulting from price 





HERE'S THE NEW REO—The model E-22 tractor, powered by a completely new overhead- 


valve Gold Comet engine. 
pounds. 





INSIDE VIEW—This is a cross-sectional view 
of the new Gold Comet gasoline truck engine. 
It shows the construction of the engine's re- 
movable cylinder sleeves, the integral mani- 
fold and cylinder head, and improved cooling 
system. The six-cylinder, overhead-valve power 
plant has a displacement of 33! cubic inches 
and, according to Chief Engineer William M. 
Walworth, “easily develops'’ 140 horsepower 
at a governed speed of 3,200 revolutions per 
minute. The engine has a "square’’ bore and 
stroke—4!/g-inch by 4!/-inch. 


Nash-Koloinator’s 
Modernization Job 
Costs $54 Million 


DETROIT.—By the end of its 
present fiscal year on Sept. 30, 
Nash-Kelvinator Corp. will have 
spent $54,000,000 on its postwar ex- 
pansion, modernization and new 
product program, President George 
W. Mason said last week in a let- 
ter to stockholders. 

He stated this covers the 1946-49 
fiscal years and includes $15,000,000 
being spent for such purposes in 
the current year. A smaller expen- 
diture will complete the program 
in 1950. 

Mason credited present satisfac- 
tory earnings to the beneficial ef- 
fects of such expenditures and said 
that results in the quarter ending 
June 30 also should be favorable. 
Operating economies and lower 
costs of materials and parts have 
partly offset recent price reduc- 


tions on Kelvinator and Nash 
products, he said. 
Evidence of the corporation’s 


growth resulting from its expan- 
sion and modernization program, 
and of the large capital require- 
infla- 
tion during and after the war, were 


| pointed out by Mason. He cited a 


ings at Seattle on July 12 and at} 
Portland on July 14. He will return | 


to Detroit on July 15. 


Ford Flies to England 
On Business Trip 


DEARBORN, — Henry Ford II,| March 31, 1941. 
president of Ford Motor Co., left | 


last Tuesday on a flight to England | percent and 83 percent, respective- | 
| ly, in production of Nash vehicles 


for a short business trip. 


43 percent increase in building 
floor space over prewar; dollar 
value of sales 220 percent higher 


|in the first half of this year than 
|in the like 1941 period, and dollar 


| value 


of inventories 327 percent 


| higher on March 31, .1949, than on 


He also noted increases of 32 


Ford was accompanied by Allen| and Kelvinator appliances in the 


W. Merrell, his assistant. 
T. Gossett, vice-president and gen- 


eral counsel, made the trip by boat. | 

It was said in London that Ford | 1949, including $48,027,350 cash and 
was there to arrange for produc-|U. S. government securities, 
tion of a new Ford car, expected| amounted to $70,543,560 compared 


to be somewhat larger than the| with $63,777,477 six months earlier, | 


present English car. 


William | first half of this year over the cor- 


responding 1941 period. 


Net working capital at March 31, 


he said. 


The E-22 tractor covers a gross weight range of 22 
The hood raises from the bumper line for easy engine accessibility. 











500-38,000 





Tucker’s Trial 
Scheduled to 
Open Oct. 3 


CHICAGO.—Federal Judge Wal- 
ter J. LaBuy’s court will be the 
scene of the government’s case 
against Preston Tucker, Floyd D. 
Cerf, Harold A, Karsten and five 
former officials of the Tucker Corp., 
all of whom have been indicted by 
the federal grand jury. 

Almost satisfying both the gov- 
ernment and Tucker, Judge LaBuy 
last Tuesday set Oct. 3 as the date 
for the trial to start in his court. 
He allowed until July 29 for the 
filing of preliminary motions and 
briefs, with Sept. 13 as the date 
for disposition. 

U.S. attorney Otto Kerner, Jr., 
and his two assistants in the case, 
Walter J. Miller and Robert J. 
Downing, appeared before Judge 


LaBuy in behalf of the government. , 


Floyd D. Cerf was the only defend- 
ant present, the others being repre- 
sented by their legal counsel. 
Attorneys for the defendants in 
several instances sought more time 
but the judge ruled that he would 
not extend the date for preliminary 
motions and briefs beyond July 29. 
Judge Michael L. Igoe, Kerner, 
Tucker trustees and officials of the 
War Assets Administration held a 
meeting in the court of Judge Igoe, 
(See TUCKER, Page 26, Col. 2) 





Tucker Finally Obtains 


Patent for His Auto 


WASHINGTON. — It may be 
too late, but the patent office 
last Tuesday issued a patent to 
Preston T, Tucker for the auto- 
mobile he hoped to mass - pro- 
duce. 

The patent, which was applied 
for on March 15, 1947, covers 
what the certificate calls “the 
ornamental design for an auto- 
mobile,” for a period of 3% years. 
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REO'S REMOVABLE CYLINDERS—''Wet sleeve'’ cylinder principle of the new Gold Comet 
gasoline engine is illustrated by this view of the engine block. The cylinders — be replaced 
' 


quickly and inexpensively, eliminating a major repair job in the event a cy 
An overlapping engine block gasket and two neoprene seals at 


scored, the company states. 


the lower end keep the sleeves permanently watertight, it adds. 
of standard size and interchangeable for all six cylinders. 






Sleeves and pistons are all 


Small Assembly Plants 
Studied by K-F 


INITIAL plans are successful, 
Kaiser-Frazer Corp. will launch 
a program that will eventually see 
small K-F final-assembly plants 
seattered in scores of non-indus- 
trial cities throughout the country, 
it was learned last week. 

Each plant presumably would be 
capable of turning out about 20 
finished cars a day. 

The entire program would be 
the culmination of President Ed- 
gar J. Kaiser’s theory that auto- 
mobiles should be built and sold 
at the “community level.” 

Kaiser basically outlined his the- 
ory at a meeting of K-F dealers 
last week in Topeka, Kans. He 
told the dealers that Topeka would 
be an ideal site for one of the 


plants. 
A K-F spokesman in Detroit said 
that Kaiser was not aware that 
a newspaper reporter was present 
at the Topeka meeting. The K-F 
spokesman added that the execu- 
tive’s remarks were meant to be 
“off the record.” 

Planned for early construction 
to test the feasibility of the pro- 
gram are plants at Los Angeles 
and Portland, Ore. These two 
plants will be in operation in 
about three months, Kaiser said. 

(In Detroit, the K-F spokesman 
said the exact site and size of the 
plants had not yet been decided 
on. Architects are studying sites 
and rate experts are probing po- 
tential transportation savings, it 
was added.) 

Kaiser described the entire pro- 
gram as having a “very long 
range” status. He told the Topeka 
dealers: 

“It is my theory that we can 
obtain better labor relations with 
decentralization, since it will en- 
able management to establish clos- 
er personal contacts with workers 
than is possible in a large plant.” 

Should the entire program reach 
maturity, K-F’s Willow Run plant 
presumably would become a parts 
manufacturing headquarters, much 
as Ford’s Rouge plant is a parts 
feeder to that company’s vast net- 
work of final assembly plants. 

Asked how many assembly plants 
might eventually be in the K-F 


* * * 


network, a K-F spokesman said 





K-F DEALERS IN TOPEKA AREA MEET OFFICIALS—Tom Smith, president of Tom Smith | 
(Kans.) Kaiser-Frazer distributor, and more than 100 Topeka area 


Motors, Inc., Topeka 


dealers and their wives met with factory officials recently at a dinner sneeien. Included 
en 


among those at the speaker's table were Edgar Kaiser, K-F president; former 


. Arthur 


Capper of Kansas; Mayor Warren of Topeko, and Phillip Gibson, president of the Topeka 
chamber of commerce. Others were Jack Lyons, regional manager, and Harold B. Phillips, 
divisional. sales manager, both of the Kansas City K-F regional office. 
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“many.” It was denied that Kaiser 
had estimated that ultimately 1,000 
small plants would be _ built 
throughout the U. S., each capable 
of turning out 20 cars a day. 

Automotive News asked a 
source close to Kaiser if K-F 
might still not find itself with a 
“worker efficiency” problem at 
the huge former bomber plant. 

“Worker efficiency is a much 
more important factor in the final 
assembly of a product,” was the 
reply. 

K-F, the spokesman said, was 
optimistic about a scattered final 
assembly system in view of the 
success it was enjoying at a small 
Overseas assembly unit. 

* x *” 

KAISER’S plan develops fur- 

ther, it was added, K-F may 
start early production in a recent- 
ly built Long Beach (Calif.) plant. 
This plant was originally designed 
for a 400-daily car output, but 
could be economically utilized for 
smaller output. 

Kaiser told the Topeka dealers 
that lighter cars were in pros- 
pect for the future, but of the 
same dimensions as current mod- 
els. He saw no radical design 
changes but predicted that many 
new mechanical changes will be 
forthcoming. 

More high compression engines, 
with the subsequent expanded use 
of higher octane gasolines, will 
bring down the price of the neces- 
sary fuel, Kaiser said. 


Dealers Urged 
To Use Caution 
On Yardsticks 


Eprror’s Note: This is the third 
in a series of articles on the 
fundamentals of dealer business 
management: 


By J. B. Van Tassel 


[ast say everything that hap- 
pens in a new-car dealership 
usually happens in relation to the 
number of new cars a dealer sells. 

I take exception to this state- 

ment on the basis that a dealer 
cannot expect every new-car own- 
er he sells to come back to his 
garage ffor service and parts. 
Therefore, you cannot base your 
future sales of service and parts 
on the basis of so many new-car 
sales. 

The most practical way to ap- 
proach this forecast, from the 
standpoint of good sound busi- 
ness management procedure, is to 
first determine the number of 
your make of cars that ure regis- 
tered in your immediate sales 
area. Then project so much serv- 
ice and parts sales per car reg- 
istered, based on your service and 

(Continued on Page 26, Col. 3) 












Singleton Discloses 
He Hid $300,000 

CLEVELAND. — John Single- 
ton, serving 10 to 70 years’ lar- 
ceny by trick in sales of new- 
used cars, admitted to federal 
Officials last week he had hidden 
$500,000. He promised to tell 
where in a bankruptcy hearing 
over the week-end. 

ingleton was brought here to 


testify from the Ohio peni- 
tent'ary in suits brought by 
cre itors. 
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ANY dealers’ sons graduated 
! from college last month, and 
are entering their fathers’ business. 
Advice is seldom sought, although 
it is passed around liberally. Never- 
theless, many of the older genera- 
tion feel pressed for utterance to 
those who have completed their 
formal education and are entering 
business. 

Sons will, of course, find life in 
the automobile business as they 
would find it in the professions or 
arts. Not all joy or sadness, but 
a mixture of both. 

If they have the opportunity, I 
urge them to attend a training 
school that most factories con- 
duct for dealers’ sons, They will 
get much practical information in 
a short time by pursuing such 
a course. It will benefit them 
greatly. 

It is natural for a dealer’s son 
to enter the automobile business. 
In a large measure they are al- 
ready prepared for it. The business 
has been a subject of conversation 
around the family circle since they 
reached an understanding age. 
Many of them have worked in the 





Conn. Assembly 


Fails to Pass 
Harmful Bills 


HARTFORD, Conn.—The state’s 
general assembly, which recently 
adjourned its regular session, did 
not pass any bills harmful to deal- 
ers, the Connecticut Automotive 
Trades Assn. reports. 


However, the special session, now 
convened, will take up any left-over 
bills and some unfavorable meas- 
ures are in the hopper. 

A new state sales tax law has 
been passed, raising the levy from 
1 to 2 percent on all sales except 
resales and sales made to parties 
outside the state or for use outside 
the state. Charitable and religious 
agencies are also tax-free. 

In the case of a tradein auto sale, 
the duty is computed by deducting 
the tradein from the total price. 


Indiana Dealers 


Honor Reeves 


FRENCH LICK, Ind.—Laurence 
E. Reeves, former Ford dealer who 
served the association as a legisla- 
tive chairman, was awarded a 
plaque at the mid-summer confer- 
ence here of the Automobile Deal- 
ers Assn. of Indiana, Inc. 


A talk by Karl Greiner, Pack- 
ard’s general sales manager, on the 
need to sell careers in auto sales 
(AuTomoTive News, June 27), a 
used-car management forum, and 
a driver testing equipment display 
were other highlights of the ses- 
sion. 


The used-car panel included Hay- 
wood M. Davis, moderator; William 
Brown, L. O. Gates, Chester G. 
Sandman, Paul Abels, O. M. Jones 
and Graham C. Hatcher. 
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dealership after school and during 
vacations. This is a good start. 
Boys who will work will carry the 
torch to new pinnacles, 

* + + 


Work With People 

OST fathers started in this busi- 
+ ness with only a burning am- 
bition. But sons are starting out 
at a higher level with physical 
assets and goodwill of the public 
which their fathers have developed 
throughout the years. 


Perhaps sons can never be as 
effective or as important alone as 
their fathers. The older dealers 
were pioneers in this business, and 
had to work out alone many prob- 
lems that have now been settled. 
Sons will be able to grasp the 
opportunities that are ahead of 
them if they learn to live and 
work with people. Our communi- 
cations have now made the world 
one, and it seems to me the prob- 
lems of learning to live and work 
together are the pioneer opportuni- 
ties of today. 


Every one of the sons entering 
the business have sensed that an 
automobile dealership is basically 
a sales institution, Even- the 
porter’s work of keeping the place 
clean impresses customers favor- 
ably or not. The acts of every 
worker, whether they are speci- 
fically assigned to the sales de- 
partment or not, either retard or 
stimulate sales. 

All workers in the dealership 
must be inspired that their job is 
not something to be endured as a 
necessity to make a living, but 
rather as an opportunity to serve 
customers efficiently, promptly and 
economically. 


Sons will find there are no short- 
cuts in this business. There is no 
substitute for work. It takes in- 
telligent planning, enthusiasm and 
ambition. It is a dark day in any 











man’s life when he first attempts 
to figure out some way to make 
money and fame without effort. 
Time is really the only thing any 
of us have. So we must organize 
it carefully. 

+ + * 


Attitude Is Vital 


EMEMBER, the mental attitude 

towards one’s work is_ not 
established by fate. It’s your privi- 
lege to adopt a cordial attitude 
towards your work, your associates, 
your customers and your surround- 
ings. In this business, as in all 
businesses, attitude is important. If 
your attitude is right, your efforts 
are quite sure to be right, as well 
as sure to be productive. 

This is a fast-changing world. 
This is a rapid-action business. 
It is an _ essential business—a 
business with a great future. 
Wealth comes of course only 
from the farms, the mines and 
the forests. However, that wealth 
is of little benefit until transpor- 
tation has moved it to where it 
is of use to human beings, 


Aside from these three basic ele- 
ments, the selling of automobiles 
and automobile service are there- 
fore the most important contribu- | 
tions to our economy. Everybody 
immediately benefits when anybody 
buys an automobile. The owner of 
that car earns more money, spends 
more money, does more work, en- | 
joys life more, means more to him- 





| self, his family and his community 
|than he did before. 


| So sons who have finished formal 
education and who are now enter- | 
ing the automobile retailing trade | 
are entering a field that has a 
glorious past and a great future. 
More and more people are going 
to benefit by the use of more and 
more automobiles. You sons who | 
jare just entering this business will | 
|have an important part to play in | 
this progress. | 

Sons, I salute your fathers and 
| mothers, and extend to you my fer- | 
|vent hopes that you will live up| 
|to all of their, as well as your own, 
aspirations, expectations and hopes. | 
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HAZELTON (PA.) DEALERS BOOST INDUSTRIAL DRIVE—The check from the Hazelton 
Automobile Trades Assn., started six months ago, was among the largest given to the 
fund. Back row: R. J. Wright, secretary; S. Feideiman, J. Sherrock, J. Wright, H. Schupeck, 
H. Taub, J. Geller, C. Eidam, M. Schultz; middie row: N Palermo, R. Sherrock, G. Eidam, 
president; C. Walk, A. Funk (guest), J. Craig, J. Walk. Bottom row: J. Lyman, J. Gallagher, 


treasurer; E. Sharp (quest); A. Purcell. 


NEW LONDON, Conn.—The auto 
industry. is the second largest in 
the U.S. and contributes 20 percent 
of every taxable dollar, according 
to Congressman Clifford Davis of 
Tennessee. 

Davis expressed the opinion that 
the industry should rebuild its pub- 


Florida Dealers 
Make Plans for 


Oct. Convention 


JACKSONVILLE, Fla. — Tenta- 
tive plans for the annual conven- 
tion of the Florida Automobile 
Dealers Assn., scheduled to be held 
here in the George Washington ho- 
tel Oct. 16-18, were discussed last 
week at a meeting of the Jackson- 
ville Automobile Dealers Assn. 

The meeting was attended by 
Walter C. Mallory, general man- 
ager of the Florida association, 
and Frank Winchell, manager of 
the Jacksonville tourist and con- 
vention bureau. 

Mallory outlined some of the 
plans for the state meeting and 
told dealers that many of the out- 
standing men in the industry 
would appear on the program. 

Winchell told of the facilities the 
convention bureau here offers 
meetings. 

Mallory paid tribute to Winchell 
for his work in connection with 
the convention and said that pres- 
ent indications point to the meet- 
ing here being attended by more 
than 700 persons, with prospects 
of being one of the most successful 
held in recent years. 

Walter A. McRae has been named 
chairman of the committee in 
charge of local arrangements. 








N. D. Announces 


July Meetings 


FARGO, N. D.—The regular se- 
ries of July summer meetings of 
the Automobile Dealers Assn. of 
North Dakota has been announced 
by the organization. 

Meetings will be held on July 11 
in Grand Forks and Grafton; July 
12 in Langdon and Devils Lake; 
July 13, Minot; July 14, Crosby and 
Williston; July 18, Hettiner and 
Dickinson. 

Scheduled for July 19 are Bis- 
marck and Linton; July 20, Car- 
rington and Valley City, and July 
21 at Lisbon and Mayville. 





Milwaukee Drops 


Sunday Sales Case 

MILWAUKEE.—Charges were 
dismissed last week by District 
Judge John S. Barry in a test 
case of the city’s ban on Sunday 
car sales. 

Defendants were Joseph L. 
Steinberg, operator of Lincoln 
Auto Sales and a used-car lot 
at another location, and Samuel 
J. Ansfield, an auctioneer, who 
held an auction of Steinberg’s 
cars. They protested the legal 
action on the grounds that it 
was unconstitutional and dis- 
criminated against one class of 
business. 


Auto Role in Economy 


It Should Be Exploited by Industry 
600 Told at Conn. Parley 





lic relations programs to exploit 
these “cold facts.” He spoke last 
week before the annual convention 
here of the Connecticut Automotive 
Trades Assn. More than 600 mem- 
bers and guests attended. 

The convention passed no reso- 
lutions. New offcers will not be 
chosen until next year’s session, 

Other speakers were John W. 
Stokes, tax consultant, and Neal G. 
Adair, editor of Motor magazine. 

A luncheon and banquet were the 
highlights of the first day of the 
convention. Cornelius F. Mulvihill 
of Bridgeport, Connecticut commis- 
sioner of motor vehicles, was a 
luncheon guest. 

The second and closing day was 
given over to entertainment, in- 
cluding golf, swimming, a marine 
parade and a visit to the nearby 
submarine base. 

Officers of the association are: 
Martin J. O’Meara, East Hartford, 
president; Robert E. Parsons, 
Farmington, vice-president; Robert 
Pringle, Simsbury, treasurer; Kirk 
D, Sheldon, Torrington, secretary; 
Carl R. Lane, Hartford, executive 
vice-ptrsident. 

The convention committee in- 
cluded Gorden H. Salmonsen, chair- 
man; Raymond Grinold, Henry A. 
Schaller, Gerald J. Pakmer, Clifford 
Atwood, Joseph Santin, Wentworth 
W. Meek and Roger J. Soulen. 


Tri-State to Plan 
Convention J uly 13 


HARRISBURG, Pa. (UTPS)— 
Plans for the 1949 tri-state conven- 
tion to be held Oct. 14-15 in At- 
lantic City will be completed July 
13 at a meeting of the convention 
committee to be held in Reading, 
according to Claude S. Klugh, gen- 
eral manager of the Pennsylvania 
Automotive Assn. 

“We don’t have to tell our mem- 
bers that the committee will leave 


no stones unturned to give them | 


maximum comfort, education and 
enjoyment,” Klugh said. 


On the House . 


There’s more than just smoke 








GOP Gift Charge 
Indicts 11 Detroit 
Ford Dealers 


DETROIT.—Eleven Detroit-area 
Ford dealers were indicted last 
Wednesday in federal court on 
charges of contributing to the Re- 
publican campaign funds in 1946 
and 1948. 

The newly-indicted local defen- 
dants and amounts of reported 
gifts are: Alfred F. Steiner Co., and 
Alfred F. Steiner, president, $500; 
Park Motor Sales Co., and Harold 
Cc. Johns, president, $500; North- 
lawn Motors Sales, Inc., and Ed- 
ward J. Schoenherr, vice-president, 
$500. 

Others are Bryant Motor Sales, 
Inc., and E. Roy Bryant, president, 
$150; J. B. Cote, Inc., and J. B. 
Cote, treasurer, $984; W. B. Deyo 
Co., and W. B. Deyo, president, 
$750, and Frost-Avis, Inc., and A. 
Robert Frost, vice-president, $500. 

Wayne county dealers indicted 
are Gilbert Motor Sales, Inc., River 
Rouge, and E. H. Gilbert, presi- 
dent, $480; Allan & Locke Motors, 


Inc., Northville, and George A. 
Locke, secretary-treasurer, $100; 
Tom Boyd, Inc., Grosse Pointe 


Park, and Thomas Boyd, president, 
$200, and C. Creed, Inc. (now 
known as Harrisons, Inc.), Wayne, 
Mich., and Charles Creed, presi- 
dent, $250. 


Maximum penalties for such an 
offense are $5,000 fiines for the 
firm and one-year imprisonment 
and $1,000 fiines for the individual. 

The indictments are similar to 
those handed out to several Gena 
eral Motors dealers last summer. 
These corporations pleaded no de- 
fense and were fined. 


Milwaukee Assn. 
Postpones Show 


. 
To Spring of 50 

MILWAUKEE. — The Milwaukee 
County Automobile Dealers Assn. 
has announced postponement of its 
automobile show until next spring. 
The show was originally scheduled 
for Sept, 25-Oct. 1. 

Previously, the Chicago dealers 
association put off its show until 
February. 

Fred Black, president of the 
group, said: 

“The association’s directors de- 
cided to defer the show in order 
to gain time to prepare a better 
show. Certain items we hoped to 
obtain were not available for the 
fall dates.” 

Time and place of the spring ex- 
hibition have not been determined, 
Black said. Milwaukee has not had 
an auto show in almost 10 years. 


Ohio Dealers Plan 


October Convention 


COLUMBUS.—tThe board of trus- 
tees of the Ohio Automobile Deal- 
ers Assn. met Thursday under a 
call from the president, R. E. Rein- 
hold, to discuss current problems 
of the industry. 


The annual convention of the 
association will be held Oct. 9-11 





'in Cincinnati. 


in the rumors about two of the 


leading independents having “small cars” in advanced stages. As 
reported here long ago, it looks like at least two of these light jobs 


will be available within a year. . . 
many a slip twixt cup and lip; 


. But there’s 
remember Ford 


and Chevrolet projects of a year or so ago?... 
We hear “Hydro-Torque” mentioned as the name 
for Chevrolet’s automatic transmission. .. . 
Slim Barnard reports from Los Angeles that 
two dealers recently contracted for new build- 
ings at $3.50 and $5 per square foot; was $8 


per during war and immediate postwar period. 
... Rochester (N. Y.) association recently hon- 
ored Ed Schoen, secretary for the past 16 years, 


with a combo radio-television 
Keating’s advancement to Chevrolet’s top spot 
is a fine tribute to sales; he’ll be one of very 


Wembhoff 


set. . Tom 


few who’ve risen to top via sales. ... Mildred Haskins has asked 

to be relieved as secretary of the San Francisco association. .. . 

Leigh W. Schadt, president of Pennsylvania association, recently 
sent out letter praising Manager Claude Klugh’s efforts for past 25 


years, especially his work during 1949 legislative session. . . 


. One 


way to get away from the heat and humidity (in the office) is to 
go on vacation. So here I go for three weeks. 





—PertTe WeEMHOFF, 
Editor 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 

and dealers in motor vehicles, parts and accessories. 4 2. A fair profit to 
. M the dealer on every used vehicle accepted in partial payment for a new 
A A car or truck. § 3. Srery doliar of gasoline tax collected by state or federal 
L governments applied to the building and maintenance of highways. 4 4. The 
€ e elimination of governmental and bureaucratic controls over this industry. 
& R 4 5. A return to the precepts of independence and the rewards of applied 


energy and ability, which made America and gave more of her citizens 


NEws more of the better things of life than anywhere else in the world. 





Capsule Comment 


Final returns on attendance (25,000 versus 19,000 in pre- 
war), orders and prospect lists stamp the recent Philadel- 
phia auto show as a big success. 


What it would have been at new-model time isn’t hard 


to guess. 
* * * 


G. Ray Jones has been appointed general sales manager 
of Oldsmobile, succeeding Dave Ralston. 


Welcome into the family of sales chiefs, Ray! 
* * * 


Preston Tucker, facing a federal jury trial on charges of 
fraud in connection with his non-produced auto, continues 
to accuse the auto industry for his failure. 


Howsabout putting up evidence or shutting up, Preston? 


* * * 


Franchised dealers of Stillwater, Okla., had a big role in 
that city’s remarkable 10-year record of no traffic deaths, 
contributing cars, advertisements, lecturers for schools, etc. 


Something for auto dealers everywhere to shoot at. 


* * * 


“Out of Business” signs are expected to become more 
plentiful in the coming year along new and used-car row, 
an AUTOMOTIVE NEWS survey finds. 


And the easiest way for YOU to join that parade is 
not to keep on your toes. 


* * * 


U. S. Supreme Court has ruled that Standard Oil of Cali- 
fornia’s “exclusive contracts” with its dealers are illegal 
and dealers are free to buy products from anyone. 


Which assures all sellers, according to the MEWA, the 
right to do business with persons who want to do business 
with them. 


* * * 


“Foolproof” highways are an “important part of the an- 
swer” to the 32,000 auto deaths in 1948, according to Direc- 
tor Charles Upham of the American Road Builders Assn. 


True enough, but we also need foolproof driver laws. 
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FROM THE DAYS of Karl Marx 
and his criticism of the capitalistic 
system, which offered as the anti- 
dote a system of socialism, to the 
present day bait of the Commu- 
nists, I presume the greatest prom- 

ise has been 


WHO either “Share- 
OWNS the-wealth” or 
COMPANIES? “Share - the - 







profits.” Time 
was when conditions existed which 
made this appeal universal. No one 
can argue but what the laborer 
was entitled to his hire, and the 
greatest hope lay in building se- 
curity for the individual and his 
family in their old and unproduc- 
tive days. 
Today in the United States, un- | 
der our present form of demo- 
cratic government which guaran- 
tees freedom to each individual 
and a system by which his re- 
wards are measured only by his 
application and energy, these old 
threadbare appeals ure completely 
discounted by anyone with enough 
gray matter to face the facts. 
+ * * 


IN NO WAY, to my knowledge, 
is this better illustrated than in 
the widespread ownership of our 
great corporations. No longer can 
the cartoonist picture the bloated 
stockholder living in the lap of 
luxury astride the bent back of 
labor. Figures just released for the 
year 1948 show that America’s 216 
largest corporations are owned by 
a total of 10,769,413 stockholders of 
all classes. This compared with the 
10,689,507 for 1947 and shows an 
increase of 79,906, proving that the 
trend is toward more and more in- 
dividual ownership of the great 
American institutions. 


* * * 


AMONG THE 20 companies with 
100,000 or more stockholders, which 
is headed by American Telephone 
and Telegraph with a total of 765,- 
824, we find two automobile manu- 
facturers, namely General Motors 
with 423,401 and Packard with 
116,527. The 14 leading automotive | 
and accessory manufacturers’ stock 
for the year 1948 is owned by 808,- 
045 stockholders from every stra- 
tum of life in America, divided as 
follows: 


NEVER FORGE T— 
THEY FOLLOW 
THE FLAG! 
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ott readers, and your letters are welcomed. 
General Motors . sceesoes wee 423,401 
Packard 0.0... 116,527 aed, © you 6 rape. 
MUNIN. dh csicxrsonsicchpeosuedsinséccdiccedeussoiiées- NE 
Nash-Kelvinator .. 45,397 ° 
Grohem-Peige ee Sabet 34,389 Disagrees 
a st Skeet +. ooe Was greatly interested in your 
Timken Roller Bearing 19,451 |article “Stiffer Terms on Used 
RE OE IID cis ccesccciccscssnce soo, Cars”. (June 20). 
Hudson ot ARC vvwwmvnr 1200 | There is one point I should like 
ROO oeeeeeeerreseeersseessssessseseeeee 9270 [to disagree with, and that is that 
Whe eran sonnnnnnen $18 | one loan official claims the finance 
Paap _"“— |companies do not set the market 
TOTAL we 808,045 | value of automobiles that come 
* * under the heading of “used cars.” I 
OF COURSE, the number of in- — = | i calla edi 
dividual stockholders in leading|,, +52‘ 1 @ true, proven p 


corporations takes no count of the 

millions who are indirectly stock- 

holders through their ownership of 

life insurance policies, etc., which 

are protected by huge investments 

in many of these blue chip stocks. 
ad * * 


WE WONDER sometimes if 
enough publicity is given to these 
facts. Certainly they are the anti- 
dote for the poisons which rabble- 
rousing Socialists and Communists 
try to implant in the minds of 
their people.—G.M.S. 


—A LIMITED NUMBER 
OF THE 1949 ALMANACS 
ARE STILL AVAILABLE 


and will be shipped promptly 
as long as they last. 


$2.50; De- 
luxe, cloth-bound, $5 postage 
paid. 


Regular editions, 


Book Department 
AUTOMOTIVE NEWS 
Detroit 26, Mich. 








the used-car dealer must operate 
under conditions that will enable 
him to sell his paper? If the finance 
company will only go so high, they 
do control his retail price as the 
customer’s balance must be one 
that can be financed. 

While it is a trying time of re- 
adjustment, I do think it for the 
best since the lower your balance, 
the better your paper—-SHERMAN L. 
GoopFRIEND, Tucson, Ariz. 

* + + 


Wiped Out? 


We want to thank you for your 
comments on the small dealers not 
receiving justice from the manufac- 


ber of cars they have received. If 
this continues, small dealers will be 
wiped out in the small towns. 


Thanking you for giving this as} 


much publicity as possible.—On1o 


DEALER. 
* * A 


On Selling 


As a regular reader of AuTOMo- 
tivE News, I would like to make 
this request: Could you suggest a 
weekly or monthly magazine for 
the exclusive use of the salesman 
selling cars? Something like Spe- 
cialty Salesman or Opportunity 
magazine. I have just finished a 
course in selling, and have decided 
on the auto field. 

While the material in your paper 
is good, it is too brief for the 





























‘Hor tee Hest .... «+s. 


This is an open forum for the discussion of any subject of interest to our 


letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 
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No attention is given to unsigned 







novice. My object is to get a week- 
ly or monthly dealing with all the 
angles of selling cdrs.—A. Dwyer, 
Box 440, St. Vincent de Paul, Laval 
County, Quebec, Canada. 


Eprror’s Note: We know of no 
such magazine, although a gen- 
eral magazine on selling would 
probably suggest ideas that could 
be applied to selling cars. Do our 
readers have any ideas on this 
matter? 

* * * 


R. E. O. Speaks 


I notice your article (May 30) 
which refers to “Great Names in 
the Automotive Industry.” Soon 
after it came out that Haynes was 
being recognized, I had a letter 
from Roy Chapin asking me if I 
was going to let Haynes take pri- 
ority. 

The real truth of the matter is 
that Haynes had an assembled job, 
bought the engine, vehicle gear, 


| etc., while in my case I had made 


everything from scratch. 


As far as King is concerned, he 
was employed in my drafting room 


turers as to the amount and num-| and drove some of my early cars. 


He has pushed his publicity which, 
in my judgment, he is not en- 
titled to. 


The above is my viewpoint as I 
like to see credit given where it 
belongs.—R. E. Ops, Lansing. 


Coming Events 


JULY 
duly 17-19—Mackinac Island, Mich, (Grand 
hotel). Midsummer meeting, Automotive 
Trade Assn. Managers. 
AUGUST 
Aug. 15-17—Portland, Ore, (Multnomah ho- 
tel). SAE West Coast meeting. 
SEPTEMBER 
Sept. 7-10 — Detroit (Book-Cadillac hotel 
and Masonic Temple). Third annual con- 
vention, National Used Car Dealers Assn. 











You 
desi 


But 


You 
proc 
ship 
Ame 
Nov 


brou 












THE 


AUTOMOTIVE NEWS, JULY 4, 1949 


PONTIAC 


MOST BEAUTIFUL THING ON WHEELS 





ek- 
the 
YER, 
val 


no 
n- 
tld 
“ld 


Lis 


30) 


oon 
vas 
tter 
f I 
pri- 


r is 
job, 
par, 
ade 


he 
om 
ars. 
ich, 
en- 


s I 
» it 


rand 
tive 


ho- 


10tel 
con- 
ssn. 








You are looking at one of the handsomest, most 
desirable motor cars ever to grace our highways. 


But you are also looking at something else— 


You are looking at a truly luxurious American 
product which is so low in price that its owner- 
ship may reasonably be aspired to by the normal 
American family. 


Nowhere else in all the world could a car so fine be 
brought within such easy reach of so many people. 





PONTIAC 


DIVISION of 


It is a great privilege enjoyed only in the U.S.A. 


Primarily, of course, this achievement must be 
scored as a tribute to America—to its resources, 
to its people and to the system of enterprise under 
which we cooperate with one another. 


But we in the Pontiac organization—at the fac- 
tory and in dealerships all over the country —feel 
that we have, over the years, made special use 
of these priceless advantages. 





GENERAL 


MOTORS 





By deliberate design, and with continuous effort, 
we have striven to have Pontiac embody all that 
is good and desirable in an automobile—and yet, 
by ingenuity of manufacturing, keep the price 
within reasonable reach of a great percentage of 
American families. Today you can see the result of 
this effort on highways all over the country. 


We recommend the Pontiac car to your attention 
as an outstanding example of the good things 
which we in America are privileged to enjoy. 






CORPORATION 
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Ford Strike Deadline Nears... . 





Wage Decisions Due 


At UAW Convention 


By Mac Gordon 


Associate Editor 


IRES from Milwaukee to De- 

troit will be humming this week 
and next with decision-making talk 
on the Ford and Chrysler wage 
negotiations, 

For while UAW-CIO executives 
and rank-and-file delegates are 
holding their annual convention in 
Milwaukee, union negotiating com- 
mittees will be meeting with Ford 
and Chrysler industrial relations 
teams. 

Decision to keep the negotia- 
tions going throughout the con- 
vention was announced by the 
union last week, in the face of 
a July 15 contract expiration 
deadline at Ford. Ford plant 
locals have already started taking 
membership strike votes. 

The Bendix Products plant in 
South Bend, meanwhile, expected to 
win back most of its auto brake 
business following settlement of its 
70-day strike. 

+ * oS 

HRYSLER, victim of a 3%-week 

wage strike last year, was 
served with a 1949 demand for a 
“blanket” hourly pay increase large 
enough to cover the Ford economic 
demands. 

Chrysler Corp. joined Ford in 
resistance to UAW economic de- 
mands, making known its stand in 
a letter agreeing to reopen nego- 
tiations on general wage rates this 
week. 

The letter, signed by Robert W. 
Conder, Chrysler’s labor relations 
director, declared that a fourth- 
round increase in wages at this 
time is “not warranted.” 


“... An increase in wages 
would be contrary to the imme- 
diate and long-range economic 
good of the employes and... 


would prevent again the down- 
ward adjustment of costs that 
this country so badly needs.” 


Conder told Norman Matthews, 
the UAW’s national Chrysler direc- 
tor, that corporation negotiators 
would limit their discussion to the 
area of general. wage rates. The 
Chrysler contract, Conder ex- 
plained, forbids negotiations on 
other economic or non-economic 
topics until next year. 

The union has announced inten- 
tions of pressing for economic 
gains at all auto makers whose 
contracts allow reopening this year. 
This brings all assemblers except 
General Motors into the scope of 
the UAW’s 1949 drive. GM and the 
union are bound until 1950 by a 
cost-of-living wage escalator agree- 
ment. 

+ * * 

ORD and UAW negotiators 

opened discussions last week on 
the key disputed topic in their con- 
tract sessions—the union’s pension 
program demand. 

The union team submitted to the 
company a 133-page document out- 
lining details of the proposed pro- 
gram, which calls for $100-a-month 





pensions for workers aged 60 and 

over with 25 years’ seniority. 
John §S. Bugas, Ford’s industrial 

relations vice-president, formally 


| acknowledged receipt of the report, 


but reiterated his previous rejection 
of all union economic requests in 
favor of a company proposal to 
stabilize wage rates for 18 months. 

UAW President Walter P. 
Reuther, who has not attended a 

Ford contract session to date, has 
denounced the Ford plan as “a 
pattern for continued and _ in- 
creasing unemployment.” Reuther 
argued that more purchasing 
power, not less, is needed to avert 
spreading joblessness. 

Ford negotiations went on a 
daily basis last week following the 
union’s presentation of its pension 
case. The bargainers were beating 
Detroit’s 90-degree heat wave in an 
air-conditioned room in the base- 
ment of the Rackham Memorial 
building. 


* * 


HE union refused to release de- 

tailed information on its pension 
plan, but unofficial observers esti- 
mated that the total cost of the 
program to Ford would amount to 
29 cents per hour per worker, It is 
known that the UAW’s demand for 
a social-security fund would be 
equivalent to eight cents an hour 
per worker. 

Under the union pension pro- 
posal, the entire expense would be 
shouldered by Ford. Two years ago 
company and union negotiators 
reached agreement on a pension ar- 
rangement, the cost of which would 
have been shared by management 
and.workers. 

Ford workers trounced the pen- 
sion plan in a take-your-choice 
referendum, though, preferring 
instead a flat wage increase with 
no old-age retirement strings 
attached. 

The 22 members of the UAW 
International Executive board will 
convene in Milwaukee July 7-9 for 
a pre-convention powwow. Conven- 
tion sessions will begin July 10 and 
run through July 16. 

Auto makers who had purchased 
Bendix brakes and made other sup- 
ply arrangements during the strike 
include Lincoln, Cadillac, Oldsmo- 
bile, Pontiac, Hudson, Nash, Pack- 
ard, Willys and International. 


Since Bendix owns the basic pat- 
ents on the brake parts, the tem- 
porary arrangements for manu- 
facture during the tieup were on a 
“loan” basis. 

Nearly all assemblers were mak- 
ing preparations last week to re- 
turn to Bendix as soon as the South 
Bend plant is ready to resume 
production. 

a * 
PROSPECTS in Washington were 
that the Taft-Hartley labor law 
would remain in force unchanged 
for at least another year, and pos- 
sibly beyond next year’s congres- 
sional elections. 

Administration the 


leaders in 


Senate gave up their fight to push | 
—j|tion with American cars but sim- 


| ply that of giving those American 





CHEVROLET DEALER PLANNING SESSION—The 69th meeting of Chevrolet's National 
Dealer Planning Committee, which brings dealer-elected retailers together for consultation, 


has just been held in Detroit. Clockwise (outside tables): T. C. Carrell, Pollard-Carrell Co., | 
Ulmer, Uimer Co., Brookhaven, Miss.; H. S. Weiser, 
Hajek of the central office of Chevrolet: |. 


San Fernando, Calif.; James R. 


Weiser Motors, Beloit, Wis.; O. D. 


Bud 
x. 


assistant general sales manager of Chevrolet; A. V. Tyrrell, Tyrrell Chevrolet Co., Cheyenne, 


yo.; T. A. Peters, Wolverine Chevrolet Co., Lansing; |. J. Cole, Cole Chevrolet 
eo. L. Ten Eyck, Avondale Motor Car Co., Cincinnati; C. V. Lee, Lee 


Wyo.; 
Inc., Utica, N. Y.; G 


otors, 


Chevrolet Co., Uniontown, Pa.; C. E. Pierson, Pierson Chevrolet Co., Vidalia, Ga. 


Clockwise (inside tables): E. M. Cone, Cone Brothers, Anaheim, Calif.; E. R. Nash. Waco | 
. 5 7 Chevrolet, 
Linhart, Linhart Chevrolet Co., 


Chevrolet Co., Waco, Tex.; H. V. Butler, 


croqaem Motors, Inc.; Storm Lake, la.; 
Brothers, 


J. R. 
Bardstown, Ky. 


Inc., Edwardsville, Iil.; 
Howe, Howe Motor Co., 


Jeanette, Pa, and F. 








| has 
| chairman O. F. Hands announces. 


Don 
Inc., Claremont, 
B. Wilson, Wilson 
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BAYNE INTRODUCES NEW REGIONAL SALES MANAGER—Joseph H. Bayne, 


manager 


four regions in a new organizational move, and presented the 


eneral sales 


Lincoln-Mercury (standing, left), announced in Los Angeles the establishment of 


rst of the regional sales 


managers to be appointed, Henry B. Daniels, Western region (seated, left), at a press party 


attended also by district sales managers of the |! Western states. 


to right: Harry H. Crimmins, Oakland; F. 





ext to Bayne are, left 


L. Macarty, Denver; George L. Boggs, Los 


Angeles, and George H. Patton, Seattle. New regional headquarters will be at Los Angeles. 


through a repealer of the law at 
this session of Congress. A repeal 
measure was expected to win Sen- 
ate approval, but it was headed 
for a Presidential veto because of 
toughening amendments engineered 
into the bill by Sen. Taft. 

NADA reported that dealers 
throughout the country worked 
hard for the principles of the Taft- 
Hartley law, advising congressmen 
of their opinions, both individually 
and through state associations and 
NADA. 


K-F Worker Benefits Hit 


$1,000,000 Annual Rate 

WILLOW RUN.—Trustees of the 
Kaiser-Frazer UAW-CIO social se- 
curity fund and the K-F social 
security fund disclosed last week 
that benefits under the program are 
being received by K-F workers at 
the rate of more than a million 
dollars a year. 

Trustees said that death, disa- 
bility, maternity, hospital and sur- 
gical benefits for participating 
employes totaled $537,000 during the 
first six months of the company- 
financed program, activated last 
October. They estimated that with 
increased benefits put into effect 
last February, workers will benefit 
by well over a million dollars in 
the first 12-month period. 

The program, the first of its kind 
among auto makers, is financed 
solely by the company. 


Hillman to Stick 
In U.S. Market, 
Rootes Declares 


LONDON.—“Rootes Group cars 
and trucks, including the Hillman, 
are in the American market on a 
long-term basis,” said Sir William 
Rootes last Wednesday, “and we 
haven't the slightest idea of drop- 
ping out of the U. S. market. 

“We are appointing more dealers 
each week and are now in a posi- 
tion to service our cars on a wide- 
spread basis in the United States. 
When we first entered this market 








|we did so with a long-range plan 


in mind and our plans haven't 


| changed in the slightest degree. 


“It isn’t a question of competi- 


families who want smaller, more 
economical cars, a product that 
meets their needs,” Rootes said. 
“The few thousand cars we have 
sent to the U. S. are a drop in a 
bucket compared to the hundreds 
of thousands of American cars 
produced.” 

“The people who are buying the 
Hillman are those who are not in- 
clined to pay for cars which are 
twice as large as they need, carry 
twice as many people as they are 
ever called upon to carry and cost 
more to operate and maintain than 
our cars.” 


Parley Delayed 
In Kentucky 


LOUISVILLE. — The Kentucky 


Sarvis, | Automobile Dealers Assn. conven- 


tion, which was set for Aug. 28-30, 
been postponed, convention 


No definite reason was given but 
Hands said that there will still be a 
convention, perhaps later in the 
fall. 





4 Beaders Named 
As Nash-Detroit 
Is Liquidated 


DETROIT.—Nash announced the 
appointment of four new Detroit- 
area dealers last week following 
liquidation of the Nash-Detroit Co., 
operated for 16 years by Charles 
Abbott, Howard Bauer and Lee 
Arnold. 

The Nash-Detroit building, at 
6250 Woodward Ave. near the Gen- 
eral Motors building district, was 
taken over July 1 by Jerry Mc- 
Carthy, Inc. (Chevrolet). Chevrolet 
division will occupy the complete 
quarters of McCarthy on Bur- 
roughs Ave. 

Abbott, Bauer and Arnold said 
their future plans are indefinite. 

The new Nash dealerships and 
their locations are William T. Wil- 
son Motor Co., 7023 Gratiot, De- 
troit; Jess McNeal, Inc., 370 S. 
Woodward Ave. Birmingham; 
Grosse Pointe Nash Sales & Serv- 
ice, 14811 Kercheval Ave., Grosse 
Pointe, and Tel Motor Sales, 24100 
Michigan Ave., Dearborn. 

Wilson Motor has 13,000 square 
feet of floor space, 9,260 devoted 
to service. Wilson has been in the 
automobile business 34 years. Jess 
McNeal has 7,000 square feet of 
interior sales and service space 
and a large lot for used-car sales. 
McNeal formerly was a Packard 
and Studebaker dealer in Birming- 
ham. 

Grosse Pointe Nash, owned by J. 
DeKorse, has 8,300 square feet of 
floor area, with 4,200 devoted to 
service and 1,000 to parts. Tel Mo- 
tor Sales, jointly owned and oper- 
ated by Paul Riley and Tracy Bu- 
shaw, has a building of 4,000 square 
feet with additional exterior foot- 
age for used-car operations. Riley 
has been in the automobile busi- 
ness 21 years. 








Ziesmer to Speak 
At N.D. Convention 


dealers will be addressed by George 


Automobile Dealers Assn., at the 
1949 convention to be held Oct, 24- 
25 at Grand Forks, N.D. 


Williams Steaile 
Midwest Region 


For Lincoln 


DETROIT.—Appointment of Rob- 
ert F. Williams as manager of the 
seven-district Midwest sales region 
for Lincoln-Mercury was an- 
nounced Thurs- 
day by Joseph E. 
Bayne, general 
sales manager. 
The region will 
have headquart- 
ers in Chicago. 

At the same 
time Bayne an- 
nounced the ap- 
pointment of Jo- 
seph A. Hall as 
Williams’ succes- 
sor as manager 
of the Chicago sales district. 

As head of the new Midwest 
region, Williams will supervise all 
sales activities in the Chicago, 
Minneapolis-St. Paul, Des Moines, 
St. Louis, Kansas City, Dallas and 
Memphis Districts, 

The Chicago district, to be man- 
aged by Hall, includes the Northern 
half of Illinois, Northwest Indiana, 
most of Wisconsin and the upper 


EHS 





R. F. Williams 





BISMARCK, N.D.—North Dakota | 


Ziesmer, president of the National | 


peninsula of Michigan. 

Williams has been manager of 
the Chicago district since July, 
1947. A native of Evansville, Ind., 
he attended Ohio State University 
and Kenyon College. After five 
years with another large manu- 
facturer, he joined Ford Motor as 
a Chicago zone manager in 1937. 

In 1939, he was transferred to 
the Louisville district as business 
management supervisor, as position 
held until September, 1941, when he 
left the company to become associ- 
ated with the British purchasing 
commission as_ technical supply 
officer in Washington. 

Hall has been assistant sales 
manager of the Chicago Ford dis- 
trict. He attended school in Des 
Moines and Ida Grove, Ia., and was 
graduated from the University of 
Iowa. Starting with Ford as a sales 
clerk in 1931, he served as a car 
distributor, wholesale manager's 
clerk and a district sales represent- 
ative before the war. He was in the 
Navy from February, 1942, to Sep- 
tember, 1945. 


Arkamens Clarifies 


Car Title Law 


LITTLE ROCK, Ark. — Titles of 
|cars sold conditionally in Arkansas 
|Since passage of the 1949 automo- 
bile title registration act last Feb- 
ruary are not clouded, Atty.-Gen. 
Ike Murray ruled last week in 
response to a request from the 
Arkansas revenue department. Un- 
der the ruling, lien holders will lose 
no rights by their failure to file 
copies of lien papers .with the 
proper officials since that time. 
The ruling was made at the re- 
quest of the revenue department 
| because no registration machinery 
has been set up, nor can it be 
established until the appropriation 
|for the new law becomes effective 
July 1. Millions of dollars in auto- 
mobile sales contracts would have 
been legally endangered if the at- 
torney-general or the courts had 
held that the new law became 
| effective on its passage, instead of 
‘July 1. 











| manager Ray Coffman, 
' manager. 





GRADUATION TIME AT TOTEM PONTIAC, SEATTLE—Employes got June diplomas this 
| year after finishing various service schools. The group just completed its 1949 Hydra-Matic 
course. Left to right are servicemen Gerald Petree, Ellis Morton and Henry Hansen; service 
dealer Norm Vickerman and Charles Copeland, Seattle district 
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ae Proved by Detroit gasoline survey! 





the 
1e, 


IMPARTIAL SURVEY among 513 fore- 


UNIFORMLY HIGH ANTI-KNOCK ACTION 


e re- 

ment most automotive engineers in the Detroit in every cylinder—that’s the high-test 
yd area shows more of them use SUNOCO ‘*performance promise’ of Sunoco 
ation DYNAFUEL in their own cars than all Dynafuel. It keeps cars running smoothly 
-ctive other gasolines combined! Dynafuel was — keeps customers satisfied. And it saves 
ta preferred 4 to 1 over the second choice motorists up to 2 cents a gallon over other 
e at- gasoline! high-test gasolines! 

ones 

ad of 













“High-test? Yes! 
Premium Price? No!” 
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Annual Compulsory Basis .. . 





Wis. Passes Inspection Bill 


MADISON, Wis.—The Wisconsin 
legislature has climaxed a session 
which produced a series of far- 
reaching highway safety enact- 
ments with the passage of a yearly 
compulsory motor vehicle inspec- 
tion act, 

After many previous’ sessions 
when the measure was introduced 
in vain, the Wisconsin legislature 
have given final approval to an 
inspection bill. It was before Gov. 
Rennebohm for his signature, and 
he was expected to approve it. 





Providence Car Test 


Shows 1 to 9 Defective 

PROVIDENCE, (UTPS).—A 
vehicle check-up by East Provi- 
dence police shows that about 
one motor vehicle in every nine 
has some defective operating- 
part. 

Of the 12,844 machines in-. 
spected, 1,484 failed to win a 
safety sticker during the test. 





and iS 





The legislature this year has 
shown more consciousness of the 
problem of highway safety than 
at any other previous session. 
Each year nearly 800 Wisconsin 
lives are lost in highway acci- 
dents, The reiteration of that 
grim fact by safety workers this 
year persuaded the lawmakers 
to take positive remedial action. 
Other enactments wrote into 
Wisconsin law an open road speed 
limit of sixty-five miles an hour in 
daylight and 55 miles at night; 
expanded the speed zoning program 
of the state highway commission 


for the state trunk highway sys- | 


tem; authorized municipalities to 
enact pedestrian codes; wrote new 


restrictions for the use of power- | 


driven cycles; reduced the driving 


privileges of minors and made more | 
stringent the law covering the is- | 


suance of occupational driving 
licenses to persons convicted for 
driving under the influence of 
liquor. 

A pending measure’ would 


_ authorize the state highway com- | of selfish motives in sponsoring the | have pleasant and safe motoring 


| mission to establish set-back lines 

| on the right-of-way of principal 
roads, and outlaw the use of cer- 
tain colors in night advertising 
along roads and streets, 

| The compulsory vehicle 
| tion bill has been acknowledged as 

the most far-reaching safety en- 


successive legislative interim com- 
mittees, the governor’s committee 
on street and highway safety, and 
the state motor vehicle department. 
The principle of inspection has | 
been endorsed in the form of a| 
model bill by the President’s Con- | 
ference on Street and Highway 
Safety and the National Safety 
Conference. 

The Wisconsin bill was actively 
promoted by the Wisconsin Auto- 


\legislators that 26 percent of Wis- 


road are more than 12 years of age. 


When the association was ac- 
cused on the floor of the legislature 





inspec- | 


| actment of this state in some years. | 
It has had the endorsement of two 











BATTERS UP IN ST. LOUIS—Last week in the office of Mayor Joseph M. Darst of St. Louis, 
officials of Ford Motor, including C. A. Mills, Ford district sales manager, and R. H. Neely, 
Lincoln-Mercury district manager, together with members of the American Legion, gathered 


| there and in a colorful ceremony the mayor = @ proclamatien designating the week of 


motive Trade Assn. which told ris | 
bill, 
consin motor vehicles now on the | Milan replied: 


| June 20-27 as Legion Junior Baseball Week. The purpose in setting aside this week is to 
foster sportsmanship and interest in the American Legion junior baseball program. Baseball 
clinics will later be held in Sportsmans park in St. Louis with demonstrations of hitting, 
pitching and fielding by members of the major leagues, after which the boys attending will 
see the scheduled big league baseball game. Left to right: James C. Funk, Ford Motor 
| Co.; H. C. Bender, Lincoln-Mercury representative; H. C. Bisch, president of the American 
Legion Baseball League; Darst: Mills; Leo Browne, Legion athletic director; John Weber, 
Weber-Deibel Motor Co.; D. H. Fleischer, Legion commanders’ conference chairman, and 
Neely. 


conditions for drivers of motor 
vehicles. We want Wisconsin car 
| owners to know that the other 
motorists’ cars are in reasonably 
safe condition. We want motor- 
ists to know that they are driving 
| potential death-dealing weapons 


executive secretary Louis 


“Yes, we are selfish, but not | 
in the way we are accused. We 
are selfish in that we want to 





ational 


ADVERTISING COMPANY 


HIGHWAY DISPLAYS 


REFLECTIVE SHEETING 


Every hour of every day—and every night—thousands 
and thousands of motorists are in a perfect position 
to be sold your product. 


These people just can't help being exposed to the 
more than 90,000 highway displays now being main- 
tained from coast to coast by National Advertising 
Company~—by far the biggest and best organization of 
its kind in the nation. Best of all, National Advertising 
can now Offer the day and night impact of “Scotchlite” 





Mining & Mfg. Co., St. Paul, Minn. 


NAMES THAT GO NATIONAL—Alemite @ American Broadcasting Company @ Auto-Lite © Buick ¢ Burd Piston Rings © Chevrolet © Chrysler 
Cooper Tire ¢ Dayton Tires © Devoe & Raynolds Paint ¢ Dodge-Plymouth @ Du Pont e Evinrude Motors @ Fisk Tires @ Ford ¢ Fox Head Brewery 
Glidden Paints ¢ Hudson ¢ International Shoe Company ¢ Kaiser-Frazer © Lincoln-Mercury © Miller Brewing ¢ Mohawk Tires © Nash @ Oldsmobile 
Pennzoil ¢ Pepsi-Cola @ Philco © Pontiac ¢ Pyrofax ¢ Quality Bakers of America ¢ Seiberling Tires © Society Brand Clothes @ Studebaker 


*Reg. Trademark of Minnesota 








a Sells 24 hours 


For all details of any type highway display program 
—for any product—anywhere in America, write or 
telephone National Advertising Company, Waukesha, 
Wisconsin (Successor to Lee Larson & Company). 


ional Advertising Co. 


WAUKESHA, WISCONSIN 


U. S. Tires @ Willys-Overland, and other sectional and local advertisers. 





q day | | 


Reflective Sheeting on any highway display program. 
“Scotchlite’, as many of America’s smartest adver- 
tisers have learned, is the identifying brand name for 
the unique reflective sheeting that puts glowing life 
into your selling message at low cost. 


and that they must respect the 
| rights of others on the highways 
| by keeping their cars in good 
condition.” 

The new law will provide that 
}each automobile or truck owner, 
|as a condition to obtaining his li- 
|cense plates annually, get a certifi- 
|cate of inspection from a licensed 


| Penalty for failure to comply 
garage or service station. 

| will be the denial of registration 
|of the vehicle, and, accordingly, 
deprivation of driving privileges. 


Nash Switches 


Zone Heads in 
Buffalo, Boston 


DETROIT. — The switching of 
zone managers for Nash Motors in 
Boston and in Buffalo is announced 
iby H. C. Doss, sales vice-president. 
| "R. E. Carlin is the new zone 








F. C. Sibley 


R. E. Carlin 
| manager at Boston and F. C. Sibley 
assumes the zone managership at 
Buffalo. 

Carlin, formerly Nash zone man- 
ager in Buffalo, succeeds Sibley as 
zone manager at Boston. Carlin 
entered the automobile business in 
|1929 with Ford at Buffalo. During 
ithe next 11 years with Ford, he 
|held various positions as car dis- 
|tributor, fleet supervisor and later 
|as zone manager. 

Sibley was first associated with 
|the automobile industry with Pon- 
tiac Motor in 1926 as zone manager 
lat New York and later at Boston. 


K-F Outlet Sues 
'U.C. Firm for 
Price-Slash Ad 


MILWAUKEE. — DeBoer Motors, 
|Inc., Kaiser-Frazer distributor here, 
| filed suit in circuit court last week, 
| charging that a used-car dealer had 
|offered to sell new Frazer cars 
| below list price. 
The suit asked that the Trans- 
|port Auto & Equipment Co. be 
restrained from advertising for sale 
| or offering for sale new Frazer cars 
| at any price and be restrained from 
selling the cars below list price. 
DeBoer Motors charged that the 
|used-car firm in a June 19 adver- 
| tisement had offered immediate de- 
jlivery of new Frazer’ Manhattans 
$500 below list, and Frazers at $400 
below list. 
Robert Eisen, president of Trans- 
pent Auto, said an overstocked out- 
of-town K-F dealer had offered 
|him new cars at a low price. Eisen 
said the offer was withdrawn when 
he received no response from his 
advertising. 
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/ts worth BIG MONEY 





to put these clues toge ther / 


NY TIME you get Double Eagle and LifeGuards 
A in the picture, there’s big extra money coming 
your way! 

They make a two-way-profitable combination: 


/ « A thick stack of extra profits. 


ae A far lower break-even point—absorb higher 
operating costs. 

You sell what every driver wants when you sell 
Double Eagle-LifeGuard changeovers! 

You sell safety and peace of mind with Life- 
Guards. They make blowouts harmless. 

You sell the safety and matchless luxury that 
Double Eagles add to any car. They’re the finest, 
toughest, best-looking, longest-mileage passenger 
car tires Goodyear ever built! 

And you stand a better chance to sell this great 
combination than anybody else in the business! 


YOU see the customer first —so you get first chance 
at selling him the safety and luxury extras he wants. 


GO0o 





YOU can make it easy for him to pay. 
YOU can plan sales more efficiently with the help 
of a Proved Profit Plan, worked out by Goodyear 
and car dealers together. 

IMPORTANT FACT! 


LifeGuards are just as easy to install and service as 
ordinary inner tubes. Your Goodyear representa- 
tive can quickly demonstrate that this is so! 


LIFEGUARD SAFETY TUBES 


LIFEGUARO 


LIFEGUARD 


i 





1. The LifeGuard Tube 2.Reserve of air in 
has two air cham-_ strong cord fabric 
bers. In case of a_ inner chamber sup- 
blowout, only the ports car long 
outerchamber gives enough for a safe, 
way. gradual stop. 
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Double Eagle Super-Cushion made with nylon cord 
body. The safest, most luxurious tire Goodyear ever 
built. 


FAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 





LifeGuard, Double Eagle, T. M.——The Goodyear Tire & Rubber Compan 





















Willys Reveals | ue | 

Earlier Suit ae =h=—=h— rll | cis 

i Steerisen sere = | Competition a Factor 
In Steel Price Question 


TOLEDO.—An earlier suit at-| 
(The opinions expressed herein are those of Columnist Allen and are not 





| FOB FACTORY 








tacking the contract of Willys- 
Overland with Charles E. Sorensen 
was revealed last week by the firm. 
The portion of the suit dealing 
with Sorensen was withdrawn some necessarily those of Automotive News.) 
time ago, however, it was said. By A. H. Allen 
Currently, Abraham Fistel, a res- : - ‘ ; s 
ident of Massachusetts and listed | Sila Most BUYERS of steel, among which the automobile in- 
< Baca lage A ape og Bhan MORE THAN 4,500 ATTEND SHOW—Chevrolet dealers, sales and service personnel and dustry holds No. 1 position, are confidently looking for 
ferred, has an action pending in | truck customers inspected the Twin-States Equipment Co. exhibit at the Chevrolet June | lower steel prices in the next 60 to 90 days, although they 
federal court in Detroit alleging sre tg edn “i “4 ay ss C.) nae aa So a ene shown | realize the outcome of steel’s labor negotiations may have 
enetamen , +. 3) | includes Baumis dual axle drives, Truxmore trailing third axles, Clark five-speed transmis- | - : @——— 
teeal eo Noreen Cmres & 5 sions, Austin fifth wheels, Powers Service Master bodies and Truckstell safety tanks, all important bearing on the in and the fun is on. It happened 
The earlier suit was revealed mounted on Chevrolet truck chassis. price angle. For their part, in 1938 and could easily happen 
when Willys announced that Hy- steel producers are dismiss-| again, possibly as early as this fall. 
ie ‘ : naka re * * * 
man Krinsky, of Boston, a stock-| excessive. He asked recovery of the | dry and buildings was vital to its | "8 talk of price cuts, pointing to ; 
holder, had moved for dismissal of | alleged excess payments. successful operation. | the fact that lower ee cael Machine Progress 
an action against Willys, Empire} The Willys Real Estate Realiza-| Willys-Overland early in 1946|70W in force at many mills make) 4 troMATIC buffing of hubcaps 
Securities, and Willys Real Estate| tion Corp. and Empire Securities | made the purchase of the foundry | '* a aie to aprons ~~ a at a rate of 600 per hour on a 
head charges over a smaller ton- 12-station rotary buffing table is an 





Realization Corp. |}also have moved to dismiss the| and the buildings from the Willys | , 

Krinsky, owner of 100 shares of| cause with prejudice to Willys-|Real Estate Realization Corp. pay-|48¢ 4nd thus increase costs per) interesting phase in the manufac- 
common stock, had alleged that| Overland and its stockholders. In| ing for both properties a sum ap- | ton. ture of these caps for Ford and 
payments by the company for the| the motion they declared that the | proximating $6,000,000 in cash and| Regardless of these details, if/Mercury cars. 


stock of Wilson Foundry & Ma-| record developed by Krinsky and | stock. | steel suppliers get hungry enough;Unlike some 
——— |for business, someone is likely to| other types of 


chine Co., of Pontiac, and for 16| on file showed the purchase prices auromorneyn Huw . 
. ‘ | . “ » ‘ I ©cWS production and | ‘ ‘ ‘ | 
buildings at the Toledo plant, which | were reasonable and the necessity | registration figures tell the story of output | Start chiseling on price, and once|/caps, the Ford 


purchases were made in 1946, were’ to Willys- Overland of both foun-| ana sales every week. it is started the competition jumps| design is a single 
= piece of cold- 


rolled steel, form- 
ed to shape, pol- 
ished, nickel 
| plated, buffed and 
finally chrome 
plated. General 


Motors cars have A. H. Allen 
hubcaps of com- 

posite construction, brass over 
| steel, with the plating applied to 
ihe brass. 

The Ford buffing installation 
comprises a 10-foot diameter two- 
ton steel table, around the outer 
edge of which is a series of 12 
spindles carrying chucks on which 
| the caps are mounted horizontally 
and clamped in position. 

The table indexes one station 

. | every five seconds and moves the 


spindles successively under eight 
floating-head buffing lathes, 
mounted on universal stands in- 
dependent of the table. Each 
head, powered by a _ 10-horse- 
power motor, carries a_ buffing 
Lets you drive wheel, set at such an angle as 

to properly cover a certain part 


e of,e of the cap surface. 
without shifting! As the caps come to the buffing 


operation they have a dull nickel 
finish which is buffed out bright 
before application of the final 
chromium plate. 

| The entire machine can be han- 
Ided by one man who loads and 
| unloads the caps and regulates the 
machine through a series of push- 
buttons. It eliminates the former 
tedious practice of ‘holding each 
cap against the buffing wheel by 
hand. The operation also is cleaner 
by virtue of an intricate system 
of exhaust ducts and dust collec- 
tion chambers through which all 
|the abrasive dust arising in the 
sequence is carried out of the plant 


or into a central collection area. 
+ * Bd 











| Decentralization 


fy DGAR KAISER’S discussion of 
4 many small assembly plants 
around the country recalls efforts 
of General Motors and Ford. They 
proved that decentralization opera- 
tions are effective if held within 
limits. 

K-F’s plans appear much more 
ambitious, They bring up prob- 
lems as well as advantages to 
decentralization. The basic idea 


o 
of decentralization is to improve 
he record breaking demand for the New ee a ee 
lations through closer contact 
with relatively small work crews. 
On the other hand are the prob- 
lems of overhead required for con- 


oe 
De Soto proves that motorists are always struction, equipping and staffing 
of the detail involved in correlat- 
ing their activities. 





Brake Shoe Co. Closes 


eager for beautiful styling, extra comfort and [Plants Gets Another 


| NEW YORK. — American Brake 
Shoe Co. has announced the closing 
of its Southern Wheel division 
| plant in Atlanta and the contract- 
|ing with the War Assets Adminis- 


” 
outstandin ertormance |tration for a former war plant in 
° | Tonawanda, N. Y. 

‘ | The firm plans to sell the At- 
jlanta plant’s property and equip- 
}ment. The new factory will be 
| operated by the Ramapo Ajax divi- 
| sion, manufacturers of railroad 
‘switches and special trackwork, 
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In over half 
: of all U.S. counties, 


ave 





ned 
pen 
fall. 


Country Gentleman 
Circulation exceeds that 

‘| of the biggest weekly 

3 and biggest womens 


ing 


ee 
nal 
in- 
nd 
the 
sh- 







2,300,000 circulation concentrated among 
the “top half” farm families who receive 
90% of the nation’s entire farm income. 





ae YOUR BEST RURAL CUSTOMERS 
A 
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to write in an amendment making | ntease = >, | ments from the minimum wage 
AUTOMOTIVE WASHINGTON |it specific and clear that retail coverage, It is understood that 
dealers would be exempt except in i minority members of the com- 


cases where part of their business| RVICIEz mittee intend to fight for such 
| an amendment when the House 


e 
Committees Approve ig wnciesale, rade, or “where they| | 
are engaged in interstate com-| | bill does finally reach the floor. 
— Since March 9 when the House 
















merce. 
M . > | The Senate committee made sev- | \ | Labor Committee approved a much 
lnimum ay l wr | eral minor changes in existing lew, | |less liberal version of a minimum- 
;}one of which would enable the} ) | wage bill than the administration 
By Willi Ull | wage-hour administrator to sue on | E desired a constant behind-the-scene 
vy, ham man behalf of employes who claim} FE Fie | contest has been going on to get a 
ashington Correspondent | wages due under the law. If the different version okayed by the 


group. 


EGISLATION to boost the minimum wage under the fed- | government does intervene for em- 
ployes, the amendment will require 


eral wage-hour law from 40 cents to 75 cents an hour | Ploy a: Gites ie eek te ae 
was reported favorably by the Senate Labor Committee last| ject double damages. - 


| No hearings on the proposed 
House measure have ever been held 
| by the House Rules Committee, al- 
though it has been before that 





week. What will happen next is anybody’s guess. The bill, i 
long urged by the administration, is similar to a minimum | Child Labor Curbs | body for over three months. 
—————— —: GROUP a Gln It is believed that Chairman Les- 
also voted to / * |inski is planning to initiate steps 


wage measure approved by®— 
the House Labor Committee 
early in March and now pend- 
ing before the House Rules Com- 
mittee. 

Going along with the House 
committee, the Senate group de- 
cided against carrying out recom- 
mendations by President Truman 


committee action T 





was unanimous. | | a the law regarding as to by-pass the Rules Committee 
Senators Taft of | ‘POF. provision was approve “Yowll note that we have de-|#nd to bring the bill to the floor 
Ohio and Donnell | Which eee any employer! parted slightly from the conven-\Under the procedure established 
of Missouri an-| So using children under 16 years| tional in design—only trouble is|@tly in the session to break the 
nounced that | § age “in commerce or in the Pro"! most people take it for a custard | 8tip of the ultra-conservative rules 
when the bil]|@uction of goods for commerce.”| 947175 group. Under the House rule Lesin- 
reaches the floor; The present act forbids manu- — —_____ -|ski could get the minimum wage 
they will press to|facturers or producers from ship-| ing workers who are now excluded | bill on the floor 21 days after mov- 

ing to by-pass the Rules Commit- 

& 


exempt a major-|Ping or delivering for shipment! ynder the law. 








to broaden the coverage of the 
wage-hour law to bring under its ity of retail es-| g00ds if they employ children under Th -1 tee. 
provision some five million addi- tablishments| 16 years of age. the ee Labor Cummins Z es 
oe wy . a William Ullman soe age Another committee amendment| feated a move to include in the | Post Office Reforms 
ce or a reservation made ion. ey said| will extend wage-hour coverage to| House bill a provision to exempt 4 i i - 
by two Republicans, the Senate| they would undertake on the floor! about 100,000 agricultural process-| a majority of retail establish- | ca, a Ciena Seaham 


a -|Truman last week asked the na- 
tional legislature to overhaul the 
laws governing the Post Office de- 
partment and permit it to operate 


I 
i : x oy =e as the big business it is 
_ l } , A In a special message to the Sen- 
ia om ], : i Aa vas i l / r |ate and House, he proposed: 
[Sei [iese. | , es 1. Raising postal rates so as to 


| eliminate the annual postal defiicit. 
2. Placing appointment of all 


The Truck Wheel with the Improved | pontmaster inthe hands ofthe 
has been the case since 1938—to 


3-Piece Wide-Base Rim for... | the Civil Service and’ Classifica 


3.Giving the department an 





| overall business-type budget, rather 


WT ule |than a large number of piecemeal 
| appropriations. 

AY | These recommendations followed, 

in general, the proposals of the 





government reorganization commis- 
\ |sion headed by former President 
\ | Hoover. 

. In asking postal rate revision, the 
| President said the prospective defi- 
|cit for the year beginning July 1 
was $400,000,000. This, he stated, 
|was due primarily to carrying a 
| large volume of postal business be- 
| low cost. 

| “If the postal service is to be 
| conducted on a businesslike basis,” 
|the Chief Executive advised, “it is 
|essential that the postal rates be 
brought in line with the increased 


costs of postal operations.” 
| * * * 





“I~, y c | 

Tah | Streamlining Program 

70° | ~NCREASED government effici- 
eos eek M, ‘ ency is manifestly the prime 

Vy), : | objective in the inifial plans sub- 
|mitted to Congress by the Presi- 
, |dent following his approval of the 

SAFER and EASIER |new reorganization law. No im- 

| mediate economies are claimed, ac- 
bia 3 Ne daeh LL =] i | cording to authorities, the purposes 
xg 7 being to provide for greater flexi- 
we N I 3"3 and EASIER |bility of internal organization, 
‘ aU) taba? 3 |clearer responsibility and more ef- 
Bagh ES Neg eS | fective administration of statutory 

| functions. 

Improved service and adminis- 
| trative savings are hoped for 
| gradually, it is said, but large 
reductions in costs can come only 
| from the curtailment or abolition 

of government programs. 

Since there unquestionably will 
be a great deal of public discussion 
|of the first seven proposals to 
|Congress under the new law, read- 
|ers of this column may care to lay 
j}aside for future reference the fol- 
| lowing summary: 
| Reorganization Plan No. 1 trans- 
|forms the Federal Security Agency 
jinto the Department of Welfare 
|with the vesting of powers now 
|scattered among subsidiary units 






and Cuts Installation and Servici 


This Kelsey-Hoyes Truck Wheel with the improved Tis: Kedeon.dhdved an Wheel “yaaa BA 4 
3-piece wide-base rim is the most modern of its type where the brunt of extra ra ase denanae 





os 





ever offered! In addition to the new convenience in utmost tire conservation for ; » Thi i |; 
greater mileage. This Kelsey - jin the new department head. 

oe and dismounting tires, it provides operators Hoyes wheel assures better load distribution, greater | No. 2 Soca teaaioee the Bureau 

of trucks ond fleets with the many important advan- tire stability, air volume and road contact, yet reduces lof Employment Security from the 

— . the wide-base mounting and the five degree tire running temperature and pressure to help prevent | Federal Security Agency to the De- 

angle in the bead seats for longest tire life... .. blowouts. See your nearest Kat distributor today. |partment of Labor and also would 

4 |transfer functions of the Veterans’ 









| Placement Service Board from that 
|agency to the Secretary of Labor. 
| No. 3 would center in the Post- 
| master General authority now scat- 
|tered among subordinate officials 
jand would create an advisory 
| board. 

No. 4 would definitely place in 
the executive office of the Presi- 
dent the National Security Coun- 
cil and the National Security 
Resources Board. 


Available in all Popular Sizes for 
Leading Makes of Trucks 


- + ASSURES PROVEN RRODUCTS AT... 
KELSEY-HAYES WHEEL COMPANY 


DETROIT 32, MICHIGAN 


Wheels—Hub and Drum Assemblies—Brakes—“Vacdraulic” Brake Power Units—for P 

B aa nisawae : wer assenger Cars, Trucks, 

“tctran” Veelill mee fices. sine ‘ractor- meow tinker Mest 9 “Magee “leeks Braker No. 5 would make the chairman 

Wheels—Hubs~-Axtes—P. a mT en "by Kelsey-Hayes’ South Son Francisco-Lathan Plant. of the Civil Service Commission its 
| ‘arts for Farm implements—made by Kelsey-Hayes' French & Hecht Plant at Davenport, lowa. chief administrative officer ? 
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The distinctive individuality you want 
your new car promotion to have! 


You style your new cars for maximum appeal to the customer. 





Percentage of expenditures placed in 
each Chicago newspaper by 
automotive advertisers. 





You can give your promotion the same distinctive individuality when 













you take advantage of the dominant effect of the full newspaper page and 








Year: 1948 
add to it the dramatic appeal of Chicago Tribune newsprint color. 
With newsprint color in the Chicago Tribune, you can give your dealers 
eee the extra support they want today among the people who account for the 
NIG = NG BIG «IG 0.3% bulk of the new car sales in Chicago and suburbs. 
CHICAGO PAPER PAPER PAPER PAPER ba , . i 
TRIBUNE 8 c D E In addition, Tribune newsprint color can enhance the prestige and acceptance 


of your models in the hundreds of other midwest cities 


Chicago Tribune representatives: 


Oe es wie amete Reet, Chlenge 11, and towns where Tribune circulation is a known factor 
- en: aed Ag ae City 17; 
-E. » Penobsco ., Detroit 26; Fi i ° odin 
Chamberlin, 155 Mecadiary St Son coamae er in building consumer favor and dealer support. 





also, 448 S. Hill St., Los Angeles 13. 


MEMBER: AMERICAN NEWSPAPER ( | 
MEMBER: AMERICAN NEV SPAPER ADVERTISING NEW SAVINGS IN To give your new models the extra eye and buy appeal you 


AND METROPOLITAN SUNDAY NEWSPAPERS, INC. COLOR PLATES want under today’s changing conditions, feature them in 


CTs Ot alae tt teal ls 


Chicago Tribune newsprint color. Ask your advertising 


engravings for Tribune news- 
rinf color. Enlargements from ; j 
ican fio ast wee ii counsel or a Tribune representative to show you how 
inals cu ate cost an a) . : : i 

Re a Chicago Tribune newsprint color can increase your 


duction time as much as 504; 


Ask to see specimens 


consumer franchise in the important Chicago market. 


' May average net paid total circulation: Daily, Over 945,000 — Sunday, Over 1,550,000 













14 AUTOMOTIVE NEWS, JULY 4, 1949 | | 



















































o 3 3 
© = 3 
Car registrations by states are released = 2 ° $ $ 3 
here weekly, as completed by R. L. 4 = * 3 ° 5 
Polk representatives in state capitals. xX E 2 = 2 s $s 
x 2 e 2 2 = = ] 
oe 3 « 5 5 | | 
13 States Previously '49| +2440| 1958) 4408) 11009! 19815) 11878 798! 3608) 16284) 8264) 1745! 22574) 5910! 7161| 45654 573, 1998) 2571! 290 26 209' 3531! 2762) 2182) 3560 524 27| +97435 1 
Reported for May 48 1820! 1416| 3287) 5029) 11552! 1230 560 1969! 3759) 4600! 1455! 12343) 3831! 4155’ 26384) 2064) 3043) 5107 6 98 514) 263! 2629) 1915; 2155 473) 20 57243 j 
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Arizona ‘49 50 31) 68 184 333 513 21 87 621 128 34 316 103 136 717 7 19 26 4 9 84 73 34 136 16 2 2055 ‘ 
‘48 49 37 70 104 260 92 8 28 128 89 16 180 44) 67) 396 20 28 48 | 14 4\ él 29 8! 15 x 2 1076 
Colorado ‘49 8! 50 110 302 543 376 29 149 554-267 5! 598 153 165, 1234 6 34 40 2 3 306 67 él 105 13 2 2930 t 
48 94 50 142 160 446 2 35 84 146 124 36 444 88 116 808 68 79 147 1 6 88 90 50 $4 27 1883 1 
Connecticut 49, +(172| +4124; 360, 681) 1357, 734, 55  247| 1036, 730 190 1638 518) 548, 3624 15, 103) «118 1 13 18 216, 223, 134 344, 59 8 715! 
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Florida 49 183) 117| 264) 1026) 1590) 1650\ 164 533! 2347) 593) 207, 1572, 370| 430 3172 41; 141) ‘182 8 47 -—«322,-—S=««200' = 200, += 2% 5 20-8479 ] 
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Missouri ‘49 257 203; 405) 1337 2202) 2122 82 452' 2656) 751 158° 2998 537 719; =5163 39 189 228 44 6 26 380 358 222 365 99 5 11754 ( 
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Truck registrations by states are ae = . 2 3 Truck registrations by states are Ce 
released here weekly, as com- > + . 6 a s > 2 released here weekly, as com- ag 
pleted by R. L. Polk representa- 5 ; ° & 3 $ 2 3 © = pleted by R. L. Polk representa- 
tives in state capitals. 2 3 | & E 5 z = . = 8 tives in state capitals. U 
2 x 4 a > Se —_ 
</| 6 | 6 a Eig a | & > is 
14 States Previously ‘49 8) 10! 6820) 22; «+139 80; 2131) 19! 3636 10! 1544 1916 3 65 21 71 1! 1069 133 544 67! 18309 '49 14 States Previously U 
Reported for May ‘48 30 45| 5668) os 32 292 149! 2316) 99 _5508 _ 15 1310 2647 16 177 ! 255 4 706 254! 1622 40' 21185 ''48 Reported for May 
Alabama ‘49 755 | 1 5) 241 | 263 173 84 5 1 89 7 1 1685 °49 ; Alabama a 
48 | 618 3 8 3 206 | 670 103 276 12 29 40 18 171 2158|'48 r 
Arizor ‘49 | | 189 | | | 50 ! 124 4! 31 | 2 47 3 23 2 515|'49 Arizona 
— 48 1} } 129 3 4 | 3] (127 35 ob 2 6 25 5 477 |'48 : 
Saloredo 49 I | 361} ' 2 113 3) 15 73 75 i I 35 32 2 815 ‘49 Colorado 
— 48 | 326 13 3) 17 6) 305 5) bl (186 4 10 32 6 118 1174) 48 b 
Connecticut ‘49 2 6) 226 2 5 14 74 7, 156 2 55 87 16 3 44 2 27 728 ‘49 Connecticut E 
48 8 5 234 2 21 22 127 i 258 Lae 72 118 29 6 2 43 14 85 | 1059 48 
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48 137 10 3} 5 8) 224 43 106 2 2 23 22 6| oan 748 | '48 ufé 
New Hampshire ‘49 114 3 1 46 63 32 24 & I 10 2 6 312/49 New Hampshire 
48 80 | 2 5 48 | % 23 32 | 9 | 13 ' 32 2 347 | '48 / ; et 
North Carolina ‘49 I 876 | 2 | 213 2 450 105 104 17 it 100 14 58 13 1968 ‘49 North Carolina 
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Oregon | 49 470 2 6 8 225 3, 258 134 143 4 7 3 9 I él 5 61 22° «142249 Oregon 
48 12 1| 345 8 6 4) 139) 17) 391 129° 183) tl], 5 15 \| 44 2) 125) 13)__—1481 | "48 A 
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48 12 142 3 14 33 75 118 4| 114 -7 7 ' 33 9 4) 6 656 | '48 
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48 | 1 686 9 14 9 209 10 665 119 246 14 18 56 52 108 ! 2218 |'48 : 
Washington ‘49 410 4 5 6 169 1; 231 12! 100) 2! 5 6 74 16 50 3 -1203 "49 Washington 
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48 ! ! 319 4 14 | 116 14 266 95 114 22 12 20 tl 18 1127|'48 
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to Date for May 48 89 79| 13867 112! 533) 363) $357! 247) 13474 27' 2934: 6158 32) 471 563 15} 1480! 519 3577 93| 49990''48 to Date for May 
~~ Year ‘49 745 596 | 124700 444° 2309' 1356 42007 547) 60550 171 27420 34306 154 2219 109: +1710 78: 20446 3175 15917 1318 340277 ‘49 Year nee 
to Date 48! Jtl6) 1324/112916 993| 4191| 2439) 45273| 2046) 83696 365! 25667! 52306 154) 4197 4716 199| 18772) 4741! 26701! 1310 393127!'48 to Date vel 
x acer 
The following advertised delivered prices | PONTIAC Streamliner Six—4-dr._ sed., 
ae Sones — Soe ae — = the ° * $1,740 (deluxe, $1,835); sed. cpe., $1,689 Mc 
actories. ey imelude Geater celvery f (deluxe, $1,784); Streamliner Eight—4-dr. <r 
and handling charges and federal taxes. Tt p N A Tt b | : ; ie 
They do NOT include transportation | U rren rices on ew u omo ! es i ieee one eee sed. a? At 
charges, state sales taxes, or optional $1,757 . e mn? ! oer Chieftain Six k 
equipment. 613.75; New Yorker (eight)—-(Presotmatic | 798.75; Super Eight—4-dr. sed., $2,295.50; | $1,832 (deluxe, $1,974); 4-dr. town sed., t-dr. sed., $1,7 ‘1 (deluxe, $1,856 yi 2-dr 
BUICK—Super Series 50—4-dr. sed., $2,- | standard—4-dr, sed., $2,760.75; club cpe., |2-dr. sed., $2,245; club cpe., $2,292.25 $1,821 (deluxe, $1,963); 2-dr. sed., $1,758 Pigg 7 (de ane $1,805); club cpe.. twe 
157; 2-dr. sed., $2,059; conv., $2,583; stat. | $2,734.50; conv., $3,240.75 Commodore Six—-4-dr. sed., $2,382.75; club | (deluxe, $1,900); club cpe., $1,732 (deluxe, $1,710 a wae, s Li bus. SPO $1,587; tro! 
wag., $3,178; Roadmaster Series 70—(Dy- CROSLEY 2-dr. deluxe sed $959; | cpe., $2,358.50; conv., $2,951.50; Commeo- | $1,873); conv., $2,148; stat. wag. deluxe, oat _de yp plead Stat. wag., $2,543 
naflow standard)-——4-dr,. sed., $2,735; 2-dr. | conv., $959; stat. wag., $991 dore Eight—4-dr. sed., $2,472; club cpe., | $2,894; Series 88—(Hydra-Matic standard) | (de ae. $2,622 3 sed delivery, opt 749; tan 
sed,, $2,618; conv., $3,150; stat. wag.,| DeSOTO—Deluxe—4-dr, sed., $2,006.25; | $2,447.75; conv., $3,040.75 i-dr, sed,, $2,244 (deluxe, $2,375); 4-dr. oe Aga a a tee B 
3,734. club cpe., $1,995.75; Custom—-(Tiptoe Shift cAISE ee a rR town sed., $2,233 (deluxe, $2,364); 2-dr. ats caer _— . es celuxe, 
 CADILLAC—Series 61—4-dr, sed., $2,-| standard)—4-dr. sed., $2,193.75; club cpe., | pp-RATSER —~ Special —— 4-dr. sed.. $1:995; | 04" $2.70" (deluxe, $2,301); club epe., | $1873); club epe., $1.78 (deluxe, $1,873) by 
893; sed. cpe., $2,788; Series 62—4-dr. sed., | $2,175.75; conv., $2,598. 195; Virginian, $2,995 > Bees, 9+" | $2,143 (deluxe, $2,274); conv., $2,559; stat, | DUS. cpe., $1,655; conv. deluxe, $2,205; ide} 
$3,050; sed. cpe., $2,966; conv., $3,497;| DODGE—Wayfarer—2-dr. sed., $1,757.50; | 2" oe See el wag. deluxe, $3,296; Series 98 (Hydra- | Stat. wag., $2,611 (deluxe, $2,690); sed. 
Series 60 Special—-4-dr. sed., $3,828; Series | roadster conv., $1,747; bus. cpe., $1,631.25; | LINCOLN ; 4-dr. sed., $2,574.50; club | Matic standard)—4-dr, sed., $2,500 (deluxe, delivery, $1,816 ope 
75—5-pass. sed., $4,750; 7-pass, sed., $4,- | Meadowbrook—4-dr, sed., $1,868.25; Coro- | ©P®-, 9<,92/; Cosmopolitan i-dr. town sed., $2,594); 2-dr. sed., $2,426 (deluxe, §2,- STUDEBAKER Champion Deluxe 
970; 7-pass. Imperial, $5,170; 9-pass, sed., | met—4-dr. sed., $1,947.25; town sed., $2,- sport sed., $3,238; club cpe., $3,- | 520); conv, deluxe, $2,973. i-dr. sed., $1,688.50; 2-dr, sed., $1,656.75; ' : 
$4,650; 9-pass. Imperial, $4,839, 031.50; club cpe., $1,933.50; conv., $2,- | ; Conv., $3,948, »ACKARD — Eight — 4-dr. sed., $2,249; | club cpe., $1,683; bus. cpe., $1,588.25; | Ste 
CHEVROLET — Fleetline Special — 4-dr. | 348.50. | MERCURY—4-dr. sed., $2,031; club cpe., | 2-dr, sed., $2,224; stat. wag., $3,449; De-| Champion Regal Deluxe—4-dr. sed., $1,- | 
sed., $1,460; sed. cpe., $1,413; Fleetline| FORD Six 4-dr. sed., $1,472; 2-dr. | $1,978.50; conv., $2,409.50; stat. wag., $2,- | luxe Eight—4-dr. sed., $2,383; 2-dr. sed., 2-dr. sed., $1,730.50; club cpe., §$1,- Me 
Deluxe—4-dr. sed., $1,539; sed. cpe., $1,- | sed., $1,425; bus, cpe., $1,333; Custom Six | 715.50. ; $2,358; Super 4-dr, sed., $2,633; 2-dr, | 756.75; bus. cpe., $1,662; conv., $2,086.25; 9 
492; Styleline Special—4-dr, sed., $1,460; | 4-dr, sed., $1,558.50; 2-dr. sed., $1,511; | NASH — 600 Super 4-dr. sed., $1,811; | sed., $2,608; Super Deluxe 4-dr. sed., | Commander Deluxe—4-dr. sed., $2,019.25; G 
2-dr, sed., $1,413; club cpe., $1,418; bus. | club cpe., $1,511; Eight—4-dr. sed., $1,546; | 2-dr. sed., $1,786; club cpe., $1,808; 600 | $2,919; 2-dr. sed., $2,894; conv., $3,350; | 2-dr. sed., $1,987.75; club cpe., $2,014; 1 
epe., $1,339; Styleline Deluxe—4-dr. sed., | 2-dr. sed., $1,498.50; bus, cpe., $1,419.50; | Super Special i-dr, sed., $1,849; 2-dr. | 7-pass. sed., $3,950; lim., $4,100; Custom | Dus. cpe., $1,919.25; Commander Regal den 
$1,539; 2-dr. sed., $1,492; club cpe., $1,508; | Custom Eight——4-dr. sed., $1,637.50; 2-dr. | sed., $1,824; club cpe., $1,846; Ambassador (Ultramatic andard)—4-dr, sed., $3,- | Deluxe—4-dr, sed., $2,140.50; 2-dr, sed., 194] 
conv., $1,857; stat. wag., $2,267. |sed., $1,590; club cpe., $1,595.50; conv., | Super—4-dr. sed., $2,195; 2-dr, sed., $2,- | 975; conv., $4,520. $2,108.75; club cpe., $2,135; bus. cpe., $2,- bee! 
CHRYSLER — Royal (six) — 4-dr. sed., | $1,948.50; stat. wag., $2,263.50 |170; club cpe., $2,191; Ambassador Super LYMOUTH —Deluxe P17—bus. cpe., $1,- | 040.50; Land Cruiser 4-dr. sed., $2,327.75; . 
$2,158.75; club cpe., $2,138.75; Windsor FRAZER—4-dr. sed., $2,395; Manhattan Special—4-dr, sed., $2,243; 2-dr, sed., | 385.75; Suburban, $1,855; Deluxe P18— | COnV., $2,467.50, ors 
(six)——-(Prestomatic standard)—4-dr, sed., i-dr. sed., $2,595. $2,218; club cpe., $2,259; Ambassador Cus- 4-dr. sed., $1,566; club cpe., $1,534.25; WILLYS-OVERLAND Jeepster conv Kne 
$2,353.50; club cpe., $2,332.50; conv., $2,-| HUDSON — Super Six — 4-dr. sed., $2,- | tom—4-dr. sed., $2,363; 2-dr. sed., $2,338; | Special Deluxe Pi8—4-dr. sed., $1,644; $1,602.22; 4-cyl, stat. wag., $1,708.89 chai 
156; club- cpe., | club cpe., $2,359. club cpe., $1,617.50; conv., $1,997; stat. | 6-cyl, stat. wag., $1,814.14; 6-cyl, stat. elec 


766; Saratoga (cight)—(Prestomatic stand- | 206.50; 2-dr. sed., $2, 
ard)—@ ir, sed., $2,640; club cpe., §$2,- | $2,203.25; bus. cpe., $2,053.25; conv., §2,-| OLDSMOBILE Series 76 — 4-dr, sed., | wag., $2,387, | sed., $1,866.92, 
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Auto Personnel 


Chek-Chart Ups Callahan 
To Editorial Director 


William C. Callahan has been 
promoted to editorial director of 
Chek-Chart Corp., and Shelton R. 
Houx of the Chicago sales organ- 
ization has been named to succeed 
Callahan as eastern manager, it is 
announced by Ray Shaw, president. 

Callahan, former managing edi- 
tor of Awtomotive News, served 


later in executive editorial capaci- | 


ties with Automobile Topics and 


Motor. 


Houx was an account executive |jr. as assistant chief engineer of | 
with McCann-Erickson and N. W./| Plymouth is ann 


Ayer advertising agencies. He was 
assistant advertising and sales pro- 
motion director with Nash for two 
years before joining Chek-Chart. 


+ + * 


Casco Products Names 
Bieber Vice-President 


Fred J. Bieber has been elected 
vice-president and a director of 
Casco Products 
Corp. Bert C. 
Cochrane, vice- 
president and 
general manager, 
announces. 

The newly 
elected board of 
directors of Casco 
include: J. H. 
Cone, president; 
Cochrane; L. FE. 
Fenn, executive 
vice-president; E. 
T. McCarthy, vice-president and 
controller; Bieber, vice-president; 
E. F. Klein, treasurer; A. G. Wels, | 
secretary; G. B. Wynns, production | 
manager; J. J. Reidy, sales man- | 
ager appliance division; Samuel | 
Cone; B. W. Sinclair, sales man- | 
ager car manufacture sales. | 

* * rk j 


F. J. Bieber 


U. S. Rubber Promotes 


Urban and Moran 


Appointment of F. M. Urban 
as sales manager of engineered 
rubber products and H. Leon 
Moran as factory manager, Fort 
Wayne plant, United States Rub- 
ber Co., has been announced by 
Ernest G. Brown, vice-president. 

Urban joined the company in 
1929 as a salesman in the Chi- 
cago office and later specialized 
in industrial rubber products. 
Moran began at U. S. Rubber in 
1922 as a laboratory assistant in 
the plant in Cleveland. 

* * * 


Philco Ups Shea to Head 
Auto-Radio Sales 


Martin F. Shea has been appoint- 
ed general manager of the car man- 
ufacturers division of Philco Corp. 

to head original- 

equipment auto 

radio sales, it is 

announced by J. 

M. Otter, vice- 

president and 

general _ sales 

manager. 

Shea joined 

Philco in 1930 
when the com- 
pany entered the 
auto radio field. 
As a field engi- 
first specialized in the de- 
auto radios and 


Martin F. Shea 


neer, he 
velopment of 
aerials. 

> > * 


Montgomery Aids Roos 
At Willys-Overland 


Robert Montgomery, for the past 
two years Willys-Overland comp- 
troller, has been appointed assis- 
tant to the first vice-president. 

His appointment was announced 
by Delmar G. Roos, first vice-pres- 
ident, who a month ago was named 
operating head of the Toledo firm. 


- * a 
Stewart-Warner Elects 
Meyer to Board 


George L. Meyer jr., a vice-presi- 
lent of Stewart-Warner Corp. since 
1941 and an employe since 1907, has 
been elected to the board of direc- 
ors, it is announced by James S. 
Knowlson, president and _ board 
thairman, who said that Meyer's 
election fills the board vacancy cre- | 


ated by the death of Ralph M. 
Shaw. 

In addition to the election of 
Meyer, Stewart-Warner directors 
reelected the following officers: 
James 8S.‘ Knowlson, chairman of 
the board and president; Frank A. 


| Hiter, senior vice-president; George | 
|L. Meyer jr. Arden W. LeFevre | 
and Samuel Insull jr., vice-presi- | 


dents; Wilfred Reetz, controller; 
| Fred P. Kirch, treasurer, and J. I. 
Minteer, secretary. 

* * * 


Plymouth Names Steere 
The appointment of R. W. Steere 


ounced by N. F. 


| 
Hadley, chief engineer. In his new 


position, Steere replaces A. W. Ross, 
who has been transferred to an ex- 


|ecutive assignment with Chrysler's 


central engineering division. 
* & * 


Sealed Power Distribution 


Headed by Murbarger 
The appointment of R. E. Mur- 
barger to the 
newly created po- 
sition of director 
of distribution 
has been an- 
nounced by G. W. 
Davies, general 


sales manager of | 


Sealed Power 
Corp., Muskegon, 
Mich. 


R. E. Murbarger in 1937. 


Wilkens Gets Sales Post 


In Schrader’s Division 

Clarence H. Wilkens has been 
|appointed assistant sales manager 
|}of A. Schrader’s Son division of 
| Scovill Mfg. Co., Inc., Brooklyn, in 
|charge of the Akron branch. He 
|} succeeds Malcolm Stevens, who re- 
| tired June 1 after 25 years as man- 
|ager cf the Akron office. 


Wilkens joined the Schrader or- | @ 
in the Brooklyn plant | 


| ganization 
in 1946 and for the past 14 years 
he has been service 
the company. 
+ + * 


Goodrich Names Two 
W. C. 


have been added to the 


|rich Co., it is announced by M. G. 


manager of || 


Keating and W. G. Reid | 
Akron | 
Mur barger | headquarters staff of the Associated | 
joined the firm! Lines Sales division of B. F. Good-| ®- W. Batchelder 


15 


Huntington, division general man- 
ager. Keating has been named 
sales operating assistant and Reid 
national representative for farm 


jand truck tire sales. 


ok * x 
National Bearing Names 


Batchelder Sales Chief 


Roger W. Batchelder has been 
. named sales vice- 
president of Na- 
tional Bearing di- 
vision of Ameri- 
can Brake Shoe 
Co, it is @ke 
nounced by T. W. 
Pettus, president. 
Batchelder, for- 
merly assistant to 
the president of 
National Bearing, 
has been with 
Brake Shoe since 1933. 


Loyalty to its high standards keeps H &H in the lead 
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@ To users of brass 


strip, seamless tubing and tubular parts, 
nothing is more important than quality, 


everlasting uniformity, 


loyalty to specifications on which every 
order is based. That is why more and 


and copper coil 


and a_ constant 


more firms are turning to the H & H Tube 
and Manufacturing Company for 
tubing needs. If you, too, are interested in 
learning just how truly dependable a 
brass and copper tubing source can be, 
write, wire. or call us today. 
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245-275 N. Forman Avenue * Detroit 17, Michigan * Vinewood 2-3600 
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Pictured in this month’s Nash poster is the one new-car 
feature that everyone wants. 


It’s the one-piece, curved windshield—and every Nash 
Airflyte has it. 


Ask anyone—driver or passenger—if he likes windshields 
with center posts . . . crowding side-pillars . . . chrome- 
dazzled dashboards . . . dials strung all across the 

instrument panel— 


You’ll get an unqualified ‘‘No!’’ 


Then ask the man if he likes the clean-cut sweep of curved 
one-piece windshield . . . the wide-spaced pillars... the 
receding cockpit... the curved ventilator windows... 

the easy-to-see clustered dials of the Nash Airflyte 
Uniscope— 





You'll get an enthusiastic ‘‘Yes!’’ 


And when the man asks his Nash dealer if the one-piece GREAT CARS SINCE 1902 


windshields come on all Nash models— Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigon 


He gets an assuring ‘‘Yes!”’ 


And, too, the Nash ‘‘600’’ and Nash Ambassador are built 
with the Unitized Body-and-Frame—the modern method 
that delivers more built-in dollar value than any other 


way of building an automobile. DETROIT PUBLIC LIBRARY 











Merchandising 


Memos to Dealers 


By Bob Finlay 





> spent in advertising is | $1,098 to sell 51 used cars in Janu- 
iVE well spent, according to Glenn | ary; $1,020 for 54 cars in February; 
L. Humphrey, who is said to be | $1,985 for 92 cars in March; $3,300 
Wisconsin’s largest Chevrolet|for 170 in April; $4,200 for 190 in 
aoe h told th National Classified expenditures amounted 
Aum. of Classified Ad Managers at |t0 3 percent of the gross sales for 


‘ ; | the five months. 
its meeting in Toledo last week | Humphrey estimated advertising 


that he spends an average of $21 budgets and expected sales for the 

in classified advertising to sell each ca ae the wae is Selon: Sao 

used oe 1/175 cars in June; $2,700, 150 cars 
But with used-car values drop- | in July; $2,500, 125 cars in August; 

ping steadily—Humphrey figures | $2,500. 100 cars in September; 

about $50 a month—he sets his | $2,000, 75 cars in November; $1,000, 

sights on quick turnover through | 50 cars in December. 

heavy advertising. Humphrey re- , z o rs 

ports a complete turnover of his | Ring Doorbells: 

used-car inventory every 14 days. |G@OME of the points Humphrey 
Here are his figures on adver-|’stressed: Advertising can bring 


tising expenditures so far this year: '1,000 prospects into his showrooms 


Cash 
Properly 


Protected ? 


LOOK at this 
Mosler Money 
Chest—property of 
Larson Buick Co. 
Inc., prominent 
Long Island City 
dealer. 


READ what 
this thankful dealer 
wrote voluntarily. 





How about your... 
@ money received after banking hours? 


@ cash on hand for possible late-hour 
transactions? 


A MOSLER MONEY CHEST 
PAYS FOR ITSELF .. 


—the finest in burglary protection, as the 
above Mosler customer will attest. 

What’s more, a Mosler Money Chest can 
reduce your burglary insurance premiums as 
much as 70%. 

Why take chances with your cash? Be sure 
it’s safe! Write today for 

Mosler’s free booklet on how to save money 
on burglary insurance. 

Please address Dept. AN 


me Mosler Safe. 


; a Main Office: 320 Fifth Avenue 
New York 1, N. Y. 


Dealers in principal cities 
Factories: Hamilton, O. 


Largest Builders of Safes and Vaults in the World 









[ 
k 


Builders of the U.S. Gold Sterage 
Vault Seors at Fort Knox, Ky. 
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in one month, against 200 contacted 
by doorbell-ringing salesmen, 

A new-car dealer is only as 
good as his used-car business. 
One-shot advertising is useless. 

“My experience,” he said, “is that 
the man who will buy a used car 
will spend several months making 
up his mind, and meanwhile will be 
reading ads, comparing values. If 
your ads impress him, he will at 
least shop your place when he’s} 
ready to buy.” 

Humphrey predicted a “very 
drastic” drop in used-car prices 
about Aug. 1, resulting in substan- 
tial losses for dealers with big | 
used-car inventories, His firm is 
attempting to keep its inventory 
low for that reason, taking in an 
average of one used car for every 


new one sold. | 
+ * * 


Hits With Peak 


UMPHREY says he believes in 

using the most advertising in 
peak summer § selling months, 
rather than trying to create off- 
season demand in the winter. 

He described a Buyer’s Bonus 
Bond plan, by which each buyer 
of a used car is given a bond good 
for $57 worth of free service on the 
car within a year’s time. 

The service, including lubrica- 
tion and tune-ups, will cost the 
firm about $30, but should suc- 
ceed in making permanent cus- 


By Leo T. Parker 


Attorney at Law 


held liable in damages to an auto- 
mobile dealer who operates an ac- 
cessory store if fraud was prac- 
ticed by the seller. Also, the dealer 
may recover damages from a seller 
of accessories known by the seller 
to be defective, 

For example, in Moore v. Dallas, 
/215 S. W. (2d) 398, the testimony 
|showed facts as follows: A dealer 
| purchased 20,000 electric fuse plugs. 
| These plugs were supposed to have 
|mercury in a back chamber. As the 
tomers out of many buyers of | fuse overheats, due to overload, the 
used cars, Humphrey believes. |mercury was supposed to expand 

Humphrey declared he wanted to | and go into the outer chamber. The 
“dominate the paper” whenever he | fuse is then taken out and rapped 
went in with a classified ad, and |sharply on the back and the mer- 
used quarter and half-page ads|cury was supposed to flow in 





best puller, he said. 
In servicing advertising, Hum-j|renew the circuit and renew the 
phrey advertised service on _ all | fuse. 
makes of cars, and tried to list at The chief electrical inspector of 
least three specials, preferably all| yarious cities refused to “ap- 
et oie hit the widest cael prove” the plugs. In subsequent 
. : suit the higher court held the 
In January he said, he found | sgeljer liable in heavy damages to 
mechanics with idle time on their) the dealer, and said: 
hands—a total of $2,100 in unused “w f th oe 
mechanics’ time was being lost. An | ° = Ss es 
advertising campaign brought in so 
much business that all but $147 in 
unused mechanics’ time was elim- 
inated the next month, 
« + * 


Stresses Quality 





. . that 


| ment and misrepresentation on the 
|part of the defendant (seller) as 
|was calculated to and did mislead 
|the purchasers of the involved fuse 
| plugs—their quality and salability, 
their dangerous instrumentality for 
OWARD STARK, of Stark Safety to life and property un- 

known to the purchasers but known 


Motor Co., Denver, specializes ; , 
in quality used cars. His letterhead Se seller, supporting actionable 


}notes: “Personally Selected Used i ee 
| Cars.” Every day he runs an ad in | 
the Denver Post seeking clean, 
one-owner used cars. 

Every car purchased is driven 
first and examined thoroughly, 
Stark says. He looks particularly 
for evidence that the car might 
have been used as a taxicab, and 
for cracked blocks. 
| Over the long term, that builds 
a reputation, We asked Stark for 
pointers on staying in business 
in the days ahead. Here they are: 

1. Maintain a clean, respectable- 
looking establishment. 

2. Display your merchandise to 
the best advantage. 

3. Sell clean, safe, decent auto- 
mobiles. 

4. Build and maintain a good 
reputation in your community, 

5. Advertise honestly. 

6. Give the best possible service 
to customers. 

7s Give the lowest 
financing rates obtainable. 

8 Buy select, quick-moving 
popular merchandise. And he 
adds: “If you can determine what 
that is.” 

9. Watch inventories closely. 

10. Move out cars in stock over 
30 days. 

11. Make it a goal to own your | 
stock unencumbered. 

12. Watch stock loans, or floor 
|plan loans. Don’t get topheavy, | 

13. Cut overhead to minimum | 
|requirements, and watch it con- | 
stantly. 

14. Save a 
rainy day. 

Stark adds, with an eye to human | 
frailties: “If I had done all these 
things, I would be a success.” 

* + + 
No Such Thing 

N connection with used cars, 

Martin H. Bury, Philadelphia | 
new-car dealer, points out in an ad: | 

“By the way, have you been 
looking for a perfect used car? If 
you have, you can stop now... 
There is no such animal, But some 
used cars are quite satisfactory. | 
Those that we sell at retail, for| 
instance. If a used car purchased | 
from us is not satisfactory, we'll 
make it so—or refund your money.” 


Remedies of Buyer 


aes a higher court held 
that if an automobile dealer 
breaches a contract for the sale 
of an automobile the purchaser 
may rescind the contract and re- 
cover back the purchase price, or 
he may sue and recover the differ- 
}ence between the actual value of 
ithe automobile at the time of the 
| sale and what it would have been 
worth if it had been as represented 
by the seller. Also, in special in- 
|stances the purchaser may recover 
additional damages. 


However, a_ purchaser 


cannot 


|keep the subject of the sale and 
also recover the full purchase price 
from the seller, although the pur- 
chaser spent his own money in try- 


possible 


Indian is the best known and 
two and three wheel vehicle 
exclusive profitable franchise th 


motive lines. 


little money for a 


direct field assistance. Many te 





Write, wire or telephone 





HENDEE 


Lawsuits Affecting Dealers .. . 


Court Decisions 


oo higher courts consis- | 
1¥E tently hold that a seller may be 


frequently. A Sunday ad was the |through a small hole back in the | 
rear chamber, making contact and | 


|there was such material conceal- | 


ARE YOU our MAN? 


The Indian Sales Corporation is looking. for keen, aggressive 
businessmen to sell our line of Indian motorcycles, bicycles cand 
motor scooters, and related parts, service and accessory items. 


SPRINGFIELD, MASSACHUSETTS 





FREED'S OUTSTANDING U. C. LOT IN SALT LAKE CITY COST $50,000—Here the buy>- 
can have his car completely serviced at the time and place of purchase. The dealership has 
the DeSoto franchise. 








jing to place the car in good me- 
chanical condition. See Powers v. 
Rosenbloom, 62 Atl. (2d) 531. 


* * * 


| 
| Specific Performance 


ONSIDERABLE discussion has 
4 arisen from time to time over 
|the legal question: Can the pur- 
chaser of an automobile sue and 
compel a seller to “specifically” 
| perform to deliver the exact auto- 
|mobile ordered, or should the pur- 
|chaser sue the seller for damages? 
|The answer: He must sue for 
damages. 

In McCallister v. Patton Auto 
Co., 215 S. W. (2d) 701, it was 
shown that one McCallister pur- 
chased a new automobile from 
the Patton Auto Co. McCallister 
paid down $25 and his number 
was 37 on the dealer’s list. After 
waiting several months for his 
car McCallister sued and asked 
the court to compel the seller to 
deliver the exact automobile he 
had purchased, proving that the 
seller had received more than 37 
cars since the execution of this 
contract. 

The higher court held that Mc- 
| Callister must sue for damages, if 
he wanted satisfaction, The court 
| said: 
| “Courts decree the specific per- 
|formance of contracts, not upon 
|any distinction between realty and 
personalty, but because damages at 
law may not, in the particular case 
afford a plain, adequate and com- 
plete remedy.” 

For comparison, see Poltorak 
v. Jackson Chevrolet Co., 322 
Mass, 699. Here a purchaser con- 
tracted for the purchase of a new 
passenger automobile and deliv- 
ered to the seller his automobile 
for which he was to be allowed a 
credit on the purchase price of 
a new car. 

The higher court held that the 
purchaser was not entitled to “spe- 
| cific performance” of the contract 
but that he should sue the dealer 
for damages. 





Eastern Ford Expands 


Eastern Ford Motor Coach Sales 
Co., Inc., dealer of Ford buses in 
New York, New Jersey and Con- 
necticut, has announced its open- 
ing of sales and service facilities 
at 454 Main St., Fort Lee, N. J. 
The firm formerly occupied quar- 
ters at 323 W. 21st St., New York. 












the accepted top name in the 
field. Indian offers dealers an 
at is being successfully handled 


right now by many dealers in combination with other auto- 


Unlimited sales potential! Product has enthusiastic acceptance 
dealers supported by hard hitting selling program plus 


rritories open. 


SALES MANAGER 


SALES CORPORATION 
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Reports From Various Areas .. . 





Auto Market Page 


Manhattan, Kans. 


All but one of the new-car deal- | 
ers in Manhattan, Kans., are con- | 
vinced that sales of new automo- | 
biles will continue at the present | 


level for the remainder of the year. 


The one operator who does not 
share this optimism expects a 
competitive new-car market be- 
for the year’s end despite the fact 
that he has a backlog of unfilled 
orders. 


This dealer said that, before long, 


“there won't be any profit in used | 
cars, and it will be a struggle to} 


realize full profit on new cars.” 
Unanimity of opinion was regis- 

tered by those dealers handling 

new trucks, however. All of them 


reported sales below 1948 totals, | 


even in light trucks, and price- 
cutting is rife. 

Service business is as good as it 
was last year or slightly better, 
dealers said. Most of them expect 
a decline during the summer 
months since most of the 6,000 stu- 
dents attending Kansas State col- 
lege here have returned home for 
vacations. 

Parts volume has declined 
somewhat from last year’s high 
levels, although about half of the 
dealers questioned reported no 
change in this department from 

1948. 


The absence of the college stu- 
dents has an adverse effect on parts | 


sales but most of the dealers look 
forward to a return of parts busi- 
ness in the fall and winter. They 
expect it to be near the 1948 level. 


Used-car sales have no definite 
pattern, Two dealers reported in- 
creased volume while four said it 
was about the same as last year 
and two others said it was down. 

Prices have declined somewhat 
on used cars, dealers said. Most 
of them think the market has 
leveled off, though, and all of 
them reported more “selling” was 
necessary to move used units. 

Used trucks are also hard to 
move and the market is extremely 
competitive. Prices have declined 
considerably and#“hard selling” is 
commonplace, dealers declared. 

Selling has definitely returned to 
new-car dealerships in this city. 
Even those firms with order back- 
logs are practicing the “art” in 
anticipation of the time when it 
will be needed. a 


Toledo 


As expected, the Ford strike con- 
siderably curtailed deliveries of 
new cars in Toledo and Lucas 
county in May, but the figure was 
still 433 higher than a year ago. 

Sales of used cars and new 
commercial vehicles, however, 
dropped from the year-ago totals. 
There were 3,700 used cars and 

174 new trucks and buses sold 
in May, compared with 3,908 used 
autos and 237 new commercial 
vehicles in May, 1948. 

New-car deliveries totaled 1,348, 
down 143 from April. In the first 
five months, 6,413 new autos have 





‘A PUPPY FOR THE KIDDIES WITH EACH 
Caven Motors (Hudson), Philadelphia, which advertises its used cars under the heading 


“Caven's Kennels for Pedigreed Used Automobiles." 


| been delivered, 740 more than for 


the first five months of 1948. 
New-truck deliveries in the five- 


against 1,155 last year. 

In used cars, the May figures 
revealed that the year-to-year 
drop in sales is all at the ex- 
pense of casual sales—that used- 
car dealers are selling more than 
a year ago. 

Dealer sales of used cars in May 
amounted to 1,810 this year, 1,570 
last year; casuals, 
2,338. For the five-month period, 


dealer sales were 7,461 this year | 


and 6,917 last year, while casuals 
numbered 10,394 against 9,802. To- 
tal sales were 17,855 to 16,719. 


* * * 


Phoenix 


Phoenix continued its domination 
of the Arizona automotive sales 
record in May. Of the 2,003 passen- 
ger cars sold during May in Ari- 
zona, 528 were sold in Phoenix. In 
addition, Arizona’s capital city sold 
115 trucks during May. 

The five-month total of passen- 
ger car sales in Arizona was 6,557, 
compared with 4,636 for the same 
period in 1948. Truck sales for the 
period were 1,969 in 1949 and 2,160 
in 1948. 


* * * 


Kansas City 


New 
in the Kansas City area for May 
of 2,952 cars and 359 trucks indi- 


cates a drop from the figures of | lumbus) totaled 810. This is 18 units|5 (25): Hudson, 27 (123); 
| more than were sold in the first 15/6 (26); Lincoln, 10 (35); Mercury, | 
| days of May, which wound up with /|44 (318); Nash, 29 (152); Oldsmo- | 


3,095 and 468 for 
month. 


Sales from the first of the year 


the previous 


totaled 10,835 cars and 1,780 trucks. | 
* 


* x 


North Carolina 
The department of motor vehicles 


new cars were sold in North Caro- 
lina during May as in the same 
month of last year. The number 
of trucks sold declined, however, 
it was stated. 

Figures compiled by the de- 
partment disclosed that during 
May, 7,483 new cars were sold, 
compared with 4,519 last year. 
Trucks sold numbered 1,817, a 
drop from the 2,655 of last year. 
The May sales brought to 31,964 
the number of new cars sold this 

| year and to 9,412 the number of 
trucks. 

New-car sales by makes for the 
first five months of 1949 and for 
the month of May were (year's to- 
tal in parentheses): Buick, 519 


| (2,239); Cadillac, 93 (447); Chevro- | 


|let, 1,905 (6,468); Chrysler, 115 
| (582); Crosley, 12 (55); DeSoto, 97 
| (487); Dodge, 278 (1,207); Ford, 
| 1,354 (7,202); Frazer, 27 (182); 
|Hudson, 194 (955); Kaiser, 107 
| (368); Lincoln, 106 (458); Mercury, 
| 330 (1,544); Nash, 149 (692); Olds- 
|mobile, 366 (1,442); Packard, 151 
| (754); Plymouth, 792 (3,273); Pon- 
tiac, 482 (1,885); Studebaker, 317 
(1,307); Willys, 61 (295), and mis- 
cellaneous, 28 (122). 


New-truck sales during May were | 


CAR DRIVEN AWAY'—This is the slogan of 


Fran A. Davis, general manager of 


Caven, looks on as Phil Mulhern, the salesman who sold the used car, gives a puppy to 


Diann McKinney and Karen Lee McKinney, 


William McKinney. John Hendershot, manager of the used-car department, is furthest te | 


the right. 


daughters of the purchasers, Mr. and Mrs. 


month period of 1949 numbered 772 | Diamond T, 2 (21); 


1,890 against | 


car and truck sales totals 


(year’s total in parentheses): Auto- 
| ear, 1 (9); Brown cab, 8 (41); Chev- 


|rolet, 704 (3,881); Corbitt, 4 (15); 


Diveo, 1 (13); 
Dodge, 215 (960); Federal, 2 (6);) 
Ford, 461 (1,954); GMC, 107 (515); 


| International, 104 (799); Mack, 17} 
(99); Reo, 11 (39); Studebaker, 100 
(71); Willys, 58) 


| (520); White, 14 
(412), and miscellaneous, 7 
+ * * 


Canada 
of new motor 


(55). 


Sales 


compared with the same month 
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vehicles | 
across Canada increased 26.3 per-| 
cent in dollar volume during April | 


last year and rose 5.9 percent in| 


the first four months of 1949 as 
against a year ago, the Canadian 


government reports. 


in Saskatchewan; 57.1 percent in 
Alberta; 61.4 percent in Manitoba; 
24.6 percent in Ontario; 
|cent in British Columbia; 14.1 per- 
cent in Quebec, and 3 percent in 
|the Maritime Provinces. 

| Sales in the first four months of 
| 1949 increased 31.5 percent in Sas- 
| katchewan; 29.4 percent in Mani- 
|toba; 24.7 percent in Alberta; 4.7 
percent in Quebec; 2.8 percent in 
| Ontario, and .2 percent in British 
| Columbia, with a loss of 17.1 per- 
|ecent being recorded in the Mari- 
|time Provinces. 

ok * a 


Columbus, O. 


| New-car sales in the first 15 days 
}of June in Franklin county (Co- 


|a grand total of 1,652 new cars. 





DEALER'S HIGH SIGN—Hubert Beard of 
Beard Motor Co. (Chrysler), Bristow, Okla., 
has erected what is claimed to be the tallest 
independently-suspended sign in the South- 


| west to identify his building. The tower is 
| 120 feet high and the letters in the sign are 


Such sales advanced 69.9 percent | 


14.8 per- | 


New-truck sales in the first 15 | Plymouth, 
|days of June were also higher | (270); 


six feet high. Beard designed and engineered 
this tower and supervised its erection. All 
the construction work was done in his dealer- 
ship. The tower was built in two sections, 
the upper half telescoping into the lower. 
An oil field rig was used to raise the struc- 
ture. It weighs approximately 20 tons. 


April. The total for May was 1,245 
units, a decline of 45 vehicles from 
the April figure of 1,291. 

Dealers reported that the price 
of used cars leveled off on the 
average but that sales were also 
below those of April. 

New-car sales by makes during 
|May were (five-month totals in 
| parentheses): Buick, 81 (364); Cad- 


illac, 27 (110); Chevrolet, 355 (1,- 
| 246); Chrysler, 27 (128); Crosley, 
3 (24); DeSoto, 23 (103); Dodge, 84 | 
(286); Ford, 121 (1,098); Frazer, | 

Kaiser, 


{than in the same period of May| Willys, 2 (12). 


| with 94 in June against 91 in May. | 


1 


| 231, 


| * * * 


Montana 
| 


| May numbered 2,066, the Montana 
| Automobile Dealers Assn. reports. 
| This compares with 2,294 new cars 
| sold in April and 1,017 sold in May, 
| 1948. 


+ * * 
Birmingham 
New-car_ sales 


New-car sales in Montana during 


; | Total new-truck sales in May were | 
reports that nearly twice as many | 


in Birmingham, | old-time discount to 


bile, 54 (213); Packard, 26 (92); 
181 (610); Pontiac, 72 
Studebaker, 68 (294), and 

ca * * 


Waco, Tex. 
| New-car sales in central Texas 


| 


= 





with rural buying increased 
slightly. 
Used-car sales were holding 


steady with rural purchases pull- 
ing the local market out of the 
slump it had been in the past 
month. 

Prices were up, too, and prices 
on used models which had been 
falling since the first of the year 
were up on an average of $12.50. 

Heaviest buying in the used-car 
field, dealers state, is in '46 and 
‘47 models, but the price range of 
models sold has dropped from 
around $2,000 a month ago to a 
lower price range of $1,500 to $2,- 
000. Dealers here think the present 
lower price range on used cars 
will hold steady during the sum- 
mer months. 

ed * * 


Richmond, Va. 


Automobile sales in Richmond 
during May reversed their down- 
ward course and edged upward, 
according to the Richmond Busi- 
ness Review, monthly publication 
of the Richmond chamber of com- 
merce. 

New-car sales doubled in volume 
over the previous month, jumping 
from 532 to 1,068 units, while used- 
car sales increased from 1,650 to 
1,962, the publication said. 

+ + = 


Topeka, Kans. 


New-car dealers here’ report 
good business in the new-car and 
service ends of the business and 
mest of them think it will nemain 
that way throughout the year. 

Such is not the case with used 
cars or new and used trucks, how- 
ever. Most dealers reported a very 
| poor market for used trucks. 





New trucks and used cars both 
have to be sold at this time, 
dealers said, pointing out that 
the “buyer’s market” is back 





with a vengeance in these fields. 
New-car deliveries are still run- 
|ning behind orders for the major- 
|ity of dealers in Topeka. Despite 
| this fact, many dealers realize they 
|can’t afford to let their sales or- 
| ganizations deteriorate since they 
all agree vigorous selling will be 
|Mecessary next year. 

Dealers generally reported new- 


took a sharp upturn during the|car sales about the same as last 


| first three weeks of June, follow- 
jing a May slump. 

Dealers here say that this up- 
|turn, which is unusual for this 
|time of year, has been brought 
|}about in several ways; namely: 
| Most 
since the close of the war, 
the use of the “reverse bonus” or 
make sales. 


| Ala., and vicinity, dropped slightly | Leading the sales in this section 
|in May from the level reached in! are Ford, Chevrolet and Dodge, 


Used-Car Notes 





Obey New President 


Of Boston Association 


| At the annual meeting of the 
Metropolitan Boston Used Car 
Dealers Assn. the following new 


|officers were elected: Francis Obey | 


|of Obey Motors Everett, president; 
|Paul McGuire, Morgan Motors, 
|South Boston, vice-president; Na- 
than Segal, Kilsyth Motors, Brigh- 
ton, secretary-treasurer. 

Members of the board of di- 
rectors include Charles Hurwitz, 
Highland Motors, Brighton; Myer 


» | Wolf, Capitol Motors, Cambridge; 


Philip Epstein, Kenmore Auto, Bos- 
ton; David Kasif, Consolidated 
Motors, Roxbury; Edward Adolph, 
Beaconsfield Motors, Brookline; 
Jacob Silver, Union Auto, Quincy; 
|Frank Celani, Motor Mart of Mal- 
den; George Ruthenberg, Regent 
| Motors, Brighton; Ben Fisher, Hay- 
|}market Motor Mart, Boston, and 
| Joseph Glazer, Progressive Motors, 
| Medford. 


* * * 


| Greiner Shuts Ohio Lot, 


| Blames Car Shortage 
| TOLEDO. 


Earl (Doc) Greiner, 
Toledo used-car dealer, has closed 
his lot at Madison Ave. and 17th 
St. because of a “shortage of cars 
to sell.” 

| Greiner, who also operates a lot 
}at Monroe and 18th streets, said he 
has less than 40 cars to sell in 
both lots. He will continue to op- 
|erate the Monroe St. lot for the 
present, but may close that if con- 
ditions do not improve, and move 
|his used-car business to his Tele- 
graph Rd. location, he said. 





used-car auction on Telegraph Rd., 
just over the Michigan line, 
+ * *x 


Pa. Dealer Ups Sales 
In Move to Highway 


BROUGHTON, Pa.—-By moving | 


his used-car lot to a main highway 
where there’s heavy traffic, E. A. 
Green of Wills Motors has _ in- 
creased sales in two months. 
Green rented part of the parking 


lot of a night club located on U. S. | 


51, one-half mile past one of Pitts- 


burgh’s best-known cloverleaf in- 
| tersections, and opened for busi- 
ness. 
* * * 
Ban on Sunday Sales 
Tested in Milwaukee 
MILWAUKEE.—For some time 


Greiner now operates a weekly | 


this city has had an ordinance on 


intensive selling campaigns | 
and | 


| practically 


year. They would be much better, 
they claimed, 
| available. 

The scarcity of new vehicles is 
particularly harmful to dealers 
handling “low-price, popular” 
models. according to one operator 
of a “Big Three” franchise. 
| He reported that many of his 
;customers, tired of waiting. are 
| buying new automobiles of differ- 
|ent makes “from dealers who have 
|cars available.” 
| Service and parts business has 
|levelled off, the majority of deal- 
'ers said. It is at approximately the 
| same level as it was in the spring 
|}of 1948 and most of them expect 
| it to maintain that position. 

ok ca * 


if more cars were 


St. Petersburg, Fla. 
The 18 new-car dealers of St. 
| Petersburg (Pinellas county), Fla., 
have suffered no mortality this 


year, nor is there any sign that 
any will fold in the foreseeable 
future. 


But sales for this May are gen- 
(erally 10 to 15 percent less than 
for May, 1948, although several re- 
vort an increase in the correspond- 
ing months. 

Of course, loss of sales in the 
St. Petersburg area is very largely 
accounted for by the fact that it is 
a tourist city and that by May 1 
all tourists have left 
and the dealers must rely upon 


| permanent residents. 


‘ts books prohibiting the sale of | 
cars on Sunday. There is no record | 


of any dealer having been fined 
for such offense, but an attorney 
for a used-car dealer and an auc- 
tioneer has brought the ordinance 
out in the open before Judge John 
S. Barry in the distr‘ct court here, 
claiming the ordinance is uncon- 
stitutional. 

His clients, Joseph Steinberg, 
operating the Lincoln Auto Sales 


| said, 


One of the dealers interviewed 
“The outstanding factor in 
loss of sales is the lack of sales- 
manship. We here solved this prob- 
lem by firing all our salesmen. We, 
my partner and I, do all the sell- 
ing, with the result that we have 


|increased our business by 50 per- 


cent over last vear. And we could 


| have done much better if as many 


and a used-car lot on Milwaukee’s | 


south side, and Samuel J. Ansfield, 
an auctioneer for the dealer, were 


arrested for selling or offering 
ears for sale on Sunday. It is 


claimed that the ordinance is dis- 
crimination against one class of 
business, as tires, accessories, etc., 
can apparently be sold in Milwau- 
kee on Sundays without the deal- 
ers being arrested. 


ears aS we could sell had been 
delivered to us.” 

The truck situation is about nor- 
mal. The new one-half-ton truck 
has always found a ready market 
in this light-industry city, but the 
market has returned to normal as 


supply has met demand. 


The 1% and 2-ton truck has a 
limited sale here, but one dealer 
reported that although his sales of 
heavy trucks were normal, that 


new-truck dealers were increasing- 
ly forced to sell with practically 


ino profit. 
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Newspaper circulation and adver- 
tising reached all-time highs dur- 
ing 1948, according to Harold S. 
Barnes, director of advertising, 
American Newspaper Publishers 
Assn. Barnes states that weekday 
circulation hit a peak of 52,285,297, 
while Sunday volume reached a 
high of 46,308,081. 

“The return of the _ buyer's 
market can prove a stimulus to 
newspaper linage,” he says. 

> * * 


Ayers Is Elected 


Walter C. Ayers of Brooke, 
Smith, French & Dorrance, Inc., 
has been elected president of the 
Detroit Sales Executives Club. 


Other officers elected were: First 
vice-president, J. C. Doyle, Ford 
midwest regional manager; second 
vice-president, John C. Reber, 
Procter & Gamble; treasurer, Gor- 
don Fearnley, American Credit In- 
demnity Co., and secretary, Wil- 
liam F. Horsch, Pittsburgh Metal- 
lurgical Co. > 


Burdick Opens 


Edward H. Burdick, designer of 
the Freedom train and former 
president of Diorama Corp. of 
America, has organized a new firm 
with offices at 201 E. 57th St., New 
York, to be known as Edward H. 
Burdick Associates, Inc. 

According to Burdick, the com- 
pany will specialize in design to 
achieve a three-dimensional show- 
manship directly. affecting sales 
promotion, merchandising and vis- 


ual public relations. 
* * * 


Personalities Used 


A Stamford (Conn.) gas station 
owner, James Raymond, is fea- 
tured in the current Mobilgas ad- 
vertisement of the Socony-Vacuum 
Oil Co., Inc., appearing in national 
publications. 

“Only four men on his payroll,” 
the ad is headed, “but James Ray- 
mond has over 1,000 scientists and 
technicians working for him.” 

> > + 


U.S. Market Guide 


The 1949 edition of “A Basic 
Marketing Chart of the United 
States,’ a compilation of data 
designed to facilitate analyses of 
current business conditions and 
trends, has been released by A. 
Edwin Fein, general manager of 
the Research Co. of America in 
New York. 

The stated purpose behind the 
release of this chart is_ the 
market researcher’s opinion that 
“the economics of distribution 
and research ‘must be stream- 


Affecting Factories and Dealers... 
Auto Advertising 
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lined and correlated to success- 
fully meet increased competitive 
pressures.” Reference to the 
chart reveals that the civilian 
population for the U.S. as a whole 
increased 11 percent between 
1940 and 1948. The greatest gain 
was made by the Pacific division, 
which shows an increase of 45.3 
percent, while the smallest gain 
occurred in the East South Cent- 
ral division, with an increase of 
1.5 percent. 
* + 7 

Aids Better Living 

Advertising is one of three fac- 
tors responsible for the nation’s 
high standard of living, according 
to Dr. E. N. Tisdale, research di- 
rector for Ross Roy, Inc., Detroit 
national advertising agency. Other 
factors are mass production and 
mass distribution. 





In an address before a group of | 


professors and instructors of eco- 
nomics, Dr. Tisdale said, “Today 
we have the largest, or near-larg- 
est, peacetime labor force in the 
history of this country. Advertis- 
ing can help tremendously to sell 
the goods that this labor force is 
producing—it can create a demand 
for more and more goods.” 
* * * 


Twitchell Salesmen 


The car-owner who has Twitchell 
fabric in his seat covers —and 
knows he has it—is Twitchell’s best 
salesman, 
~ That’s the philosophy behind the 
campaign launched by E. W. Twit- 
chell, Inc., Philadelphia manufact- 
urer of paper products for industry, 
to tell 400,000 customers what they 
have bought. 

The 400,000 motorists will be 
reached with a four-page booklet, 
which will be wrapped by the fabri- 
cators with each finished set of 


seat covers. 
+ + 


Redbook Promotes 


Phillips Wyman, vice-president of 
McCall Corp. and publisher of 
Redbook, announces the appoint- 
ments of Edwin Balmer as associ- 
ate publisher of Redbook magazine 
and Wade Nichols as _ editor-in- 
chief of Redbook, effective Aug. 10. 

Balmer has been editor of Red- 
book magazine for 22 years, during 
which time its circulation has risen 
from 733,823 in 1927 to its current 
level of 1,956,000. Nichols has been 
editor of Modern Screen magazine 
since 1948, 


* * * 


Royal Command 

Even a king can be a pin-up fan, 
though the royal taste in photogra- 
phy may sometimes differ from 
that of ordinary mortals. 

King Ibn Saud of Saudi Arabia 





was recently attracted by a Willys- 
Overland advertisement in an 
American news magazine, It was 
the regal wish that an enlargement 
of the main illustration be obtained 
for hanging in the royal palace. 

Trans-World Airlines and Willys- 
Overland have flown the requested 
pin-up to Saudi Arabia for formal 
presentation to his highness. 

The advertisement illustrated a 
Jeep station wagon taking on lug- 
gage from the TWA Constellation, 
“Star of Arabia.” 

* + + 
Advertising Book 


A comprehensive 72-page book of 


| advertisements for use in local me- 
|dia has been 


issued to the 7,000 
Chevrolet dealers by Chevrolet. 

“This sales building material is 
designed to help increase the 
dealers’ business, and to pull 
more traffic into the dealerships,” 
said C. J. French, Chevrolet ad- 
vertising director. “We feel that 
consistent, local advertising is 
one of the most important fac- 
tors in the operation of a Chev- 
rolet dealership.” 

The advertisements, prepared by 
the Campbell-Ewald Co., Chevro- 
let’s advertising agency, are de- 
signed for use in newspapers and 
as radio spot announcements. They 
contain messages about service, 
parts sales, accessories sales, new 
and used truck sales, radio service, 
and wholesale parts sales. 

* + * 


Agency Selected 


S. F. Baker, new president and 
general manager of the reorganized 
Detroit Automotive Products Corp., 
announces appointment of Clark & 
Rickerd as advertising agency, 
effective immediately. 

According to Baker, aggressive 
sales and product promotion plans 
are in the making, based on re- 
cently reduced prices and a favor- 
able market that continues to 
develop for products which lend 
themselves to more economical 
commercial transportation. 

* + + 


Camel & Batteries 


A camel will feature another un- 
usual Prest-O-Lite advertising 
campaign, according to A. A. Feld- 
man, sales manager for the Prest- 
O-Lite Battery Co. 

Linking the camel’s famed 
ability to go for long periods 
without water to the Prest-O- 
Lite Hi-Level battery which 
needs water only three times a 
year under normal car use, the 
campaign will use photographs of 
a camel in bizarre situations, 
Feldman said. 

The campaign is designed for 
consumer magazines and will com- 
plement the cartoon campaign, 
“They Never Miss . . .” which is 
being featured in automotive trade 
and fleet publications, Feldman 
said. 





BUFFALO DEALERS VIEW ROUTE-VAN—These Dodge dealers of the Buffalo area saw the 
No. | Dodge Caravan on one day and on the following day brought their customers to see 
the 10 units which cover a wide range of vocations. During the next two months six of the 
caravans will visit 32 states. 


In the Hopper 


Iliness Aid Proposals 
Put Off in Wisconsin 


The issue of cash sickness dis- 
ability benefit legislation, advanced 
early in the year by the two prin- 
cipal statewide labor organizations, 
has been sidetracked for the 1949 
legislative session in Wisconsin. 

The state senate committee on 
labor and management has referred 
to the legislative council for con- 
sideration during the interim be- 
fore the 1951 legislature three bills 
proposing to expand the unemploy- 
men compensation system by pro- 
viding also for payment if indemni- 
ties to workingmen for time lost 
due to sickness not connected with 
their employment. 

* * 


Sacramento Sets Tax 


Of %% on All Sales 


An ordinance imposing a one- 
half percent city sales tax has 
been adopted by the Sacramento 
city council. Many other Cali- 
fornia cities have adopted local 
sales taxes in recent years. 

+ * a 


Appointment Change 

Gov. Oscar Rennebohm of Wis- 
consin has signed a bill authorizing 
county boards of the state to ap- 
point traffic patrolmen, instead of 
such appointments being made by 
the highway commission, which has 
been the practice. 


‘Handle’ With Care 
Illinois Bill Would Bar 


‘Unsafe Doors’ 


The Illinois house has passed the 
auto “door handle” bill, which bars 
from the state’s roads autos of all 
types made after July 1, 1950, with 
“unsafe doors.” 

Classed as unsafe are those in- 
side door handles which, when 
moved toward the front of the 


Wha ELSE Do Car Owners Buy? 
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by U. S. retail manufacturers. 


Besides all the automotive equipment, 


America’s 37 million car and truck owners buy 





almost 85 per cent of all the merchandise sold 


WHO HAS THE NAMES OF AMERICA’S GREATEST MARKET? 


You can get the names and addresses of every car owner in your block, your town, your county, 
your state, or ALL THE U. S.—from R. L. Polk & Company, who compile that information from the 
original sources. You can get the names of individual car owners, their addresses, make of car owned, 


and year model. 


BRANCHES AND PRODUCTION PLANTS: New York 


Polk’s new automotive registration lists for the entire U. S. are 
now available—the major U. S. market for nearly every product! 


R.L.PO Lk AND Co MPANY, Direct Mail Advertising Division 


HEADQUARTERS: POLK BUILDING, 43| HOWARD ST, DETROIT 71, MICHIGAN 


Chicago Philadelphia 


Cleveland St. Louis Cincinnati 


Trenton 


vehicle, cause the car door to un- 
latch and/or open. 

Rep. Siets Kamp, while voting 
for the bill, said it reminded him 
of an antiquated statute which re- 
quired motorists to fire skyrockets 
upon approaching a horse. 


California Sidetracks Bills 


Proposing More Roads 


Bills proposing the addition of 
more roads to the California state 
highway system have all been side- 
tracked by the state senate trans- 
portation committee. 

The cost of maintaining the pro- 
posed 1,100 miles of roads would 
take at least $2,000,000 a year from 
the highway fund and _ require 
$250,000,000 to bring them to state 
highway standards, J. W. Vickrey, 
highway department official, said. 
He explained that the department's 
recommendations against the bills 
were based solely on lack of 
revenue. 

+ * * 
Fair Employment Measure 
Meets Death in Illinois 


The Illinois senate has killed the 
Fair Employment Practice Com- 
mission measure. 

Until last week this bill had 
been considered almost a certainty. 
It was one of the “must” meas- 
ures of the governor's legislative 
program. 

7 7 . 


Texas Puts 45-Foot Limit 


On String of Vehicles 


A bill to prohibit a combination 
of vehicles to be more than 45 
feet long was signed into Texas 
law by Gov. Beauford Jester. 

The new statute tightens the 
penal code to prohibit two or 
more vehicles stretching more 
than 45 feet on the road. It does 
not, however, apply to wrecked or 
disabled vehicles being towed. 

* 7 * 


Gas Tax Voting Test 
Faces N. M. High Court 


New Mexico’s supreme court will 
hear arguments July 12 on whether 
a 1949 law increasing the state 
gasoline tax from five to seven 
cents a gallon is subject to refer- 
endum. 

Referendum petitions to suspend 
the law and submit it to a state- 
wide vote in 1950 have been circu- 
lated. The legal test will come on a 
court action by referendum pro- 
ponents to force the secretary of 
state to accept the petitions. 

* * * 


Illinois Senate Passes 
2-Cent Gas-Tax Increase 


The Illinois senate has passed 
a bill which increases the state 
tax on gasoline from 3 to 5 cents 
per gallon. The measure now 
goes to the house. 

The same bitter fight is ex- 
pected there principally over the 
division of the tax to the state, 
counties, cities and townships. 
Chicago and other cities have 
been fighting for more than the 
25 percent in the bill, and town- 
ships downstate were grimly 
holding on to their 12% percent, 


Border iin 


A bill passed by the Texas legis- 
lature that regulates automobile 
insurance and other types of poli- 
cies written in Texas, but effective 
only in Mexico, has been signed 
into law by Governor Beauford H. 
Jester. Most tourists, travelling by 
auto in Mexico, have been obtain- 
ing policies before they cross the 
border. 
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Highways & Safety ... 


Wis. ‘Gets Tough’ 
With Drunk Drivers 


ISCONSIN’S new legislative en- | 


actment intended to make it 
more difficult for inebriates to get 
occupational driving licenses is 
working successfully, the state mo- 
tor vehicle department says. 

One of the principal features of 
the law, which was designed to “get | 
tough” with} 
drunken drivers, | 
is the require- 
ment that a per-| 
son convicted of | 
driving while in- | 
toxicated must 
wait 90 days after | 
his conviction be- 
fore petitioning the court for an 
occupational operator’s permit, 
whatever his need. 

How important the new law is 





Chemical Tests 





Urged to Prove 
Drunk Driving 


Use of chemical tests to prevent | 
miscarriage of justice in determin- | 
ing “drunken driving” was urged | 
in addresses at New York by} 
Franklin M. Kreml, director of | 
Northwestern university’s traffic in- | 
stitute, and Dr, Clarence Meuhl- | 
berger, head of the Michigan State 
crime laboratory. 

The two safety experts expressed 
their views before the traffic court | 
judges and prosecutors conference, | 
held under sponsorship of the New | 
York University school of law. 


1 

Kreml said that only eight states 
had adopted the chemical testing 
method, and that most other states 
deemed intoxication to be “a matter | 
of common observation.” | 


In discussing the medical aspects 
of chemical tests, Dr. Meuhlberger 
emphasized their value in discover- | 
ing the drivers of the “middle 
group.” 

Through use of chemical tests, 
he explained, the amount of alcohol 
in the blood can be determined and 
the innocent driver can be pro- 
tected and the other can be con- 
fronted with proof of guilt. 

Condemning the “common obser- | 
vation” method, Dr. Meuhlberger | 
said that it asks “police officers to| 
make a diagnosis which no doctor | 


or diagnostician could make.” 
+ * * 


Pa. Toll Bridges Collect 
Almost $11% Million 


Reports of the owners of the 10 
remaining toll bridges in Pennsyl- 
vania to the public utility commis- 
sion show that motorists paid $1,- 
451,682 to cross the spans during 
1948, $321,775 more than for 1946. 

Under legislation enacted by the 
1949 session of the legislature, the | 
state plans to purchase the bridges 
and eventually free them from toll 
collection. The purchase plan calls 
for continued collection of tolls 
until the cost of purchase and 
other expenses has been paid off 
or the legislature provides other 
funds for the retirement of any) 


bonds that are issued. 
OK *K * 


Safety Events 

July 5-6—Los Angeles. California 
Safety Assembly (Biltmore hotel). 

July 5-9 — Greeley, Colo. Traffic | 
safety seminar— Colorado State 
college of education. 

July 5-9— Boulder, Colo. 
education course 
Colorado, 

July 5-22—Evanston, Ill. Institute 
for traffic training—Northwestern | 
university. 

July 11-15—Lafayette, La. Driver | 
training—Southwestern Louisiana 
institute. 

July 11-15—Denver. Teacher educa- | 
tion course—Denver university. 
July 11-15 — Orono, Me. Teacher 
training course — University of 

Maine. 

July 11-15—Lexington, Ky. Teacher | 
education — University of Ken- 
tucky. 

July 11-15—Boulder, Colo. Teacher 
education — University of Colo- 
rado. 

July 11-15—Spokane. Fleet super- 
visor training course — Gonzage 

university. 


| 


Teacher | 
-University of 








licenses. The new law is designed 

|to limit the discretionary authority 

|of municipal magistrates. 

| The state motor vehicle depart- 

| ment comments approvingly on 
the new statute: 


need for the use of a vehicle, any- 
| one convicted of drunken driving 


can be shown by the records. | in Wisconsin will not be allowed to 


Last year the state agency re- | 4Tive for at least 90 days. 

voked the permits of 5,146 driv- | “The hardship endured in these 

ers. Of the total, 4,631 cases rep- | ©48¢3 is nothing compared with the 

resented the single offense of | hardship inflicted by drinking driv- 

“ . p -_— - }ers who become involved in acci- 

Pian sary 3 automobile while in- | gents and cause injury or death to 
xicaved. | fellow passengers, other motorists, 
What concerned the legislature | cyclists or pedestrians.” 

also was the fact that 43 percent | scree tvoeieaianinemaiciamatiasioaty 

of the drunken drivers convicted | . ’ ° 

last year were given occupational | GMC Deal to Kidwell 


operatin ermits by local rts. Fred Kidwell has purchased the 
. on courts. | Guc dealership from Alfred Lauk- 


3 huf Motor Co. of Wichita Falls, 
OME courts have been admitted-| Tex. The name of the firm will be 


ly lenient in issuing such special | changed to Kidwell GMC Truck 
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| “Now, no matter how great the! « 





FOR A SAFE-DRIVING TEEN-AGER IN TENNESSEE—The Tennessee Safe Driver Contest for 


| Teen-Agers is sponsored by the state in cooperation with various dealers and schools. The 
campaign will be completed with the awarding on Aug. 2 of a new Ford convertibie as 
the grand prize. Left to right are John McCawley (Ford), Cookeville, Tenn.; Gov. Gordon 
Browning, and W. B. Donnelly, Louisville, district representative of Ford. 





Sales and will be moved from the | 410 Indiana in a remodeled building 
Henrietta-Wichita Falls highway to | with 9,000 square feet of floor space, 
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B-K* Power 
Braking System 
for Cargo 
Trailers 


Bendix 
Hydraulic Power 
Steering 


Bendix-Weiss 
Constant Velocity 
Universal Joint 


Centermount 
Emergency 
and Parking Brake 
for Buses 
and Trucks 


TRUCK OPERA 


BUILDERS OF THE BASICS OF 


BETTER MOTOR VEHICLES 


Bendix* 
Automatic Clutch 
and Gear Shift 
Control Systems 


Bendix* Brakes 
for Buses, 
Trucks, and 

Passenger Cars 


Bendix 
Vacuum-Power 
Gear Shifter 


oF? 


HYDROVAC IS FIRST CHOICE! 


Everything truck operators look for in power braking, 
they find in greater degree and for less cost in the 
Bendix Hydrovac*. It gives them easier, smoother, 
quicker stops with less sNothaal effort. A record number 


of Hydrovac installations—over 2,000,000 at present— 
bears out this claim. Ask the man who uses Hydrovac 
about its performance... 


ask the man who services it 


about the upkeep ... and you'll see why Hydrovac is 
first choice! This preference indicates the value of in- 
cluding Bendix Hydrovac power braking in your orig- 
inal equipment specifications. 


BENDIX PRODUCTS DIVISION of 


SOUTH BEND 20, INDIANA 


*REG. U.S. PAT. OFF. 


Aviation vere T1908 


Export Sales: Bendix International Division, 72 Fifth Aveave, New York II, N.Y. 








Guards Front & Rear 


all cars including 


ZC 
NEW LOWERED PRICES 


Because of Lowered 
Material Cost 








CUSTOM STYLED 


GRILLE GUARDS 


Custom built to fit over bumpers or bumper 
wards with dual uprights. Heavy crossrail. 
igh tensile steel_stamping—40¥%,_ stronger 

than mild steel. Triple plated; chrome or 

nickel on copper. Easily installed with ordi- 
nary tools by average person in 5 to 8 min- 
utes. Rust-proof cadmium plated hardware. 


1949 FRONT GUARDS 
4900—Fits over Bumper Guard 
4902—Fits over Bumper Direct 
1949 REAR GUARDS 
490I—Fits as protection for Trunk 
OTHER FRONT GUARDS 
4000—Fits over Bumper Guard '46-'47-'48 Cars 
4500—Fits over Bumper direct '46-'47-'48 Cars 
OTHER REAR GUARDS 
100! R—Hinged Single Upright with individual 
adaptors ‘46-'47-'48 Tors 
4000, 4500, 4900, 4901 & 4902. 


Specify Car Make in Orders 





ELLO 


FENDER GUARDS 


Protect Front and Rear 


The Cello Fender Guard has exclusive bracing 
which takes vibration and flutter out of ends 
of the bumper bar. Gives needed protection 
to exposed areas of front and rear fenders. 
rey preted. Chrome-on-Nickel-on-Copper. 
Pack pair to shipping carton. Approxi- 
mate weight, 45 Ibs. 
turing: 


RAPID MOUNTING 
BEAUTY AND PROTECTION 
GUARANTEED CHROME 
No. 800—Fits front or rear. 





ELLO | 


TRUCK GUARDS 


Grilles, fenders and lights of all trucks get 
maximum protection with massive, sturdy 
Cello Guards. Of extra heavy, cold-drawn 
steel. Uprights 20'/2 inches hi h. Crossrails 
IY inches square, embossed, cold-drawn dee 
channel sections. Rugged, sturdy studs, nuts 
and lock washers fasten heavily rust-proofed 


TI5TS 





PRODUCTS COMPANY 


IZED ae TeEaaet al mt ekte 
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"'_ , ‘40 2-dr., $480; club coupe, $460; busi- | 
LUBBOCK, TEX. ness coupe, $370. ‘39 2-dr., $500, $380. | 
(Lubbock Auto Auction, Sale every | °36 2-dr., $110. 

Thursday. Prices are for sale of June 23.) Sao ae "38 “ea eu gone 
(Demand high for clean postwar mod- ’ conv., $520. ‘40 4-dr., $320. 
els. Sold 70 out of 121 offerings.) | DODGE—’'49 4-dr., $2,120. °46 conv., $1,- | 

ths . 3 on’ s 

BUICK—'49 RM sedanette, $2,440. ‘48 RM| 700: 4200. $1,120. “41 4-dr., $575. "30 
4-dr., $1,570. "46 Super conv., $1,230; | opp’ 41 club coupe, $655, $595; 2-dr., | 
tee. $1,200. | 39 S-dr., SZ00. ms $645. '40 station wagon, $510; 4-dr., | 

CADILLAC 40 (60) Special 4-dr., $775. $425 139 O-d 320. '38 4-d $95. | 

CHEVROLET—'49 Deluxe 2-dr., $1,945, 2 "37 9 : "$220 r, $: oe eas a 
at $1,880, 3 at $1,925; 4-dr., $1,855; | seRCURY— 39 4-dr.. $300 
half-ton pickup, $1,350, 2 at $1,380; NASH "47 (600) 4 a "$900 | 
conv., $1,975. 48 SM 2-dr., $1,300; | OL DSMOBILE—'46 (95) 4-dr., $1,100, 
4-dr., $1,160; FL aerosedan, $1,475. '47 | pr yMOUTH—'46 Deluxe 4-dr., $1,050. ‘41 | 

Cech tele one wh a75, |. SD_4-dr., $710; 2-dr., $460;’conv., $420. | 

DODGE 46 half-ton pickup,’ $970." °41 | PONTIAC 49 4-dr.,. $2,300." '47 Stream- | 
4-dr., $260. =e aeons liner sedanette, $1,260. ‘46 conv., $1,225. 

FORD—'49 Custom (8) 2-dr., $1,475; half- . ° 
ton pickup, $1,385; (6) 2-dr., $1,465. '48 DENVER 
wo ey te on. a "nen (Denver Auto Auction, Inc, Sale every 

HUDSON—'46 4-dr., $725. | Poy 4 a mn,” Colo, Prices are 

on" 47 conv. $1,086. | (Demand very good; prices level.) 

OLDSMOBILE—'49 (76) 4-dr., $2,280. "42 BUICK—’48 RM 2-dr . $1,875, 47 "Special 

earmouuin’ as SD 4-dr., $1,830. ‘48| ‘4:40., $1,210. 46 Super 4-dr., $1,220. | : ‘ 
4-dr., $1,110: 2-dr.. $1,220. "47 4-ar..| ‘42 Super 4-dr., $695, ‘41 Super 4-dr.,| Overeating on Sunday is one 
$785, $910. ; "') $710. '40 Super 4-dr., $475. | cause of week-end auto accidents. 

m7 *4e ’ CADILLAC 49 (60) Fleetwood 4-dr., $4,- 7 “ 

PONTIAC 49 (8) 4-dr., $1,810, 48 (8) | 300. '47 (62) 2-dr., $2,155 
an seep AT fear, $1,170. 46 | CHEVROLET—'49 {-ton pickup, $1,605;| $835. 746 2-dr., $960, $875, $835. "42 

TDR rorge nicehni half-ton pickup, $1,300. ‘48 SM club; 4-dr., $505. ‘41 2-dr., $475, $410, $400. | 
ae tae a gen Champion 4-dr., $1,-) coupe, $1,375. '47 FL aerosedan, $1,425; | "35 2-dr., $200. '27 Model T sedan, $275. 
ik Seees Woreew 4-dr., $1,300. '42 2-dr., $585. ‘41 SD | HUDSON—'46 4-dr., $760, $750. 
a 4-dr.. $835. '40 2-dr., $555; 4-dr., $455; | MERCURY—'46 club coupe, $1,065. "40 
QUINCY, Eadie | club coupe, $395. pacha vane wot “ees, 9696 
: , beats | CHRYSLER—’48 Town & Country 4-dr., , —'47 (taxi). 5, $535. 

. ‘< harlie ae 8 Quincy Auto Auction. | $1,750. '47 New Yorker 4-dr., $1,490. | PLYMOUTH—'48 SD club coupe, $1,500. 

— et riday. Prices are for sale of "39 Royal 4-dr., $515. | PONTIAC—'42 club coupe, $705. | °41 4-dr., 
NCK—’ , , DODGE—’47 Custom 4-dr., $1,250. | $420; 2-dr., $440; conv., $535. °40 club 

BUICK "Ae fpuper conv. $1,505. 47 RM | rORD—'49 Custom (8) club coupe, $1,785. | _ coupe, $410. 

"$5 Special sedan s2in ta", $625. | “47 SD 2-dr., $925, $1,100, "46 SD 4-dr., | WILLYS—'48 Jeepster, $1,175. 

CHEVROLET Jan $215. ..| $905; SD (6) 2-dr., $890. °41 2-dr., | MISCELLANEOUS—’48 Austin 4-dr., $710; | 
HEV ROLET 4s, station wagon, $1295: | $500; club coupe, $585. °'30 2-dr., $386. | 2dr, $708. | 
$1,285 ‘47 FM sedan $1,215. $1,095, | HUDSON—'39 (112) business coupe, $120. | . 

‘46 FL aerosedan, $1,090; half-ton pick- | ae 49 4-dr., $2,240. '47 ores AMARILLO, Tien 

ie’ Si oe, our oe aoe “alent | MERCURY—’'48 conv., $1,495; 4-dr., $1,-| (Amarillo Auto Auction. Sale every Fri- | 
sedan, $605, $530, $575. ao yay Al 290, "42 conv., $795. '40 2-dr., $430.’ | day. Prices are for sale of June 17.) 
Sedan, $500, $535, $800 $190. “30 sedan. | OLDSMOBILE—"4s (98) 2-dr., $1,880. '46| (Price drop of $25 to $75 on most 
298 GSK ' an chit agute 2h, ane’ | (98) 4-dr., $1,170. °42 (76) 2-dr., §775.| medels. Seld 166 unite out of 177 
$325, $250. °38 club coupe, $300; sedan, | 41 °(7g) 4-dr.. $670, ’40 2-dr., $350, offerings.) 

seaen, STO, $2te, eroeness | coupe, ($175; | pLYMOUTH—'48 SD club coupe, $1,380; | CADILLAC—'49 (61) sedanette, $3,350. "41 
$150, $100" °35 sedan $105, $90, "| 2-dr., $1,360, 41 business coupe, $430. | (60) Special 4-dr., $775. 

DODGE 47. a *, i 150 +44 | '40 club coupe, $505. | CHEVROLET—'49 FL Deluxe 4-dr., $2,100, 
$490, $465. 33 sedan’ goa, |) 8°48". | PONTIAC — "48 '(8) 2-dr., $1,700; conv.,| $2,060; aerosedan, $1,980; SL Special 

FORD 16 sedan. a abo? si.010, *42 se-| $1:535. 47 (8) 4-dr., $1,410, "39 (6)| 2-dr., $1,780, $1,865; 2-ton truck, $1,850, 
Gan, $525. S476. 4) clue corp, “25s, | ..clud coupe, $315. ‘36 (6) 4-dr., $85. $1,680; Deluxe club coupe, $1,915. '48 
sedan. $430, $395, $290. "40 sedan. 325° | STUDEBAKER—’49 Commander conv., $2,-| FM 4-dr., $1,155, $1,300, $1,380; | FL 
$505, $265.’ "30 sean $750 like’ tem,’ | 250. °41 Champion 4-dr., $550. aerosedan, $1,155, $1,235, $1,490, $1,360; 
$245, $500. °37 sedan, $225, $195. $95 | WILLYS—'48 station wagon, $1,005. ‘41| half-ton pickup, $1,150, §905, ‘47 SM 
"98 ¢ as 395. sedan, $225, $195, $95. 4-dr., $265. 4-dr., $1,000, $970, $895; FL aerosedan, 

HUDSON '41 sea $400 MISCELLANEOUS—'49 GMC %-ton pick-| $1,300, $1,175, $1,125. '46 FL aerosedan, 

KAISER _’47 aan” R48, $875 up, $1,495. $1,175, $1,135, $1,060, $975. ‘42 SD 

MERCURY_’49 ned; $845, $875. 2-dr., $650, $640, $555. ‘41 SD 4-dr., 

ME CURY—'49 sedan, $1,890. 7 , $585, $510 

NASH—'46 sedan, $775. '40 sedan, $260. MASON CITY, IA. | pODGE ‘49 Coronet 4-dr., $2,125, °47 

“a #1 sedan, $530. 3S se- (Lapiner’s Used Car Auction. Sale every — a. $705. ‘46 — pickup, 

MOUTH "47 4eR Wednesday. Prices are for sale of June 520. °'42 Custom 4-dr., 10. 

a: on oe! ele) | FORD-—'49 Custom (8) 4-dr., $1,800, §$2,- 
club coupe, $535; sedan, $460, $310, '40| (Wholesale and retail still strong. Sold | 030, $1,905; 2-dr., $1,585, 2 at $1,515, | 
club coupe, $405; sedan, $165," "36 sedan 12 unite out of 109 offerings.) | $2,506, 1.616; halt-ton (5) plckep, S1,- 
$175. ree , . . , BUICK— 49 RM 2-dr.. $2,520, $2,410: Bu: 400; (9), $1,260, | $1,255. "st oD. a, 

: a . , per sedanette, .400, 375. °48 d ,150, .130; club coupe, , 180, ” 

rO OTD. 837 sedan S350. "4s sedeon, gaan’ | Conv., $2,005; Super ‘4-dr., $1,865. '46| 150, 46 SD 2-dr., $1,080, $975, $945. "41 

»>KRAKE ‘ ce . bare Super 4-dr., $1,310. '42 Super 4-dr., $500. SD 2-dr., 2 at $515, 2 at $475, $485. 


STUDEBAKER—'37 sedan, $105. 
WILLYS—'47 Jeep, $400. 


MOBILE, ALA. 


(Mobile Auto Auction, Sale every Wed- 
nesday. Prices are for sale of June 22.) 
(Buying cautious, Bidding generally 
restricted to clean postwar models. 
Sold 23 out of 64 offerings.) 
BUICK—'46 Super 4-dr., $1,025. 
CADILLAC—’'48 2-dr., $2,435. 
CHEVROLET—'49 FL 4-dr., $1,875, $1,800. 
‘48 FL aerosedan, $1,474, $1,375. °'47 FL 
4-dr., $1,225. °'46 FM 2-dr., $1,010, °'41 
SD 2-dr., $480. 
CHRYSLER—’'16 New Yorker 4-dr., $1,010. 
FORD—'49 (8) 2-dr., $1,450, $1,325, °'47 
Deluxe 2-dr., $1,120, ‘46 Deluxe 2-dr., 
$910. ‘41 Deluxe 4-dr., $465. 
MERCURY—’'49 conv., $1,775. 
PACKARD —’'40 4-dr., $380. 
PLYMOUTH—'47 SD 4-dr., $760. '39 2-dr., 
$290. 
PONTIAC—'48 (6) 4-dr., $1,500, 
STUDEBAKER — ‘48 Commander conv., 
$1,500. '46 Champion 4-dr., $600. 


KANSAS CITY 


(Kansas City Automobile Auction, Sale 


every Wednesday. Prices are for sale of 

June 22.) 

(Retail market holding up; prices 
steady, Sold 172 units out of 274 
offerings.) 

BUICK—’49 Super conv., $2,470. °47 RM 
2-dr., $1,237; 4-dr., $1,290, $1,150, °46 
Super 4-dr., $1,292, $1,197. 

CHEVROLET—'49 4-dr., $1,935. ‘48 FL 


aerosedan, $1,527, $1,472, $1,452, $1,450; 
SM 4-dr., $965, $952; 2-dr., $1,295, $1,- 
287. ‘47 FL aerosedan, $1,275, $1,262, 
$1,230, $1,190. ‘46 SM coupe, $870. 
CHRYSLER—’47 New Yorker 4-dr., $1,385. 








'46 Windsor 4-dr., $1,135. 

DeSOTO—' 48 conv., $1,830. 

DODGE—’'47 2-dr., $1,097; conv., $1,435. 

FORD—'49 (8) 4-dr., $1,640, $1,532, §$1,- 
407; 2-dr., ; club coupe, $1,387; 
(6) 2-dr., . ‘47 (8) 2-dr., $1,155, 
$1,112; 4-dr.. $1,052, $902. 

HUDSON—'48 (8) 4-dr., $1,575. ‘47 (6) 
4-dr., $842. 

MERCURY—'47 conv., $1,182. °46 club 
coupe, $1,000; 2-dr., $972. 

NASH—'49 (600) 4-dr., $1,742, '46 (600) 
4-dr., $655. 

OLDSMOBILE—'48 (78) 2-dr., $1,695. 

PLYMOUTH—.’47 business coupe, $897. ’46 | 
club coupe, $1,077; 4-dr., $877, $875. 

PONTIAC—’49 (8) 2-dr., $2,240. °48 (8) 
2-dr., $1,647. ‘47 (6) 4-dr., $850. ‘46 
(6) 2-dr., $1,222. 

STUDEBAKER—’'16 Champion club coupe, 
$810. 

WILLYS 48 sedan delivery, $625. ‘47 


Jeep, $582, $575 


PHILADELPHIA 


(Harry D. Gilbert, Sale every Tuesday. 
Prices are for sale of June 21.) 

(Prices a little lower than last week. 

Sold 55 percent of offerings.) 


BUICK—'49 Super 4-dr., $2,370. °'48 Super 


conv., $1,965. ‘°47 Super 4-dr., $1,275. 
"40 Super club coupe, $575. ‘39 Special 
2-dr., $465. 

CHEVROLET—'48 FL aerosedan, $1,525, 


$1,410; FL 4-dr., $1,285; FM conx., $1,- 
300; FM 4-dr., $1,160, $1,110; FM 2-dr., 


$1,090; FM club coupe, $1,090; SM 2-dr., | 


$1,200, °46 FL aerosedan, $1,175; FM 
2-dr., $1,050; FM club coupe, $980, ‘42 
4-dr., 510, $400. °'41 SD 2-dr., $625. 





$2,200. '46 
(61) 4-dr., 


(62) 
$1,515. 


CADILLAC —'47 
(61) club coupe, 
$900. 

CHEVROLET—’49 FL Deluxe aerosedan, 
$1,985, $1,930; SL 4-dr., $1,895; Deluxe 
club coupe, $1,885, $1,840; club coupe, 
$1,730, °48 FL aerosedan, $1,440, $1,405. 
‘47 FL aerosedan, $1,335, $1,250. 
MD 4-dr., $1,005; half-ton pickup, $700. 
’41 SD 2-dr., $720. 

CHRYSLER—’49 Windsor 4-dr., $2,495. '47 
Windsor 4-dr., $1,380. 


conv., 
"41 


DeSOTO—’49 Custom 4-dr., $2,445. ‘48 
Custom club coupe, $1,545. 

DODGE — °49 Meadowbrook 4-dr., $2,260, 
$2,240; Coronet club coupe, $2,305, $2,- 
205. ‘48 Custom 2-dr., $1,465. 

FORD — ‘49 Custom (8) conv., $2,090; 
2-dr., $1,695, $1,660, $1,605; 4-dr., $1,- 


*48 SD 2-dr., $1,225, $1,205. 
$1,105; Deluxe 4-dr., $1,- 


675, $1,640. 
’47 SD conv., 





250. °'46 SD 4-dr., $980, $955. 
HUDSON—’47 Super (6) 4-dr., $860. 
LINCOLN—'49 4-dr., $2,095. 
MERCURY—’49 4-dr,, $1,830. 


NASH—’47 (600) 4-dr., $1,015. 

OLDSMOBILE—’49 (98) 2-dr., $2,605, $2,- 
580, $2,475. ‘47 (66) 2-dr., $1,395. 

PLYMOUTH—'49 SD 4-dr., $1,885, $1,860, 


$1,835. ’'48 SD 2-dr., $1,595, $1,540. 

PONTIAC—'49 Chieftain 2-dr., $2,310. ‘48 
Streamliner (8) 2-dr., $1,745; 4-dr., $1,- 
595. °47 Torpedo (8) 4-dr., $1,200. ‘46 
Torpedo (8) 2-dr., $1,130. 


STUDEBAKER—'46 Skyway 4-dr., $740, 
WILLYS—’47 station wagon, $1,050. 


DETROIT 


(Aptco Auto Auction, Sale every Wednes- | 


Prices are for sale of June 22.) 
Sold 43 units out of 


day. 
(Market active. 
96 offerings.) 


BUICK—'47 RM 4-dr., $1,405. ‘41 4-dr., 
2 at $410; 2-dr., $950. °40 2-dr., $320. 
CADILLAC—’'47 (61) 4-dr., $1,750. ‘39 


(60) Special 4-dr., $300. 


CHEVROLET—'49 SL Deluxe conv., §2,- 
000, °48 FL aerosedan, $1,370. °41 club 
coupe, $410. °40 2-dr., $350. 

| CHRYSLER—-’46 Windsor 4-dr., $1,135. 

| CROSLEY—’48 2-dr., $225. 

| DODGE—’47 club coupe, $1,295. '40 4-dr., 

|} $300. 

| FORD—’48 SD club coupe, $1,260. '47 SD 
4-dr., $1,145; Deluxe (6) club coupe, 


"46 | 





HUDSON—'48 Commodore (8) 4-dr., $1,- 
295. 

| KAISER—'49 4-dr., $1,005. 

| MERCURY "49 4-dr., $1,905, $1,755. ‘48 


club coupe, $1,280. 

OLDSMOBILE—'48 (78) conv., $1,450. 
(78) 2-dr., $1,035. '46 (76) 4-dr., $1,000. 

PLYMOUTH—'49 SD 4-dr., $1,860, 2 at 
$1,875; club coupe, $1,775, 2 at $1,810, 
$1,825. 48 SD 4-dr., $1,080. "47 SD 
4-dr., $875, 2 at $930. °46 Deluxe 4-dr., 
$715, $805, 2 at $815. 

| PONTIAC—’'49 Chieftain Deluxe 4-dr., $2,- 
395, 2 at $2,410; Streamliner 4-dr., $2,- 
400; (6) 4-dr., $2,330, °47 Streamliner 
(6) 2-dr., $1,050, 2 at $1,125, $1,095. 
‘46 Streamliner (8) 4-dr., $975, $1,060. 

STUDEBAKER '49 Commander Regal 
club coupe, $2,095, $2,245, $2,250; Cham- 
pion Regal 4-dr., $1,920; 2-dr., $1,915; 
Deluxe club coupe, $1,925. '48 Com- 
mander 4-dr., $1,525. 

WILLYS—’'49 (6) station wagon, $1,650. 

MISCELLANEOUS 49 GMC half-ton 
pickup, $1,330, $1,360. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of June 17.) 
(Sold 156 units out of 240 offerings.) 
BUICK — ‘49 Super 4-dr., $2,400, $2,380; 
conv., $2,570. ‘48 Special 4-dr., $1,550; 
Super sedanette, $1,695; RM 4-dr., §$1,- 
815. ‘47 RM sedanette, $1,407, '46 Su- 
per 4-dr., $1,190, $1,360; sedanette, $1,- 
| 230. ‘41 Special 4-dr., $550, 
| CADILLAC—'49 (62) conv., 
(62) conv., $3,100, 2,950, 
(6) sedanette, $2,130. 
| CHEVROLET—'49 half-ton pickup, $1,315, 
| $1,200; %-ton pickup, $1,075; SL Deluxe 
| 2-dr., $1,975; FL 4-dr., $1,930. '48 FM 
4-dr., $1,260, $1,250; FL aerosedan, §$1,- 
600, $1,525, $1,440, $1,435. ‘47 FL aero- 
sedan, $1,300, $1,275, $1,150; SM club 
| coupe, $1,250; FL 4-dr., $1,275, $1,225. 
"46 SM club coupe, £1,075. ‘41 SD 2-dr., 
| $570, $400, 
CHRYSLER 


48 
"47 


$4,050. 
$2,700. 





‘49 Windsor 4-dr., $2,500. '46 


Windsor conv., $1,150. ‘39 Royal 4-dr., 
$350. 
DeSOTO—’'49 Deluxe 4-dr., $2,210. 
DODGE—'49 half-ton pickup, $1,290; Mea- 
dowbrook 4-dr., $2,175. °47 Deluxe 2-dr., 
$1,050. 





(Compiled by A 


$1,192 


$1,160 


| 


June (todate) May 





Average Used Car Prices 


utomotive News) 











June, 1949 May April 
Model (to date) 1949 1949 
1949. $1,989 $1,920 $2,075 
SEES sc a¥ica' 1,507 1,498 1,609 
1947... 1,238 1,244 1,281 
BPGB. cs ices 1,062 1,098 1,143 
1942. 655 649 739 
1941. 585 602 667 
| ee 471 483 542 
Overall 
Average.. $1,192 $1,160 $1,263 


*Includes 1949 models. 


(The above figures are averages of used car auction prices, all 
makes and models, carried regularly in Automotive News./ 





’40 club coupe, $465. | 
47 | 


| FORD 











49 Custom (8) 4-dr., $1,625, $1,- 
605, $1,585, $1,525, $1,500; half-ton (8) 
pickup, $1,430; (6) pickup, $1,305; Cus- 


tom (8) cluo coupe, $1,575; conv., $1,- 
765. ‘48 SD club coupe, $1,355, $1,350, 
$1,300; 4-dr., $1,200; 1'4-ton truck, $875. 
"47 SD conv., $1,275; 2-dr., $800 "46 
Deluxe 2-dr., $940. ‘42 conv., $750. ‘41 
SD 2-dr., $925, $860. 
HUDSON—'48 Commodore (8) 4-dr., $1,- 
525. ‘47 Super (6) 4-dr., $875. 
LINCOLN—'49 Cosmopolitan 4-dr., $2,300. 
MERCURY—'49 conv., $2,000, $1,175. ‘41 
conv., $700. ‘40 club coupe, $750. 
NASH—’46 Ambassador 4-dr., $910. 
OLDSMOBILE—'49 (88) club coupe, §2,- 


330. °47 (98) conv., $1,375. 

PLYMOUTH—'49 SD 4-dr., $1,825, $1,600. 
48 SD 4-dr., $1,375. ‘47 Deluxe 4-dr., 
$1,050, $820. ‘41 4-dr., $450. 


PONTIAC—'49 Silverstreak (6) sedanette, 
$2,275. °47 Torpedo (8) 4-dr., $1,350. 
"41 (8) 4-dr., $535. 


STUDEBAKER—'48 Commander 4-dr., $1,- 
450; Champion Deluxe 4-dr., $1,500. 

WILLYS—’49 Jeepster, $1,280, $1,225. ‘48 
Jeep station wagon, $950, $800; %-ton 
pickup, $800. ‘47 Jeep, $1,000, $630. 


ALBANY, N. Y. 


(Tim Anspach’s Dealer Auto 
Sale every Monday, Prices are 
of June 20.) 

(Prices no higher than tast week. 

Clean cars of any make still selling 

good, Sold 72 units out of 102 of- 

ferings.) 
BUICK—'49 Super 
RM 4-dr., $2,400. 


Auction. 
for sale 


4-dr.. $2,360, $2,450; 
'48 RM 4-dr., $1,825, 


$1,660; conv., $1,860. '47 RM 4-dr., 
$1,470, $1,475; Super 2-dr., $1,500, $1,- 
475; station wagon, $1,375. ‘46 Super 


"40 Super 2-dr., $560. 

CHEVROLET—-'49 SL Deluxe 4-dr., $1,860; 
conv., $2,190. °'48 FL aerosedan, $1,435; 
FM 2-dr., $1,325; SM 4-dr., $1,175, $1,- 


4-dr., $1,350. 


170. '47 SM 2-dr., $1,275; 4-dr., $1,085; 
FM club coupe, $1,210, $1,225, $1,260, 
$1,250, $1,310; 4-dr., $1,270, $1,250; 
conv., $1,460; FL 4-dr., $1,230, '46 SM 
4-dr., $955, $970, $1,060, $1,010, $835; 
FL aerosedan, $1,160. ‘42 Deluxe busi- 
ness coupe, $440. ‘41 SD club coupe, 
$650; MD 2-dr., $330. ‘40 SD 4-dr., 


$440, $550. 
CHRYSLER—'40 Traveler 4-dr., $ 
DeSOTO—'46 Deluxe 4-dr., $1,150. 
luxe 4-dr., $390. 


395. 
'40 De- 


DODGE—’46 Custom 2-dr., $1,130; half-ton 
pickup, $480. 

FORD—’'4s SD (8) station wagon, $1,150. 
‘47 Deluxe (8) 2-dr., $1,080; 1%-ton 
truck, $750. 

HUDSON—'48 Commodore (8) 4-dr., $1,- 
410. '46 (6) 4-dr., $710. 


NASH—’'47 (600) 4-dr., $910. 


OLDSMOBILE-—'49 (76) 4-dr., $2,150, $2,- 
100. ‘48 (98) conv., $2,060. °42 (76) 
2-dr., $690. ‘37 4-dr., $140. 

PLYMOUTH—'49 Deluxe 4-dr., $1,810. ‘47 
Deluxe 4-dr., $1,170; SD 2-dr., $1,110. 
‘46 SD 4-dr., $970; 2-dr., $890. 

PONTIAC—'47 ‘Yorpedo (6) 2-dr., $1,100, 
$1,260; Streamliner (6) 4-dr., $1,300, 
$1,400. °46 Streamliner (8) 4-dr., $1,320, 
$1,290. ‘40 Deluxe (6) conv., $260. 


STUDEBAKER—'47 Champion conv., $1,- 
470; 4-dr., $950; Commander 4-dr., $1,- 
370. 

Peveu® cemtinesatie -* aebd ~—- > ~ 

~, ‘ _ 

CONCORD, MASS. 
(Concord Auto Auction, Inc, Sales every 

Monday and Friday. Prices are for sales 

ot June 17-20.) 

(Sold 162 units out of 269 offerings.) 

BUICK—'49 Super sedan, $2,375; RM se- 
danette, $2,525. ‘48 Super sedan, $1,750; 
RM sedanette, $1,775. ‘47 RM sedan, 
$1,225, $1,400; conv., $1,700; Super 
conv., $1,700. ‘46 Super conv., $1,460; 
sedanette, $1,360, $1,300. '40 sedan, $550. 

CADILLAC—'47 (62) conv., $1,750, ‘41 
(61) sedanette, $885. 

CHEV ROLET—'49 FL Deluxe sedan, §1,- 
900; Special sedan, $1,845; half-ton 
pickup, $1,225; SL Deluxe conv., $2,000; 
sedan, $1,900; Special sedan, $1,925, $1,- 
875, $1,810. ‘48 FM sedan, $1,250; FL 
aerosedan, $1,400; FM conv., $1,600, ‘47 
SM sedan, $1,200, $925, $915. °42 sedan, 
710. °41 FL sedan, $635; SD sedan, 
$650, $685, $710, $700, $575. ‘40 SD 
club coupe, $465, $490; sedan, $645, $585. 
'39 half-ton pickup, $225. 


CHRYSLER '48 limousine, $1,600, ‘47 
New Yorker sedan, $1,500. ‘41 sedan, 
$500. 

DODGE—’49 half-ton pickup, $1,225. ‘46 


half-ton pickup, $500, ‘36 sedan, $160. 
FORD—'49 half-ton pickup, $1,250; Stand- 
ard (6) sedan, $1,500; Custom (8) conv., 
$2,150, $1,850, $1,775. '46 business coupe, 
$510; club coupe, $1,000; Sportsman, $1,- 


105. ‘42 sedan, 530; station wagon, 
$700, $650. °40 coupe, $275, ‘38 conv., 
$475; sedan, $200. "37 +conv., $345; 


coupe, $160; sedan, $185. '35 conv., $275. 


HUDSON—'48 sedan, $1,205, $1,435. ‘46 
sedan, $765, ‘42 sedan, $320, $275. 
KAISER—'48 sedan, $1,070. 
MERCURY—'49 sedan, $2,075. "46 club 
coupe, $1,000. ‘41 sedan, $475, $465. 
NASH—’49 (600) sedan, $1,850, 
OLDSMOBILE—’'46 (66) sedan, $1,135. ‘40 
(6) sedan, $400. ‘39 sedan, $400, ‘36 
sedan, $200. 
PACKARD —'42 conv., $700. 
PLYMOUTH—’'47 Deluxe sedan, $760, ‘41 


’40 sedan, $400. '37 sedan, 
$145, $200. °36 sedan, $275. 

PONTIAC—'49 Streamliner (8) Deluxe se- 
danette, $2,225. ‘46 Streamliner (8) se- 
dan, $1,110; Torpedo (8) sedan, $1,220. 
’41 (6) sedan, $650; club coupe, $725. 
"40 (6) sedan, $500. 

STUDEBAKER—'48 1-ton stake, $625. 

MISCELLANEOUS ‘32 Durant sedan, 
$255. 


sedan, $525. 


Penny-Wise 
One-Cent Sale Draws Crowd 


To Albany Dealership 


ALBANY.—Howard OQ. Robinson, 
owner of DeF reestville Motors, said 
response to a one-cent sale adver- 
tisement in a local newspaper was 
“nothing short of terrific.” 

By adding a penny to the pur- 
chase price of any one of four 


| fairly recent cars, customers could 


|of the 


buy a second automobile. Newest 
“penny automobiles” was 
made in 1937 and the oldest in 1930. 

Several sales have been complet- 
ed, Robinson said, adding: “More 
important is the fact that crowds 
visited the showroom to talk busi- 


| ness.” 
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_ AUTOMOTIVE NEWS, JULY 4, 1949 


Doings 





Dick DuBois, Hudson distributor 
and downtown Seattle dealer for 
the past 11 years, announced last 
week that he is withdrawing from 
his franchise with Hudson. DuBois, 
past president of the Seattle Auto- 


mobile Dealers Assn. and promi- 
nent in Northwest automotive 
circles, expressed the probability 


that he would re-enter the automo- 
bile field in the “not too distant 
future.” 

Before his association with Hud- 
son, DuBois operated the downtown 


dealership in Portland, and previ- | 


ous to that had the Portland east 
side dealership for Chrysler. He 
originally started in the business in 
Vancouver and Longview, Wash., 
as a Chrysler dealer after being 
graduated from the University of 
Washington in 1926. The Dick Du- 
Bois parts and new and used-car 
departments at 600 E. Pike will re- 
main open until the latter part of 


July, but the service department 
has been closed, it was stated. 
* * Ba 


New Home for Wagner 

Wagner Oldsmobile, Inc., De- 
troit, advised customers of the 
opening of its new building by 
mailing a 16-page rotogravure 
booklet, which described and il- 
lustrated the new facilities. 

The new salesroom marks the 
third time in 14 years the firm 
has expanded, according to Albert 
P. Wagner, president. Charles R. 
Carter is general sales manager 
of the company and Norman G, 
Habkirk is service manager. 


Birthday Edition 
Wichita Paper Observes 


Fete for McKay 


A special edition of the Wichita 
(Kans./ Beacon helped enhance the 
30th birthday party for R. D. Mc- 
Kay Motor Co., Inc. (Chrysler). 


The event, a surprise for founder 
R. D. McKay, was arranged by the 
company’s employes under the su- 
pervision of A. E, Mayer, general 


manager; Don McKay, 


| bins, secretary and treasurer. 


| bile Dealers Assn. 
| a + oe 


| Chevrolet Names Goldman 
As St. Louis Manager 


ager for the St. Louis zone. 
* * * 


_ Dealer Promotion 
Nash Record Claimed 


In Mexican Run 


The Nash dealership in Mexico 
|City, Higgins & Morris, pulled a 





assistant | 
general manager, and Amy Rob-| 


R. D. McKay is a regional vice- | 
president of the National Automo- | 


M. H. Goldman, Chevrolet Sales | 
Managers’ institute instructor, has | 
| been named sales promotion man- | 


ae ietinetetid Riemiatenicen 23 


'4-5 matches at the Washington 
Gun club. 

Hewas awarded $290, a gold en- 
graved watch and a Champion of 
Champions trophy. 

* + . 


Downtown—Buffalo 


Downtown Motors, Inc., Buffalo, 
has been granted permission by the 
zoning board of appeals to enclose 
its premises in the rear of 1094- 
1100 Main St. in wire fence for 
car-storage use. 

. + + 


Kelleher Is Sales Manager 


J. Robert Kelleher has _ been 

named manager of the new-car 

}sales for Huntress Nash Motors, 
| Inc., Fort Wayne, Ind. 
* * 





DEALERSHIP IS 25 YEARS OLD—Remodeling and expanding the plant of Down River Chev- 
rolet Co., Wyandotte, Mich., has been completed, making the dealership one of the most 
modern in the Detroit zone. 


Seven Points 
Ad Explains DeMent’s 
Leadership 


A newspaper advertisement pub- 
| lished by Al DeMent Chevrolet Co., 
Birmingham, Ala., states: “Here’s 


by J. L. Dunn jr., Beatrice Dunn|new dealership for Kaiser-Frazer | 
|}and Julia Dunn; E. E. Johnson} has been announced. 

| Used Cars, Waco, by E. E. John-| Bill Nichols, Inc. includes 
son, Martin Howard and L. G.| Charles Wheeler, Merle Tasher, R. 


neat publicity stunt by having a} 


1949 Nash driven from that city to 
Guadalajara, a distance of 731 kilo- 
meters, to test gasoline consump- 


gallon, claimed to be a record in 
Mexico. 

The gasoline consumption for this 
trip was certified to be Guadalajara 
officials. The Nash, driven by Galo 
Matute, left here with 74 liters. A 
show was made of the test at the 
destination with the public filling of 
nine one-liter milk bottles with the 
remaining gasoline. The route is 
mostly up and down grades as it 
traverses several mountain ranges. 


Gasoline for this test is “Mexo- 
lina,” super gas produced and dis- 
tributed by Petroleos Mexicanos, 
the official oil company. It retails 
for 35 centavos (about four cents) 
per liter (3.78 liters to a gallon). 

co * * 


Europe Attracting 
California Dealers 





tion. Mileage was said to be 11.24 | 
kilometers per liter (26% miles per | 


Battle; and Jack O. Neill Motor 
Co., Inc., Dallas, by Jack O. Neill, | 
| Evelyn Neill and W. E. Ellis. 


* + x 


Belford—Wichita 
Employes and families of Belford 
|Motors, Wichita, Kans., held the 
| final dinner of the “Let’s Get Ac- 
quainted” campaign of DeSoto)! 
| May 17. 

Among the 115 persons attending | 
were: CC. Swenholt, Kansas City, | 
| regional manager of DeSoto; P. W. 
Shine, district DeSoto manager; 
M. H. Cooper, district manager for 
U.S, Rubber; B,_B. Belford, presi- 
dent of Belford “Motors, and A. B. 
| Zimmerman, vice-president of Bel- | 
| ford Motors. 








_ 3-Way Switch | 
| 


K-F, Hudson, Pontiac Deals 


Shift in South Bend 


Southern California automobile | 


Three South Bend automobile 


Van Dien and Edward Henderson. 
ae EF ok 


Takes Nash Deal 

R. L. (Dick) Alexander, Nash 
zone manager at Dallas since 1947, 
has resigned to become a Nash 
dealer at Beaumont, Tex., under 
the name of Dick Alexander Nash. 

The business has been operated 
heretofore as George Clark Nash 
Motors. Alexander has been with 
Nash since 1943. 


* » * 


Bauer Adds 2nd Deal 


William R. Bauer, head of 
Lakewood Motors, Inc., Cleve- 
land, has acquired his second 
Hudson deal, Lake Erie Motors, 
Inc. Meanwhile, Hudson officials 
are seeking a replacement for 
Ferguson-Wells, Inc., former dis- 
tributor, whose franchise ends 
June 30. 


* * ok 


Broadhead Reaps Honor 


dealers are converging on Paris dealers are involved in a $125,000 
this summer—in fact, enough of | changing deal. | head Motors Co. (Ford), East St. 
them will soon be there to form | | Louis, Ill., has been named a mem- 


: J | Bill Nichols, Inc., formerly Kais- | , : 
the Paris chapter of the ae |er-Frazer, 125 S. Lafayette St., has | ber of the St. Louis airport com- 


John Broadhead, head of Broad- | 


why ‘Chevy Land’ is an undisputed 
leader, The preliminaries are over 
|... The main bout is on .. . Here’s 
| what it takes to be a champion: 

“1. Modern up to the minute 
used-car and truck reconditioning 
department with factory trained 
mechanics, 

“2. An exclusive used-car depart- 
| ment. 

“3. A brand new’  modernly 
equipped service department with 
factory trained mechanics with the 
best equipment money could buy. 

“4. An exclusive truck service 
department. 

“5. An exclusive truck sales de- 
partment. 
| 6. A quality selling organization 
| factory trained to give the best of 
service, ... 

“7. Terms to suit your purse.” 

* + * 


Gillman Becomes Partner 


Col. C. P. Simpson, head of 
Simpson Pontiac Co., Houston, 
announced that Frank Gillman, 
former general maanger of the 
company, has been taken into 
partnership in the firm. The 
deal’s name has been changed to 








California Motor Car Dealers | bought the Hudson deal from Russ | ™ssion. 
Leader of the AAEF (American | Gi} Motors, Inc. 213 S. Main St. | me: 
a Expeditionary Force) is | and will move it to the Lafayette | Hill Wins Shoot 
merigo Bozzani, Los Angeles De | location. G. E. “Tiny” Hill, Washington | 


Soto dealer. Latest addition to the | 


contingent will be Irving Kaiser of | Nelson Pontiac, Inc., 112 W. Mad- 


|}ison St., has acquired the lease on 


AVAILABLE 
NOW 


Kaiser Bros. Oldsmobile, Others are 
Link Anderson, Pontiac dealer in 
Santa Monica, and Chet Crank, 
Southern California 
man. 

* * * 


| the quarters of the Russ Gill firm 


and will move to that building. No! 


advertising 


|(D. C.) auto dealer, world’s trap- 
shooting champion, won the all- 
around championship and the han- 
dicap championship in the June 


Simpson-Gillman Pontiac. 
* + * 


Penn Chevrolet Sells 


Penn Chevrolet Co., Gordon, Ga., 
operated for many years by the 
late L. W. Pennington, has been 
sold to W. IL. Dixon jr., J. E. Davis, 
M. H. Everett and A. S. Boone jr. 





Downtown to Lexington 


Downtown Auto Sales, Inc., is 
the new name of Lexington Motors, 
Ine. (Crosley), Minneapolis, now 
managed by William Leadens. Mel- 
vin Gable and Glenn Garnett have 


sales manager, respectively. 
* * * 


Cordell Buys Firm 


Red River Motors, Fargo, N. D., 
|has purchased the Larry Jones Co. 
| (Kaiser-Frazer), Moorhead, Minn. 
|F. C. Rypka will assist Cordell in 
|the new dealership, although re- 
|taining interest in the Fargo con- 
cern. 


EXCLUSIVELY FOR 





Aggressive 
Automobile 
Salesmen 


* * * 


Boehner Bros. Opens 


| Boehner Bros.’ Studebaker Sales 
and Service has been opened at 
Willmar, Minn., by Roy and Elmer 


| equipped with new service facilities. 
* nd ed 


Wallwork Names Olson 


Sanborn Olson has been named 
|}manager of the new-car depart- 
j}ment of W. W. Wallwork, Inc. 
Proven before the war— |‘Ford), Fargo, N. D. Olson is 
North Dakota’s oldest car salesman 

needed NOW more in point of experience. 

f * * * 


than ever! 


12 BOOKS | 


for 








Howell—St. Augustine 


Matt D. Howell is now sole owner 
cf Matt Howell Motors (Dodge), 
St. Augustine, Fla. 

The firm was originally known | 
as Hollingsworth-Howell Motors, 
| but Howell purchased the interest 
|}of his partner. 

ok 


one year’s work 


$1.95 


* ” 


plus postage Texas Incorporations 
| Incorporation of three automo- 


MODERN | bile companies in Texas is an- 
SELLING METHODS, Inc. | nounced by the secretary of state. 


P.O. BOX 666—LOUISVILLE, KY. | They are: 


Galvez Motors, Inc., Galveston, 


been named service manager and | 


Ray Cordell, service manager of | 


Boehner in a 75-by-90-foot building | 


Watch for 


PECKAT 


in the 


OE MCT AST TA Te 
TSE NREL Ce 





Every 
Other 
Week! 


* 


PROFIT WITH 
PECKAT 


Order now through 


ee eT ETL 


High, sloping windshields of modern day cars make the Peckat 


your jobber or write 
for name of nearest Auto Shade more important than ever...reduces eye-strain 


distributor. 


Charles Peckat 
Manufacturing Co., 
Maywood, Il. 


...eliminates dangerous glare. Its beautiful chrome end caps 
and stylish lines add glamour, too. Ask your new car dealer! 
Primed aluminum for color-matching 


ue es) a 


10 minutes—no holes to drill! 


A Shade Better 
Than The Rest! 


CHARLES PECKAT MANUFACTURING CO., MAYWOOD, ILL. 
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On the Financial Front... . Chicago Journal of Commerce that 
\“the listing of salaries is a rank A 
e e injustice,” adding that “Many _ 
P |wealthy people, with incomes of 
Nash Short osition hundreds of thousands or more | 
escape mention entirely, because 
the law does not require publishing 
incomes from investments. 
OWS arp rop “A corporation executive may be 
listed with income of $120,000 while 
By George Deery |the report declined to 1,609,802, - ‘oe a ae quietly takes 
Associate Editor |against 1,629,561 on the reporting |*" & Half million dollars. 
ee ae P & “The salaried executives of thi to 
NASH stood out among the motor | date in May. os © it s $ val < 
issues for reduction in its short eo ee aan = 4 roe | a hel: ‘a ” 
position total for the month ended | Peepshow = hao aeidiis aan " aan 4 ( 
June 15, according to figures com-| /, Oe ee eee ee ae wa 
OMMENTING on the annual| who have gained their position by tin 
piled by the New York Stock Ex-| (| . ! 2 
change. From a total of 14,050| —"¢wspaper display of salaries| ability. . ; 18 
shares on May 13, it dropped to paid to corporation executives, Aus-|_ No good reason exists for sing- : he: 
10,225 in the latest report tin Kiplinger points out in the|ling them out for special publicity a: armament: the 
a Chesdee tease lois off on incomes. The practice is an un-| =~) Bl ak 
slightly to 29,083 from 29,158 in Auto Stocks healthy hangover of the New Deal | it 
3 period when it was sin to succeed.| R. B. (MUD) GARDNER STARTS 40TH YEAR—The remodeled building which this Mansfield, 
the preceding report. In General June 27 June 20 The law should be wiped off the (O.) Buick dealership recently opened. Gardner, a former motorcycle racer, started in the pi 
Motors there was a small in- ORryeler ...sccess 46% 46% | books.” vehicle business selling ane teae and bicycles. Subsequently, he represented Paige, Hup- ol 
crease to 33,853 from 33,587. Hud- Crosley .......... 3% 4 : — a mobile, Packard, LaSalle and Cadillac. His association with Buick started in 1930. by 
son had a drop to 37,073 from | General Motors .. 55% 54% | ; ———— Oo errrreereee ; 
39,377. i TR cians ees 10% 10% Deficit Predicted _ __ {including net trust account ex-| duced. Receipts next year are pa; 
There was a substantial gain in| Kaiser-Frazer ... 4% 4%, FTER REPORTING a deficit in penditures. This foreshadows a| likely to run below this year’s cer 
Reo to 8,805, compared with 4,205 Nash-Kelvinator . 11% 11% April which more than wiped | deficit for the full year, in contrast| Jeyvel because of the continuation On 
in the May compilation, while! Packard ......... 3% 3% | out the surplus accumulated during | to the surpluses in the two preced-| o¢ the current busin i the 
Studebaker registered a drop to| Studebaker ...... 17% 117% |the previous nine months of the | ing years. 2 ae eer ae Re 
27,278 from 28,181 a month ago. The; Tucker ..........  % 5 |current fiscal year, the federal gov- According to Alexander Hamil- It is doubtful that Congress will 
short interest in Fedders-Quigan/ wWillys-Overland... 4% 4% |ernment reported another deficit in| ton Institute, the present outlook | 48Tee to a sufficient increase in tax 
totaled 17,415. This compares with Average for pated _.._|May. This brought the total deficit| is that the next fiscal year will | rates to prevent total receipts from M 
13,785 in May. 10 Stocks ...... 15.87 15.86 | for the first 11 months of the pres-| also show a deficit unless the | declining. Nevertheless, it seems ten 
The total for all stock covered in ent fiscal year to $1,367,000,000, after| present rate of spending is re- | hardly likely that deficit-spending “eC 
RESO Ti as a i a aaa ane ~ | Will reach sufficient proportions to not 
provide enough inflationary money cou 
to reverse the general deflationary 
movement which is now under way, le’ 
the institute states. st: 
is 
* * + 1 
Fractions fing 
| ©. R. Skelton, a Chrysler director, sho 
| sold 2,200 shares in May, decreasing line 
his direct holdings to 5,060 shares, 
according to the Securities & Ex- Ss‘ 
change Commission. Other changes 
| in stockholdings in the same month, its 
SEC states, were: the 
| The sale of 12,140 shares of com- ve 
| mon by G. W. Cannon, chairman of 
Campbell, Wyant & Cannon, decreas- 
ing his direct holdings to 1,000 
shares; J. N. Pew, Jr., director, sold 
. 1,900 shares of common, leaving his 
Filters Micronic Particles! In tests made by the 5 Times Greater Filtering Area! The accordion- direct holdings at 290,024. 
Government on oil filters, with approved Test pleated design of the Purolator Micronic Filter Price cuts averaging 6% per- 
Dust containing graded dust ranging from one rovides an area 5 times that of old-style filters. | cent are found on 62 percent of 
micron on up, Purolator filtered 97.8% on the More than 10 feet of filtering surface in a 33, inch | the 100,000 items in the Sears 
very first pass-through. diameter element! and Roebuck catalog for fall and 
winter. Reductions include 31 
| percent on auto batteries, auto 
vn ra | gecessories, 9 percent; tires and 
tubes, 6 percent. . . . Deposits in 
j é Son urd (6) AS é New York savings banks con- 
- tinue to rise at faster pace than 
| last year, according to the Sav- 
bd a sd | ings Bank Assn. of the State of n 
we liars Tatler od Tg Ee Roce ama | 
i | fi a | 080,000 in May for a total of | 
$10,600,054,000. Withdrawals, on u 
es the upgrade since February, hit a 
w | a@ downward trend in May. The r 
number of accounts gained, too. n 
| Goodbody & Co., members of the 
New York Stock Exchange, say : 
PERCENTAGES BY WHICH PUROLATOR | i> Seles Uae oe Ween cee C 
MICRONIC ELEMENT EXCELLED — — CIT ms eee. Se Pp 
oO efensive and offensive char- 0 
COMPETITIVE TYPES  ceuelaien. We recommend pur- 


| chase for institutional and conserv- 
|} ative accounts as well as those 
| primarily interested in apprecia- 
tion.” 

Editors of Forbes rated the an- 
nual Borg-Warner report 68 per- 
;}cent on presentation, 78 percent 
/on financial data, 82 percent on 
| general information, with a final 
score of 78. The magazine states 
that “a market of 60 is fair, 70 


| good, 80 or over, very good.” ... 


IN AVERAGE DIRT RETENTION 
COMPETITOR, PUROLATOR LED BY: 





Can't Warp, Distort, Disintegrate!— Purolator’s Public construction is on the way 
Micronic element is made of cellulose specially up and is expected to keep such 
impregnated with plastic. The immersion test [ # | -—j ,.. a trend. 
shown above proves water dilution will not affect * * ® 
filter medium or flow rate. Earnings 

Young (L. A.) Spring Wire — C 


Nine months to Apr, 30: Net in- 
come, $2,307,650 or $5.65 a share, 
compared with $1,678,839 or $4.11 a 
share for the nine months to Apr. 
30, 1948. 

Sheller Mfg.—March quarter: Net r 
income, $895,190 or $1.53 a common 
share, compared with $658,576 or 

| $1.17 a share, last year. 

Murray Corporation of America— 

| Nine months to May 31: Net earn- 


PUROLATOR 
SUPERIORITY 





To create additional acceptance for your engines 
and vehicles, equip them with the most efficient oil 
filter . . . the Purolator Micronic Filter. 


Purolator not only protects engines by removing 
all the sludge, all the abrasives . . . it also leaves in 
the oil any additives placed there by the refinery 
for greater lubrication efficiency. Other types of 





Removes 200% More Abrasives! In competitive 


tests against comparable filters . . . Purolator led in 
average dirt retention by 290% (as shown above) 
because Purolator filters particles measured in microns 
(.000039 of an inch) and has greater filtering area. 


filters often remove these additives. |ing, $3,480,051, equal to $3.50 a 

|common share, compared with 

Write for further information. And be sure to | $1,634,048, or $1.55 a share a year 
contact Purolator’s highly experienced engineering "ae. . aie . 

; i | eynolds Spring—Six months to 

staff about your special filtering problem. |March $1: Net profit including 


| $22,707 nonrecurring profit, was 
| $94,713 or 32c a commmon share, 
|compared with $267,686 or 90c a 
share a year earlier, which included 
$153,193 nonrecurring profit; net 
sales, $5,609,331 against $5,438,794. 


MICRONIC OIL FILTER 
A 


PUROLATOR PRODUCTS INC. 
Newark 2, New Jersey and Windsor, Ontario, Canada § 
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As Reg. W Dies... 


Loose Auto Credit 
Held Unlikely 


(Continued from Page 1) 


to maintain the status quo as long | 


as possible. 

One official pointed out that it 
was the policy of his firm to limit 
time payments on 1946 models to 
18 months and he said he “would 
heartily endorse” a move to apply 
the same time limit to 1947 models. 

Another firm said it was defin- 
itely planning to increase down 
payments on “junkers” above the 
one-third minimum established 

by Regulation W. 

This same company limits time 
payments to 18 months on 50 per- 
cent of the 1946 models it finances. 
On later-model units, 24 months is 
the limit just as it was under 
Regulation W. 


* * * 
— was pleased by the 
government’s action in not ex- 
tending credit controls and said 
“Congress is to be commended for 


not letting the FRB ruin the 
country.” 
Marker said the “market is 


leveling off” and will find its own 
stabilization point as long as it 
is left alone. 

The credit terms enforced by 
finance companies and banks 
should be sufficient to keep it in 
line, he believes. 

+ + ” 
O REGULATION W passes with 
little of the fanfare that hailed 
its birth Sept. 1, 1941. On that day, 
the FRB clamped a limit of 18 





DEPARTMENT STORE 
LINAGE 

UP 76% 

SINCE 1939* 


* @ The reasons which 
‘lead Buffalo’s department stores 
to spend an ever-increasing por- 
tion of their advertising budgets 
in the Courier-Express are good 
reasons why it’s also your best 
medium, 

Your dollar buys MORE space 
..- MORE insertions in the 
Courier-Express .. . MORE im- 
pact on the customers with the 
money to BUY your products. 


*Competition’s Gain 50%, 


14 Tl la 
ob ae 
(ou Tae a lalate 


fepre-entative 
j 


ro, Meeher & Seott 





OPPORTUNITY 


For Accessory Sales 
Representatives 


TERRITORY OPEN 


Midwest, East and South 
* 


High Quality Product 
Offering High Profit 


Possibilities . . . May 
Be Handled as Money- 
making Sideline With 
Other Auto Products. 


* 


BOX AN 50 
c/o Automotive News 
Detroit 26 
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months on installment payments 
and decreed that down payments 
had to be at least one-third of the 
purchase price, 

Less than seven months later, on 
March 23, 1942, the FRB cut the 
payment limit to 15 months and 
attempted to raise down payments 


the country denounced it as “ruin- 
ous.” 
The restrictions remained at 


to 50 percent. This latter provision | 
was dropped when dealers across | 


Motor. 


at Kansas City; L. R. 
Chester, Pa. 





33% percent down and 15 months 
to pay until Regulation W was 
permitted to expire for the first 
time on Nov, 1, 1947. 

There were no government 
credit restrictions on automotive 
time purchases from that date until 
Sept. 30, 1948 when Regulation W 
was resurrected this time limiting 
payments to 18 months to counter- 
act what was described as a “sub- 





Stantial” increase in consumer 
credit balances, particularly in 
automobiles. 


* * * 


OLLOWING the reimposition of 

Regulation W, used-car prices 
went into a slide which still has 
not ended. Even new-car sales, 
especially units priced above $2,500, 
felt the effects and dealers took up 
the cudgel to attack the proponents 
of credit controls. 

Reportedly acting on the direct 
order of President Truman and 
against its own judgment, the 
FRB relaxed monthly payment 
restrictions on March 7 of this 
year, permitting up to 21 months. 
Less than two months later, on 

Apr. 27, 1949, the FRB issued an 
amendment ailowing purcnasers up 
to 24 months to pay off balances, At 
the time, Washington sources said 
the reduction was made because of 
“rising unemployment and falling 
commodity prices.” 
* * . 

OW with Regulation W a thing | 

of the past, finance companies | 

do not plan any return to prewar 
loan practices which saw automo- 
biles sold with down payments of 
25 percent and less. 


It’s no secret that the falling 
prices of used cars have cost | 
loan companies a great deal of 
money in repossessing vehicles 
over three years old which were 
financed to the limit some six 
months ago. 

The companies are being cau- 
tious. More than one of them ad- 
mitted that the government restric- 
tions on automotive financing did a 
lot the companies couldn’t accom- 
plish for themselves in putting car 
loans on a more stable basis. 

It’s a condition the loan firms 
would like to become permanent. 
Consequently, terms will be just as 
rigid as they were under Regula- 
tion W until competition forces the 
money-loaners into more lenient 
attitudes. 


| 





15th Year Feted 
At Standard 
Products Plant 


PORT CLINTON, O.—The 15th 
anniversary of the founding of a 
|plant here by Standard Products | 
Corp. was celebrated by the com- 
pany with an open house for 
employes and visitors. 


Providing jobs for about 600 per- 
sons, the plant has turned Port 
Clinton into the “window channel 
capital of the world.” The division | 
makes over half of the world’s | 
supply of automotive window chan- | 
nel and weatherstripping, officials | 
said. | 

In addition to window channel 
and weatherstripping, the company 
is a major producer of metal 
|stampings, locks, plastic products | 
|and rubber parts. 


One of the company’s latest de- 
| velopments is to provide parts sup- 
pliers with a wooden form for 
|shaping straight strips of window | 
|channel to any desired contour, 
| thereby eliminating the necessity of | 
stocking channel in the hundreds | 
lof different shapes required by 
| various car makes.—-Bos Gorpon. 








169 Measures Studied — 





USED - CAR REGIONAL MANAGERS FOR FORD — Used-car and truck managers have 
been —— to each of the six sales regions and 33 districts of the Ford division, Ford 
h 


@ new regional managers met recently with Robert R. Nadal, manager of the 
used-car and truck department, Ford division. Seated, left to right, Nadal; B. 
Northeast region at New York City; E. A. Stewart, Central region at Detroit; M. R. Brown, 
Western region at Richmond, Calif. Standing, left to right, W. A. Hoot, Southwest region 
z Peart, Midwest region at Chicago; P. E. 


. Scanion, 


Gies, Southeast region at 


By N. J. Dealer Group 


NEWARK, N. J.—In the recently 
closed New Jersey legislative ses- 
sion there were 169 bills studied by 
the legislative committee of the 
New Jersey Automotive Trade 
Assn., it announced last week. 


Most of the amendments, accord- 
ing to William L. Mallon, secre- 
tary of the association, were 
changes in the Motor Vehicle Act. 


The Financial Responsibility Act 
extends the time to satisfy a judg- 
ment from 30 to 60 days before the 
operator is subject to suspension of 
| his license. 

Stricter rules now apply to 
motorists approaching a school 
bus which has stopped to unload 
| or load. The session also adopted 

a new definition of safety glass 
and requires that manufacturer’s 
motor vehicle identification num- 
ber be die stamped on the body 
or frame or on the engine or 
motor. 

Special identification cards for 
veteran amputee drivers will allow 


| them to park for 24 hours or less 


without being subject to the usual 
overtime parking penalties. 

Another measure prohibits any- 
one but owners and employes from 
dispensing gasoline from pumps at 
retail outlets. Leasers or renters 
of cars are required to keep a daily 
register of the movements of all 
cars rented or leased. 


A basis for further improvement 
in the New Jersey financial re- 
sponsibility law is found in the pas- 
sage of a bill to authorize the crea- 
tion of a joint legislative commit- 
tee to study such regulations in 
other states. 


Other bills consolidate civil 
rights agencies and strengthen sta- 
tutes against discrimination. The 
important provisions of interest to 
dealers are contained in the fol- 
lowing sections, the association 
states. 

Section four of the act of which 
this act is amendatory is amended 
to read as follows: 


All persons shall have the op- 
portunity to obtain employment 
and to obtain all the accommo- 
dations, advantages, facilities and 
privileges of any place of public 
accommodation, without discrim- 
ination because of race, creed, 
color, national origin or ancestry, 
subject only to conditions and 
limitations applicable alike to all 
persons. This opportunity is rec- 
ognized as and declared to be a 
civil right. 

Section five of the act provides 
that the act does not include any 





employer with fewer than six per- | 


sons in his employ. 
Section 11 of the act provides 
that it shall be an unlawful em- 


ployment practice, or as the case | 
discrimina- | 


may be, an unlawful 
tion: 

For an employer, because of the 
race, color, national origin or an- 
cestry of any individual to refuse 
to hire or employ or to bar or to 
discharge from ‘employment such 
individual or to discriminate 
against such individual in compen- 
sation or in terms, conditions or 
privileges of employment. 

For an employer or employment 
agency to print or circulate or 
cause to be printed or circulated 
any statement, advertisement or 
publication, or to use any form of 
application for employment, or to 





make any inquiry in connection 
with prospective employment, 
which expresses, directly or indi- 
rectly, any limitation, specification 
or discrimination as to race, creed, 
color, national origin or ancestry 
or any intent to make any such 
limitation, specification or discrim- 
ination, unless based upon a bona 
fide occupational qualification. 


MEWA Parley 
Opens Dec. 5 at 


Chicago’s Stevens 


CHICAGO.—Dec. 5 has been set 
as the opening date and the Ste- 
vens hotel as the place for the 1949 
booth conference convention of the 
Motor and Equipment Wholesalers 
Assn., it was announced last week. 


Purpose of the booth conference, 
the MEWA said, will be “to afford 
needed contacts between wholesal- 
ers and manufacturers for discus- 
sion of matters of mutual interest 
at the executive level.” Members 
will be asked to “nominate for in- 
vitation” those whom they wish to 
participate. 

The association also announced 
that its new manual on accessories 
and fast-moving parts for whole- 
salers and their service station, in- 
dependent repairman and car deal- 
er customers will be ready for dis- 
tribution next Friday (July 8). The 
book has been prepared by the 
Chekall division of Chek-Chart 
Corp. 

| 

Keating 
(Continued from Page 1) 

his appointment as assistant gen- 
eral sales manager at headquar- 
ters here in March, 1937. He served 
as Chevrolet zone or regional man- 
ager at Tarrytown, N. Y., Phila- 
delphia, Pittsburgh, Atlanta and | 
St. Louis. 


25 
Montgomery Stock Up 


Montgomery Motor Co., Denison, 
Tex., has increased its capital stock 
to $30,000, according to papers filed 
with the secretary of state’s office. 


Glamourize Your Show-Window 
With 
Carnagey’s AUTO TURNTABLE 





THE 
CARNAGEY- 
MACTON 
AUTO 
TURNTABLE 


Brings SHOW-WINDOWS TO LIFE 


‘Turning’ Cars Turn In Sales 


It makes crowds stop—look. It intrigues 
car prospects. In yeur showroom {it will 
attract like a magnet. Here’s supreme 
showmanship, advertising and salesmanship 
all rolled into one, Before your prospect 
passes your window he is stopped by seeing 
the car you display from the front, the 
back and the sides. He sees the entire car, 
He sees it in motion, in all its beauty. 
That's why the revolving Carnagey-Macton 
Automobile Turntable is a Master Sales- 
man, Don’t let your display cars loaf on 
the job. Give them a chance, Turn on the 
glamour, Put them te work in this eye- 
appealing, customer-attracting, new, arrest- 
ing way. It is just another edge over your 
competitor down the street who doesn’t 
have a turntable. Present conditions call 
for new ideas, bold action. 
HERE’S PROOF of the magnificent job the 
> ~stepadin anin Revolving Turntable can 
ciate 
Hudson-Midtown, Inc., 62nd Street and 
Broadway, New York City, writes: 
“The stream of people who automati- 
cally stop to look into our windows, 
attracted by the revolving car, has re- 
paid us many times over the initial 
investment for the Carnagey-Macton 
Turntable.’’ 
The Carnagey-Macton Turntables are on 
the job in automobile showrooms from 
coast to coast. Can you, Mr. Car Dealer, 
afford not to have one? Display your cars 
to their best advantage, A Carnagey-Mac- 
ton Revolving Turn- 
table is ready for 
your showroom NOW. 
Everything in turn- 
tables: standard sizes, 
large or small — cus- 
tom-built — built-ins 
—portable or perma- 
nent—rentals, 


CARNAGEY’S 


3001 Lyceum “_ > Central Ave. and 
Sroodwe arrytown, N. Y. 
TELEPHONE: 4-0624 


WRITE FOR 
CIRCULAR 


GIVING 
FULL 
INFORMATION 





Tarrytown 












BUYING 
Burr-rlap? 


Weel, it’s wise and 
thrifty to deal with 
folks who really know 
bu:-r-rlap*...foiks you 










* * - 
A§ CHEVROLET'S general sales 
+4 manager, Keating has super-| 
vised a wholesale selling and serv- | 
ice force of more than 4,600 per- | 
sons in 37 zone offices and eight | 


regional offices throughout the} 
country. | 
Under his direction Chevrolet | 


has continued to make impressive | 
records in the postwar market. In 
1948 Chevrolet’s share of the car 


| market in the low-priced field was | 


the highest in the history of the | 
company. Chevrolet also sold more | 


than 1,000,000 trucks during the| - 


postwar period, a record unequaled 
by any other producer in the in- | 
dustry. Similar records also have | 
been made in the sale of Chevrolet | 
parts and accessories. | 
During the postwar period the | 
financial stability of the Chev- 
rolet dealer organization also ex- 
ceeded any previous achievement | 
in the company’s history. 
Keating was born at Brooklyn, 
N. Y., and attended elementary and 
high school there, before enrolling | 
in the Army and Navy Prepara- 
tory school at Washington, D. C.| 
He enlisted in the United States 
Navy during the first World War 
and served two years, emerging | 
with the rank of ensign. 
Keating is married and has three | 
sons and one daughter. He is a di- | 


rector of the Detroit Athletic club. | 





know you can depend 
on. So for whatever 
grade you 
need ...look 
to Bemis! 








“Each year Bemis de- 
termines the grading 
of burlap from Indian 
jute mills. Bemis- grad- 
ing is accepted by 
producers and users 
alike as the standard 
for brntay» quality. 


BEMIS 


Detroit « Chicago « St. Louis 
Cleveland « Indianapolis 
and other principal cities. 





A COMPLETE CERTIFIED 
ACCOUNTING SERVICE 
for the AUTOMOTIVE INDUSTRY 
Specializing in all branches of the Auto- 
motive Industry, we will be happy to 
accept accounts, large or small, within 
100 miles of New York City. Firms with- 
out a Bookkeeping Department will find 
us of particular hee. OUR FEES ARE 
MODERATE. 
AUDITS TAXES STATEMENTS REPORTS 
M. JOSEPH BAER & CO. 
60 East 42nd St. New York 17, N. Y. 
VAnderbilt 6-4185 














12 Million in 4 Years 


That’s Record of New-Car Production 
Since Resumption in July, 1945 
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the industry managed to operate | for 3% weeks last spring and Ford 


at schedules approaching plant 

ities. 

Each of the Big Three has suf- 
fered from a strike during the 
postwar period. Over the winter of 
1945-46, General Motors was closed 





Obituaries 


H. E. Schluchter Dies; 


Ford Ex-Secretary 

DETROIT.—Harvey E. Schluch- 
ter, 63, retired secretary of Ford 
Motor Co. and one of its first em- 
ployes, died last week at his home 
here. 

Mr. Schluchter first worked for 
Ford in 1907 as a clerk when Ford 
was building the Model N, a light 
runabout. 





* * * 


Thomas J. Powers 
DETROIT.—Thomas J. Powers, 46, asso- 
ciated as an executive with his brothers 
in Powers Pontiac Sales Co. here, died 
suddenly in his sleep last week, Although 
apparently in good health, he was found 
dead by his mother, Mrs. Mary Powers, 
when she went to call him for breakfast. 
* * * 


Frank C. Davidson 
ST, LOUIS.—Frank C, Davidson, 75, re- 
tired manager of the St. Louis office of 
the U. 8S. Rubber Co., died at St. Luke’s 
hospital after a long illness. 
7 * * 


Latham L. Davis 
GAINESVILLE, Fla.—Latham L. Davis, 
55, head of University Chevrolet Co. here 
and formerly assistant zone manager of 
Chevrolet at Charlotte, N. C., died June 25 


at his home here. 
* . * 


Ben N. Roberis 
SWEETWATER, Tex.—Ben Neilson Rob- 
erts, 59, former manager of the local 
branch office of International Harvester 
Co., died June 26 at a local hospital from 


a heart attack. 
* * * 


John J, Roche 

HARTFORD, Conn.—-John J. Roche, 91, 
automobile coach designer and one-time 
superintendent of coach work at the old 
Pope-Columbia Co., died June 21. He later 
formed the John J. Roche Co., retiring in 
1928. 

* * * 
H. Clifton Allsbrook 

SCOTLAND NECK, N. C.—H. Clifton 
Allsbrook, 50, a leading automobile dis- 
tributor of eastern North Carolina, died at 
his home here June * of s heart attack. 


Frederick A. Mulligan 
OTTAWA.—Frederick Alan Mulligan, 64, 
manager of Federal Motors, Ltd., died sud- 
denly at his home here. He had been 
associated with the meter gem for 20 years. 
. 


Gaeton Solmaine 
BUFFALO.—Gaeton Solmaine, 44, former 
automobile dealer, died of a heart attack 
June 22 in New York City while visiting 
there. He had been associated with his 
brother, Pat Solmaine, in Solmaine Motors, 
1060 Harlem Rd., Cheektowaga, until ill- 
ness forced his retirement more than a 
year ago. 
* * * 
Blanchard Scott 
NATCHITOCHES, La.—Funeral services 
for Blanchard Scott, 67, founder and co- 
owner of Scott Motor Co., were held here 
June 19. 
+ * * 
Charles Yentsch 
LOUISVILLE.—Charles Yentsch, 74, for- 
mer head of Yentsch Truck Body Mfg. Co., 
died June 22 after a six-month illness. 





Buffalo ATA Announces 


New Committee Heads 

BUFFALO.—Joe Villa, president 
of the Buffalo Automotive Trade 
Assn., has announced committee 
chairman appointments for the cur- 
rent year. 

Jack Erhart will head apprentice 
training; Dick Willats, driver train- 
ing; P. J. Hunt sr., entertainment; 
August Ebke, highway § safety; 
Ralph A. Young, membership; 
Chester J. Brost, publicity, and 
George C. Ostendorf, tax and legis- 
lation. 


for three weeks this spring. 
| Supplier strike bottlenecks and a 
| protracted shortage of steel have 
been the other big factors respon- 
sible for production lags since mid- 
1945. A reported depreciation in in- 
dividual worker productivity is also 
blamed by some companies. 
* + * 


Gre as they say, 12 million cars 
7 are 12 million cars, and that’s 
more than -one-third of the cars 
estimated to be in operation on 
U. S. highways. 

Total car outturn for 1945 was 
a drop stacked up against the mil- 
lions of cars that the factories fed 
into the markets in subsequent 
years. 

Only 69,532 cars were ground 
out in the last half of ’45, as most 
plants encountered great difficul- 
ty in their reconversion pro- 
grams. Then the GM strike came 
along to keep the rate at a vir- 

tual all-time low. 

Things picked up in '46. Car out- 
put for the year totaled 2,155,674. 
The first “postwar-styled” cars 
made their appearances. 

Onward and upward went as- 
sembly schedules. The year 1947 
added 3,555,665 to the traffic jams 
and overcrowded parking lots. 

+ + a 


LAs year, the postwar high, an- 
other 3,911,335 cars wended 
their way through the assembly 





lines. Production of 1,364,957 trucks | 


last year represented an all-time 
high for that type of vehicle. 

So far in 1949, an estimated 2,- 
420,000 cars have been poured from 
the plants, highest yield of any six- 
month period in the postwar era. 

The best postwar month just 

ended. June car output of some 
522,000 units easily exceeded pre- 

vious postwar records. 

At long last, after four rocky 
years, it appears that the industry 
is finally astride the elusive plateau 
of sustained near-capacity opera- 
tions. 

—Mac Gorpon 


Tucker 


(Continued from Page 2) 


where it was agreed that the WAA 
would take no steps to repossess 
the factory until trustees complete 
an engineering report on the 
Tucker car and plant possibilities. 

The decision to shift the case 
from Federal Judge Philip L. Sul- 
livan, before whom the defendants, 
excluding Karsten, had been ar- 
raigned, was made by the executive 
committee of federal district 
judges. 

Frank J. McAdams, a nephew 
of Judge Sullivan, had asked for 
a reassignment because of their 
relationship. McAdams is an at- 
torney for Preston Tucker. 

When he appeared at the ar- 
raignment, McAdams read part of 
a statement in court requesting an 
early trial. He later found the gov- 
ernment in agreement with him on 
that point. Robert J. Downing, an 
assistant to U.S. Attorney Otto 
Kerner jr., announced that he 
would also seek an early hearing 
on preliminary motions. 

With both the government and 





trial, the report persisted that it 
will probably be started during the 
autumn term. The defendants are 
charged with mail fraud, Securi- 
ties and Exchange violations and 
conspiracy. 














NASH OFFICIALS GREET DETROITERS—Nash Motors group of official greeters awaitin 


arrival of the S. S. 


Greater Detroit carrying more than 


members of the board a 


commerce in the Motor oy on their annual holiday cruise. The group acted as hosts, 
riv 


quides, golf partners and d 


ers during the stopover at Kenosha. 








Tucker’s counsel favoring an early | 


é 
* 


vice-president. A. E. 


Tiedemann, Cleveland; F. J. 


| central; A. C. 
Ernst, south central: 


Dallas; W. A. 


C. H. Braun, Memphis; Geo. T. 
Sheasley, Pittsburgh; William J. St. O 


manager, and Horter. 
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parts sales per car in your shop 
over a period of a year or two. 
Of course, even on this basis you 
will have to make allowances for 
some of those owners of your 
make of car taking service busi- 
ness to other garages in your 
own area. 

Now in connection with the ex- 
penses of the entire business fol- 
lowing the sales of new cars, this 
to my way of thinking in terms 


practice is just as unsound as it 
can be. 
a + * 

OR EXAMPLE, let us assume 
- you farm out your service, in 
which case you certainly would 
not have the same relative expense 
set up on the basis of your new- 
ear sales that other dealers would 
have who had their own service 
setup. Take the case of a dealer 
who wholesales all of his used 
cars. His expense setup would be 
entirely different on the tasis of 
new-car sales than would the deal- 
er who retailed all of his own 
used cars. 


Then, too, on the factory side 
of the business-management pro- 
gram, in many cases they rec- 
ommend that expenses of the 
business be budgeted and 
checked on a basis of new-car 
sales volume without any con- 
sideration being given to whether 
the new-car sales produce a sell- 
ing profit. Also, a large parts- 
wholesaling operation would have 
an entirely different expense and 
gross profit setup on the basis 
of new-car sales than would the 
dealer who did not handle parts 
wholesaling. 

Then some factories recommend 
that expenses of the entire busi- 
ness be budgeted and checked on 
a basis of the gross profits pro- 
duced by certain departments. 
What relation the office manager’s 
| Salary has to do with the parts 
and service gross profit only is be- 
yond me. It would seem to me that, 
if I were a dealer and I were hir- 
ing an employe whose job it was 
to work for all departments of the 
business, I would project the 
amount I could afford to pay him 
from the total income of all de- 
partments and then continue to 
check this compensation on this 
basis. 








* * * 


ERTAINLY it would be funda- 

‘mentally unscund, as I see it, to 
budget, spend and check the rental 
expense of the entire business on 
a basis of gross profits produced 
by one or two departments. Yet 
many factory business - manage- 
ment systems recommend this pro- 
cedure. In connection with the 
budgeting, spending and checking 


N. C. Cunningham, St. 
New York; L. A. Wehde, Buffalo; Patrick Harkins, Boston: 
Curry, Cincinnati; W. E. Young, Pacific; L. 
nge, Minneapolis, and F. E. 
tive; Milton; Courage; W. W. Ellison, zone office supervisor; C. C. Ferguson, zone budget supervisor; C. 


of sound business-management | 





Lawson, Berkeley; Boxley Cole, Denver; E. A 
Louis; C. C. 
L. E. Orner, Philadelphia; Ceci 
T. Mortensen, 


|of expenses of the entire business, , 


it would be my recommendation 
that they be controlled in line with 
total sales and gross profits of all 
departments. 

Doesn’t this make sense”? Cer- 
tainly, I recommend that you 
control such items as new-car 
preparation expense, new - car 
warranty and policy expense and 
new-car commissions and bonus 
expense in line with new-car vol- 
ume and new-car gross profit. 
But I certainly cannot see what 
relation there is between the 
service manager’s salary and the 
stockroom manager’s salary and 
the new-car volume and gross 
profits, especially in view of the 
fact that there are so many dif- 
ferent types of dealer operations. 

Sure, if all dealers sold only new 
cars at retail and made a fixed 
gross profit per car and sold all 
used cars at retail and obtained 
all of the available service and 
parts volume on new cars sold, 


Utah Shows Gain 


In Registrations 


SALT LAKE CITY.—Utah now 
has more licensed drivers and reg- 
istered vehicles than at any time 
in its history, reports of the state 
tax commission show, 

Figures show that 30,000 driver’s 
licenses have been issued thus far 
this year, an increase of 4,000 over 
the first six months of last year, 
according to H. P. Leatham, direc- 
tor of the commission. 

Total auto assessed evaluation of 
$20,753,363 in 25 counties is an in- 
crease of 32.2 percent over 1948. 
The number of cars assessed in 
these counties has increased 6.14 | 


Dow, car distribution manager, and J. H. 


Daley, Atlanta; C. H. 


Kesler, Detroit. (Back row): Roberts; R. D. 





percent over the same period. 








A DEALER'S LESSON IN SAFETY—A striking 
| presented by McGown Chevrolet Co. with 
| Okmulgee, kla. Carrying two wrecked cars, 


the interest of local safety campaign. 


HUDSON ZONE CHIEFS TALK SALES—Hudson Sales Corp divisional and zone managers, representing the company's four sales 
divisions and 20 zones, convened in Detroit during a four-day meeting last week with factory executives led by G. 

jarit, Hudson president, spoke. Purpose of the meeting was to discuss Hudson sales, advertising, merchandising, 
service, parts, accessories, used-car, business management and owner relations policies for the summer sales season. N. K. Van Derzee, 
sales manager, presided. Factory executives participating included W. L. Courage, assistant sales manager; M. M. Roberts, advertising 
| and merchandising director; W. S. Milton, service director; G. H. 
management. Shown are (clockwise starting at head of table): VanDerzee; Pratt; Barit; G. 


Pratt, sales 


Horter, manager, business 
A. Schact, Milwaukee; H. F. Riley, north 
. Jacquemart, Los Angeles; W. G. Gaston, 
Calhoun, eastern; C. W. Margetts, 
| Loeb, Washington; Bob Clow, Kansas City; 
Portland; Douglas Cramer, Chicago; R. A. 
Chapin, special representa- 


W. Treadwell, sales training 





Caution Urged on Dealer Yardsticks 


then you could control all of the 
expenses of the business on the 
basis of new-car sales and gross 


profit at retail. 
of + + 


But THIS just doesn’t happen 

this way. So let us be realistic 
and face facts as they actually 
exist in the business. 

Further, I cannot agree with the 
plan many factory business-man- 
agement programs recommend of 
charging used-car over-allowances 
on used cars traded in on new-car 
sales to the used-car department. 

When an _ 0over-allowance is 
made on a used-car traded in 
on a new car in order to get the 
new-car sale on a competitive bid 
basis, then the amount of the 
tradein allowance over and above 
the resale value of the used car 
traded should be charged against 
the new-car gross profit, the 
same as the commission paid to 
sell the new car is charged to 
the new-car department. 

Of course, where an over-allow- 
ance is made on a used car in 
order to get a used-car sale, then 
the over-allowance should be 
charged against the used-car de- 
partment. Also, I think any write- 
downs on used cars that have been 
held too long in the used-car de- 
partment should be charged to the 
used-car department. But over- 
allowances on used cars in order 
to sell new cars should be deduct- 
ed from the new-car profits. 

Next Week: Another article in 
the series. 





City Motors of Durham 


City Motors of Durham, Inc., 
Durham, N. C., has been organized 
with capital stock of $100,000. Prin- 
cipals are Joe Oakley, Austin Kyles 
and E. C. Brooks jr. 


RIVES actruniy | 
V SAVE A LiFe 





display of the results of careless driving was 
this wrecker in a Veterans' day aaeaue in 
the McGown vehicle also displayed signs in 
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Minnesota, Louisiana Dealers Band Together . . . 





United Efforts Aid Used-Car Sales 


MINNEAPOLIS. — Believing in 
the old bromide, “In union there is 
strength,” a number of individual 
automobile dealers, competitive for 
the most part in both new and 
used cars, have banded together 
in various types of cooperative 
groups and are going after in- 
creased used-car business through 
joint advertising schedules. 

At least four different “coopera- 
tive” groups of dealers, ranging in 
number from a half dozen to 15, 
are spreading the word of their 
used-car specials through group 
advertising insertions under vari- 
ous group titles. 

Most of the dealers concerned, 
who have had a taste of this sort 
of merchandising, say it helps 
them all. Showroom and used-car 
lot traffic has been increased im- 
measurably, they report. 

Latest to join the “hunt and 














Assn. has combined to take display 
advertisements announcing a half- 
dozen specials. 

However, the ads do not list at 
which dealer the cars may be 
found. They advise prospects to 


Plymouth Stages 
Local Model Air 
Tests July 9-17 


DETROIT. — Plymouth dealers’ 
National Model Aviation Week has 
been scheduled for July 9 through 
July 17 by the Academy of Model 
Aeronautics, R. C. Somerville, gen- 
eral sales manager of Plymouth, 
announces. 

Endorsement of the week by the 
academy, governing body of model 
aviation in the United States, 
means that the academy is making 





“hunt and save.” The gimmick has 
proven a traffic builder at all seven 
dealers. 

The group includes’ Nichols- 
Schoening (Dodge); Hencir Motors, 
Inc. (Hudson); Northwest Mercury, 
Northside Chevrolet, Bob Knowles 
Ford, Northside Motors (Chrysler) 
and Broadway Motors (DeSoto). 

Three other groups combined 
forces earlier this spring in suc- 
cessful used-car promotions. These 
were the “Shop the Loop” group 
of 15 authorized new-car dealers 
who joined to garner a greater 
share of the used-car market in 
the loop sector of Minneapolis, and 
also a group of three used-car deal- 


Playboy Lists 
Tooling Expenses 


Of $1.7 Million 



















ers on the Lake street used-car | 


row, who retorted with full-page 
blasts to “Shop the Hub,” as they 
termed their sector. 

Another group of Chevrolet 
dealers, seven in Minneapolis and 
five in St. Paul, have also joined 
in cooperative ‘advertising, spot- 
lighting their used-car specials. 

One of the principal reasons be- 
hind these group campaigns seems 
to be a geographical one. Most of 
the dealers combining their mer- 
chandising forces are located away 
from the highly publicized Lake 
St. and University Ave. (Midway) 
used-car lots. 

And they have reported success 
in trying to magnetize customers 
away from these “habit” shopping 


elie 


27 


areas and into the downtown new- 
car showroom districts, where most 
dealers maintain adjacent used-car 
lots. 

Meanwhile, 12 new-car dealers in 
Houma, La., in a full-page adver- 
tisement in the Houma Courier, 
| gave the public the following rea- 
}sons for buying used cars from 
new-car dealers: 

1. Backed by new-car dealer rep- 
utation. 

2. Backed by new-car dealer re- 
sponsibility. 

3. Backed by thousands of dollars 
worth of specialized tools. 

4. Backed by efficient recondi- 
tioning facilities. 

5. Backed by frequent savings in 
time, money and worry. 





ny 
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| JOB CLOCKS “ak CARD RACKS 
Simplex Garage Recorders print on job ticket 
or time cards exact time spent on each job. 
| REME Eliminates guesswork and disputes. Reduces 
| 7 clerical work—Increases profits. 
ZIPP | 
| Shop orders can now be filed for quick ref- 
Seeetie, erence in new card racks. Furnished in 9, 
} 10 and 25 pocket sizes. 
SPRAY UPHOLSTERY CLEANER Card Rack 
f @ Fast, Economical, Safe. © Cleans ceilings ae — voditaaiiel SIMPLEX RECORDERS ¢ * ‘ * 
i utomotive ealers are now standcaraizing on ® Turnis cer- 
° aieriiriaue no ag | tified job and payroll records to comply with Wage-Hour regulations. 
alias z | WRITE FOR FREE FOLDERS No. 136 AND No. 148 
ie i i i - a eee RIDE IN NASH AIRFLYTE'S PREDECESSOR—D hi + it 
: in ore Chemical Co | Greenville, S.C., C. Doss, sales vice-president of Nash, took his advertising chief, N. Fe SIMPLEX TIME RECORDER Co. 
GREENSBURG, PA. | Lawler (center). Sad A. L. Christian, Atlanta zone manager for a windblown ride in a| 3 LINCOLN DRIVE GARDNER, MASS. 
1926 Nash roadster owned by Leslie ‘Motor Co. (Nash) in that city. = 
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Hailed as ‘Lifetime’ .. . 








Reo Sees Its Engine 
Setting the Pace 


(Continued from Page 2) 


000 worth of advanced precision 
production machines, designed 
especially for the Reo engine. 
Field tests were conducted under 
a wide variety of climatic and geo- 
graphical conditions, Sherer said. 
Test headquarters were established 
last year at San Bernardino, Calif. 
The Gold Comet has a 321-cubic 
inch displacement and a “square” 
bore and stroke (4% by 4% 
inches). Other features claimed in- 
clude an integral manifold and 
cylinder head; sodium-cooled ex- 
haust valves; seven-bearing crank- 
shaft with Tocco-hardened jour- 
nals and pins; and the Houde vis- 
cous damper, using Silicone fluid 
to reduce vibration. William M. 
Walworth, Reo’s chief engineer, 
said the Gold Comet “easily de- 
velops” 140 horsepower at its gov- 
erned speed of 3,200 revolutions 
per minute. 
+ * + 
war cruising speeds in 
line with present-day truck 
traffic requirements have already 
been established for the Gold Com- 
et with peak loads, he declared. 
Outstanding development in 
the Gold Comet, according to 
Walworth, is the adoption of the 
“wet sleeve” principle, unique in 
gasoline truck engines. Easily in- 
stalled without the aid of special 
tools or equipment, the cylinders 
are in the form of sleeves which 
may be replaced quickly and in- 
expensively, thus eliminating a 
major repair job in the event a 
cylinder wall is scored, Walworth 
said. 
The sleeves come in direct con- 
tact with water in the block, and 


Poa 





including 1949 models. 


FREE att steet PERMANENT DISPLAY 


are kept permanently watertight 
by an overlapping engine block 


gasket and two neoprene scals at | 


the lower end, he added. 

Reo’s wet sleeve cylinders are of 
uniform thickness throughout, in- 
suring longer wear, more econom- 
ical operation, better heat control 
and less oil consumption, Walworth 
declared. In addition, he said, 
Reo’s high-carbon alloy sleeves 
will retain a perfect round indefi- 
nitely, “extending piston life and 
maintaining even balance in engine 
operating efficiency.” | 

a * 


——_ an engine overhaul 
is due, the Reo engincer said, 
“it is only necessary to install a 
relatively inexpensive sleeve-piston 
and ring assembly to obtain what 
actually amounts to a brand new 
engine with brand-new operating 
efficiency.” 

Pistons and cylinder sleeves will 
always be of standard size and 
thus can be stocked, purchased 
and installed as necessary, he said. 
They are interchangeable for all 
six cylinders, eliminating the need 
for selective fitting. 

“In fact,” Walworth said, 
“parts interchangeability in the 
Gold Comet has been carried 
through to a remarkable degree. 
As an illustration, all connecting 
rods are identical in size and 
weight. All main bearings are 
the same.” 

A four-piston-ring combination 
has been carefully engineered and 


developed by Reo under a wide} 


variety of extreme service condi- 
tions to give low oil consumption 
and to require a minimum of main- 


RING UP EASY PROFITS 


WHEEL COVERS 


For 15” and 16” wheels. 
National Covers fit snug 
under caps. 





FOR WHEEL DISCS, WHEEL COVERS AND HUB CAPS. 


With the replacement automotive market becoming more important each day, 


profit wise 
prices applies to thrifty buyers. 


dealers are finding that the National policy of top quality at low 


° 
THESE SPECIFICATIONS PROVE wifaliontuss BEST 


NATIONAL WHEEL DISCS 
HOLLYWOOD STYLE. Highly pol- 
ished Coppered steel, heavily nick- 
el plated, plus Lustre-Brite 
chromium finish. 


lus 


wheels.” 















NATIONAL WHEEL PARTS 
ASSORTMENT OF 56 PIECES 


Retail Value. . . $6.80 
Dealer's Cost .. 3.45 


Handy container holds 
in separate compart- 
ments only the fast 
moving nuts and bolts 
n for tire and 
wheel servicing. No 
special equipment nec- 
essary for installation. 


SOLD BY YOUR 
JOBBER—WRITE FOR CATALOG 


7 (fee 
ge 


NATIONAL WHEEL COVERS 


Highly polished Stainless steel, 
eavy lustre-brite chromium 
nish. Snap-on type, rubber cush- 
ioned—‘no squeals in your 


Lee ee 
Lae ee | 


NATIONAL HUB CAPS 


For replacement use on all popular 

cars. Coppered steel with heavy 

a and Lustre-Brite chromium 
nish. 






Gas and Radiator Cap Assortment 
Mounted on Steel Disploy—Lithographed 
in 3 Colors. 
Retail Value... .$4.80 
Dealer's Cost.... 2.25 
it Has The Eye Appeal That 
Emphosizes National Quality 
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McBride, Chicago; C. W. 


tenance, according to the com- 





pany. Three rings are above the 
piston pin and one below. The pis- 
tons are bronze-plated to eliminate 
cylinder wall scuffing during the 
engine’s break-in period, insuring 
trouble-free operation from the 


start, Walworth said. 
* a * 


A SOraER important feature of 
*“* the Gold Comet, he pointed 
out, is an unusually high, even 
torque at all engine speeds. Maxi- 
mum torque of 264 at 1,000 revolu- 
tions per minute is maintained up 
to 2,300 revolutions per minute 
with only a 1% percent loss, and 
with less than 13 percent loss at 
governed speed. Reo’s even torque, 
he said, means faster acceleration, 
smoother operation, and _ faster 
highway cruising speeds. 

“The engine’s high torque at 
low revolutions per minute pro- 
vides for pulling power at low 
speeds,” Walworth said. “Its high 
torque at high revolutions per 
minute permits better accelera- 
tion and higher speeds.” Fast 
getaways from dead stops are 
also assured, he said. 

R. D. Hilty, Reo’s general sales 
manager, pointing out that more 


than two and a half million trucks | 


of all sizes have been registered 
in the last three post-war years, 
said that the Gold Comet meets 
the needs of 45 percent of all truck 
owners, especially all over-the- 





|The hood 





highway operators. 

“Twenty years ago, Reo intro- 
duced the famous Gold Crown en- 
gine, and first brought real high- 
way speed to the truck industry,” 
he said. “More than 162,000 Reo 
Gold Crowns established an out- 
standing world-wide reputation 
and proved the practical value of 
engines designed especially for 
commercial use. The new Gold 
Comet engine represents another 
important milestone in Reo’s prog- 
ress—and a major forward step 
for the entire field of commercial 
transportation.” 

* * * 


A LMosTt overshadowed by the 
+% new engine, say Reo officials, 
are changes in the E-22 trucks 
themselves. Reo’s traditional front- 
end styling has had its first ma- 
jor face-lifting in many years. The 
curved radiator grill has been 
blunted considerably, with chrome 
trimmings conforming to modern 
styling. While the blunter front 
end, plus a broad, sweeping, one- 
piece bumper, gives the Reo a rug- 
ged appearance, there has been no 
sacrifice in engine accessibility. 
swings up from the 
bumper line, exposing the entire 
engine, and fenders have been kept 
low to simplify engine mainte- 
nance. 

Cab interiors have been 
proved, while the new Reo dash- 
board is in keeping with passen- 
ger-car appearance. Dials are 


office personnel of Studebaker parts and accessories division have 0 
manager of the division, presided at the conference sessions as plans were drafted for meeting both current and future problem: 
pertaining to the company's parts and accessories operations. An advisory committee, headed by C. W. Hackler of the Dallas branch 
was appointed to study all phases of the division's field activities and 
ing with Hackler on the committee are J. P. Matthews, Yonkers, N. 

Markuson, Minneapolis; C. 








im- | 






c. 


E. Werner, Decatur, 





shortest E-22 wheelbase (130 
inches), including a curved tubu- 
lar steel support under the fly- 
wheel housing. The power plant 
suspension system is of three-point 
type with two brackets on the fly- 
wheel housing at the rear and two 
closely-spaced feet under the front 
end. Live rubber mountings are 


| used. 


* * * 


ETURNING to the Gold Comet 

engine, Walworth said “built- 
in” features simplify the attach- 
ment of accessories when desired. 
Provisions have been made for im- 
portant accessories, including air 
compressor, oil cooler and tach- 
ometer. No added or special oper- 
ations are needed for the installa- 
tion of accessories. 


The cooling system in the Gold 


ing Reo development,” Walworth 
said. An oversize, 
packless-type water pump 
mounted on the front end of the 
block, driven by two matched 
“Vv” belts from the crankshaft 
pulley. The water from the pump 
is carried through a water gal- 
lery to the center of the block 
rather than at the front as in 
conventional engines. If an oil 
cooler is to be installed, water 
flows from the pump directly 
across the cooler. 


The water then circulates around 
the cylinders in both directions, 
toward front and rear, thus insur- 
ing more even cooling for the en- 
tire length of the block, Walworth 
said. 


The water is then forced trom 


he Promotes 
Natzel, Others 
In Field Posts 


LANSING.—G. R. Jones, newly- | 


appointed general 
for Oldsmobile, has announced 
seven changes in the _ division’s 
field sales staff, including the pro- 
motion of George H. Natzel, for- 
mer assistant regional manager on 


sales manager 


the Pacific Coast, to regional man- | 


ager. 


to assistant sales manager of the 
Central region. He had been Mid- 
west regional head. 


The new assistant sales manager 
of the Midwest region is W. O. 
Lampe, former Chicago zone man- 
ager. F. Q. Murphy now directs 
the Atlantic region, of which he 
was formerly assistant. 

The reopening of the Southwest 
region, closed since the start of 
World War II, places H. F. Banks 
as its director, He had been 
charge of the Central region. 

B. N. Barber has been moved up 
from assistant to manager of the 


Chicago zone. His assistant is P. J. | 


Monaghan, former production head 


grouped at the left side of the|°f factory operations, 


dash. An easily-removed floor pan- 


el, between the door and the driv- | 
er’s seat, exposes the battery for | 


easy checking and refilling. 

“Reo has gone all-out to re- 
duce vibration to an absolute 
minimum,” Walworth said, “not 
only to prolong engine life, but 
to provide greater driver com- 
fort as well. The engine has an 
operating balance unmatched in 
the industry.” 


The frame—custom-built by Reo| 
—is cold-riveted for extra strength | 


| 


and reinforced by the use of five 
extra-heavy cross-members, in the 








Stansfield Moves 
Stansfield Motors, Inc., Junc- 
tion City, Kans., has purchased 
the Tom Smith Motors lease and 


equipment and has moved into a le Eliminates damage to fender by gasoline 


| @ Manufactured for all cars that have gaso- 


building at 138th and Washington 
Sts. The Stansfield company will 
now provide service facilities 
for Oldsmobile and Cadillac cars, 
as well as continued service for 
Kaiser-Frazer. 

The location will be only tem- | 
porary as a new building is be- | 
ing erected on 18th and Wash- | 
ington Sts. 


just completed a three-day conference in South 





STUDEBAKER PERSONNEL STUDIES PARTS OUTLOOK—District supervisors, warehouse managers, field representatives and key homr 


Bend. E. C. Mendler 


to recommend any changes which such study might prompt. Serv 
. &. Johnson, Pittsburgh; John Frechette. 
Ga., and George Robinson, Portland, Ore. 


Philadelphia; F. R 


|the block jacket to the cylinder 
}head through 14 strategically- 
| placed nozzle jets that direct the 
flow of water around the exhaust 
| valve seats. “The number and ar- 
| rangement of these water jets pro- 
vide the most efficient cooling in 
the engine head ever developed,” 
| Walworth said. 
7 Bd * 

LSO unique, said Walworth, is 
the method of getting the wa- 
}ter out of the cylinder head. In 
| the Gold Comet, the water is forced 
|out of the head through three 
| equally-spaced outlets into a water 
| manifold that is graduated in size. 

“The entire water circulation 
system in the Gold Comet has been 
designed to increase engine life 





| The 
Comet represents an “outstand- | 


centrifugal, | 
is | 


| 
| 
a unit. 





in | 


| @ This chrome-plated NO*MAR 


| by more efficient cooling and cir- 


culation,” Walworth said. 


intake manifold is cast 
integrally with the head and js 
in contact with the water on two 
sides. This, he declared, insures 
a higher degree of temperature 
control of the intake gases and 
ensures thorough mixing of fuel 
and air. The cylinder head and 
valve mechanism is removable as 


Walworth also called attention to 
Reo’s exhaust manifold, which he 
said is designed for a uniform re- 
duction in exhaust gas velocity and 
is so streamlined that back-pres- 
sure is reduced to an absolute 
minimum. “The result is better 
cooling and more horsepower,” he 
said. 

The short stroke of the Reo en- 
gine, he said, means less wear, 
smoother operation, and better bal- 
ance—permitting higher speeds 
with reduced friction. 

The Reo truck line for 1949 is 
described as the most complete in 
the company’s history. It includes 
almost all combinations from 8,000 
pounds to 76,000 pounds, GVW. 





3 Bankru ptcies 


OTTAWA, — Three commercial 
failures in the automobile trade 
throughout Canada took place dur- 
ing the first quarter of 1949 com- 
pared with none in the correspond- 
ing period last year, the Canadian 
government announces, All three 
bankruptcies occurred in the prov- 





|ince of Quebec. 
C. A. Blake has been advanced | = ae 





NO*MAR 
GASOLINE DOOR GUARD 








Guard for 
fender gasoline doors pratects the finish 
and adds to the beauty of the automobile. 


hose nozzles. 
line door on rear fender. 


©@ Alert dealers will want to offer this year- 
‘round money-maker. 


| @ Retails at $1.50. 


If your jobber cannot supply you, write the 
factory and we will ship through our 
authorized jobber nearest you. 


ALLEN PRODUCTS CORP. 


2243 East State Fair Ave. Detroit 34, Mich. 











home 
ndier 
blem: 
‘anch 
Serv 
. 8 


nder 
ally- 
the 
aust 
ar- 
pro- 
y in 
ed,” 


wa- 
In 
rced 
iree 
ater 
size. 
tion 
een 
life 
cir- 


ast 

is 
wo 
res 
ire 
nd 
nel 
nd 


1 to 

he 
re- 
and 
res- 
ute 
tter 

he 


en- 
ar, 
val- 
eds 


= 
in 
des 


‘ial 
ide 
ur- 
m- 
nd- 
ian 
ree 
OV- 


.D 


for 
ish 
ile. 
ine 
so- 


ar- 











Surveying 
67.6% of St. Paul 


Automobiles are owned by 67.6 
percent of St. Paul’s 105,126 fami- 
lies and by 65.3 percent of Omaha’s 
90,900 families, surveys just com- 
pleted by the St. Paul Dispatch- 
Pioneer Press and the Omaha 
World-Herald show. 

Chevrolet is the top car in both 
areas, which are approximately 
300 miles apart, In Omaha, 26.9 
percent of auto owners have a 
Chevrolet, while 23.9 percent in 
St. Paul have the same car. Ford 
is second with 19.2 percent in 
Omaha, 19.6 in St. Paul. 

In Omaha the other makes and 


$10 Million Grant 
To Europe Covers 


o . 
Vehicle Buying 

WASHINGTON. —- Purchases of 
approximately $10,000,000 in motor 
vehicles, machinery, textiles and 
other products were approved by 
the Economic Cooperation Admin- 
istration last week to aid European 
recovery. 

This expenditure was authorized 
in Marshall plan grants of $15,633,- 
000 to seven European countries, 
western Germany and Korea. 

The largest automotive order will 
be from Belgium-Luxembourg, $3,- 
100,000 worth of American vehicles. 
The United Kingdom was allotted 
$2,347,000 to purchase iron and 
steel materials from Canada. 

Austria was granted $1,319,000 to 
buy U. S. tools, metal working ma- 
chinery, textiles and other goods, 
and Italy was given $586,000 worth 
of U. S. industrial machinery. 


Du Pont 


(Continued from Page 1) 
businesses and a decline in the 
strength and vigor of those that 
survived. 

“The relief sought in this case 
will open the way for small and 
medium-sized manufacturers to 
compete for business in markets 
which have long been closed to 


them.” 
* 


* * 

|= SUIT charged that the de- 

fendant corporations had vio- 
lated the antitrust laws through 
agreements to purchase supplies 
from one another, and by utilizing 
“secret rebates and preferential 
prices” among the duPont com- 
panies while selling the same 
products “to other customers at 
higher prices.” 

Clark said that the duPonts 
owned 10,000,000 shares of GM 
stock, and a controlling 17 per- 
cent interest in U. S. Rubber. 
GM owns 50 percent of Ethyl 
stock, the suit added. 

Crawford H. Greenewalt, duPont 
president, denied that his com- 
pany’s connections with GM and 
U. S. Rubber were “either illegal 
or in any way detrimental to the 
interests of the people of the 
United States.” He promised a 
“vigorous” court defense against 
the federal charges. 

Also named as defendants were 
Pierre S. duPont, Lammot duPont, 
Irenee duPont and all members of 
the duPont family related by blood 
or marriage to Pierre, Lammot or 
Irenee duPont who hold voting 
stock in either U. S. Rubber, Chris- 
tiana Securities or Delaware Real- 
ty & Investment Corp. 

Clark said that Christiana and 
Delaware Realty “are personal 
holding companies of the members 
of the duPont family.” 





the Consumers 


65.3% in Omaha, Checks Show 
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Families Own Cars; 


their owner percentages are: Plym- 
outh, 13.3; Pontiac, 8.2; Dodge, 5.1; 
Buick, 5.0; Oldsmobile, 4.8; Nash, 
3.1; Hudson, 2.7; Studebaker, 2.7; 
Chrysler, 2.4; DeSoto, 1.6; Packard, 
1.4; Mercury, 1.1, and miscellane- 
ous, 2.5. 

St. Paul has Plymouth, 14.3; 
Dodge, 6.4; Pontiac, 5.4; Oldsmo- 
bile, 5.2; Buick, 4.6; Studebaker, 
3.6; Chrysler, 3.0; Nash, 2.9; De- 
Soto, 2.8; Hudson, 1.9; Packard, 1.5; 
Mercury, 1.4, and miscellaneous, 4.0. 

The checks also show that 4 
percent of Omaha families and 
3.7 percent of St, Paul families 
own more than one automobile. 
In the former city, it is noted 
that the Jeep, Renault and Willys 
are listed, whereas thir percent- 
age of ownership in the one-car 
group was so small it was in- 
cluded in miscellaneous, The St. 
Paul survey does not break down 
the figures for this category. 

The World-Herald check reveals 
that gasoline consumer preference 
shows Standard on top with 25.5 
percent, closely followed by Phil- 
lip’s 66 with 23.1. Texaco and Mo- 
bilgas are next with 15.7 and 10.1 
respectively. St. Paul’s gasoline 
users are more evenly distributed 
with Phillip’s 66 leading with 19.3 
percent; Standard with 17.5, and 
Texaco, 10.9. 

In reply to the Omaha question, 
“What motor oil do you usually 
buy?” 15.3 percent specified Phil- 
lip’s 66; Quaker State, 12.7; Stand- 
ard, 12.5; Texaco, 11.7, and Socony 








and condemned cars is Jack W. 


Truck Selling 


ee 


oe 


BETTER THE CARS TO THE GRAVEYARD THAN HUMANS—This Operation Safety display 
has been erected on Figueroa Street's auto row in Los Angeles by Kaiser-Frazer Sales Corp. 
as part of the National Safety Council's campaign. 
Mullin (center), 
Corp.'s Los Angeles division, and police officer D. 
of the Los Angeles accident investigation division. 


Lag ‘Loads’ 


Buffalo Area Dealers 


BUFFALO.—Local truck dealers 
have from two to six months’ 
stocks on hand, a survey by the 
Buffalo Automotive Trade Assn. 
reveals. 

Joseph Villa, association presi- 
dent, st said only two dealers con- 





Vac., 11.6. Phillip’s 66 also leads in 
St. Paul with 13.6; Standard, 9.8; 
Quaker, 9.2; Pure Oil, 9.0, and Tex- 
aco, 8.8. 

There is a big difference in the 
tire preference between the two 
cities. In St. Paul, 26.6 percent 
prefer Montgomery Ward, while 
in Omaha this brand was far 
down the list. Next is Goodyear 
with 18.5; Firestone, 17.0; U. S. 
Rubber, 9.5, and Goodrich, 9.4. 
The leading tire in Omaha is 
Goodyear, 24.1; Firestone, 20.9, 
and Goodrich, 11.6. 

Prestone is the top choice for 
antifreeze in both cities with 
Omaha, 33.3, and St. Paul, 44.9. 

On the sale of gasoline, tires, oil 
and antifreeze, the World-Herald 
shows that filling stations get the 
greater part of the business. 

Gasoline is bought 96.9 percent at 
these spots; 49.7 of the tires are 
purchased at filling stations, and 
89.3 percent of the oil is from sta- 
tions. Percentage of antifreeze 
bought at gas stations is 76.8. 

No comparable figures are avail- 
able from the St. Paul check. 

The Omaha World-Herald con- 
ducted its consumer analysis by 
covering 2,700 of the 90,000 families 
in Nebraska and southwest Iowa. 
The St. Paul Dispatch-Pioneer Press 
surveyed 3,000 of the area’s 105,126 
families. 








Conn. Rule on Selling 


Car for Unpaid Repairs 

HARTFORD, Conn. — Connec- 
ticut repairmen who keep a 
vehicle as security for a repair 
bill, and are not paid within 30 
days, must send a complete no- 
tice to the commissioner of 
motor vehicles before attempting 
a sale, 

When the complete car de- 
scription and the owner’s name 
and address are sent, the holder 
must wait three months before 
auctioning. The car must be 
advertised three times in a local 
newspaper and a registered mail 
notice sent to the owner. 











BINDER for 
Aulomotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 


Only recently have we been able to secure 


a quality 


binder which will stand the gaff 


and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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Mich. Now Tasee 
Full Sale Price 
Of Used Cars 


LANSING, — Michigan’s amend- 
ment to the 3 percent sales tax law 
now makes it necessary for a used- 
car buyer to pay the tax on the 
full selling price of the motor ve- 
hicle. 

Before this amendment was 
passed, it was possible for a tradein 
buyer to pay duty on the differ- 
ence only. An example of the new 
measure can be shown by the fol- 
lowing: 

A man buys a used car for $1,000 
and trades in a vehicle worth $600. 
In the past, only the $400 difference 
would be taxed. By this new 
amendment, however, the complete 
price, $1,000, is taxable. 

The only tax-exempt transaction 
allowed by the change is the iso- 
lated sale made by the vehicle’s 
owner. But if the owner has a 
dealer act as his agent, the tax is 
collectable. 

The law further states that sales 
of motor vehicles to a national 
bank are now taxable, whereas in 
the past they were not. This 
amendment permits taxing of na- 
tional banks because they are not 
fully owned by the government. 
Any agency which is completely | 
controlled by the government, how- 
ever, is still not taxable. 


ese + 

Additive Oil 
Test Evaluates Products 

Inexpensively 
WASHINGTON.—A new evalu-| 
ation test for lubricating oils with 
additives, which simulates the char- 
acteristic deposits found in engine 
tests of motor oils, has been de- 
veloped in the lubrication labora- 
tory of the National Bureau of | 
Standards by S. A. McKee and Ann 
Robinson Fritz. 

The method not only offers a sen- 


tacted in the survey had a selling 


organization at work. 

This is indicative of the lack 
of sales effort in the truck field, 
as well as in passenger cars, he 
added. 


mounting competition, salesman- 
ship in the automobile business to- 
day has regained less than 50 per- 
cent of its prewar efficiency. 

He observed that many dealers 
are still “sitting tight” in the mat- 
ter of building up sales forces to 
meet growing consumer resistance. 





| for lower prices in automobiles.” 





sitive laboratory measure of the 
effectiveness of various additions in | 
motor oils but also has several 
advantages over the present testing 
procedure, which involves disas- | 
sembly of the test engine and an} 
examination of its parts. 


The new test, requiring but | 
simple laboratory apparatus, is | 
time-saving, less expensive and 
eliminates the fuel variable that 


results from contamination of the 
oil by the engine fuel in the con- | 
ventional method, it is stated. 

Most important, it gives a quan- | 
titative as well as visual rating of | 
an oil, providing more consistent | 
results and reducing the subjectiv- | 
ity of individual operators, accord- 
ing to the bureau, 


Many dealers have spent 
sums of money on new buildings 
but have neglected entirely the 
building of a new sales organiza- 
tion, he added. 

Stressing that the need for a 
return to prewar selling prac- 
tices is becoming more urgent 
every day, Villa predicted that 
by Aug. 1 competition in the 
business will approach prewar 
levels. 

The association president pointed 
out that all dealers, with a few 
exceptions, are now on a current 
basis as far as car deliveries are 
concerned. Some dealers, new in 
the field and lacking experience, 
actually have distress cars on their 
floors right now, he added. 

Customers are able to walk into 
most Buffalo showrooms today and 
get delivery on an automobile, with 
a fair selection as to model and 
color. 

Tradein practices of some new- 
car dealers are changing with 
the times. Some dealers are al- 
lowing $50 to $100 over a used 
car’s resale value in order to 
close a new-car deal, Villa said. 

Some dealers now want clean 


| deals and are suggesting that cus- 


tomers try to sell their old cars in 
the open market. These dealers are 
worried about loading up with a 
lot of used automobiles because 
they do not have the facilities to 
handle them. 

“The general recession in indus- 
trial activity is beginning to re- 
flect itself in the automobile mar- 
ket,” said Villa. 

“Workers are being placed on 
shorter time and in some cases are 
being laid off. They are holding 
off on new-car purchases, fearful 
of the future. Others are waiting 


Pearson Incorporates 


Articles of incorporation have 
been filed with the secretary of 
state, Baton Rouge, La., by Pear- 
son Motors, Inc., Homer, La. Au- 
thorized capital stock was listed 
at 1,000 shares, no par value. 


Texas Machinists Back 


Mechanic License Plan 
PORT ARTHUR, Tex. — Pro- 
posed legislation to require li- 
censing of auto mechanics has 
been endorsed here by the Texas 
council of the International 
Assn. of Mechanics. Committee- 
men were named to set up a ma- 
chinist apprenticeship program. 




















Inspecting the collection of unsafe 
general manager of the K-F Sales 
‘6. McMullen (left) and T. R. Lunsford 


Villa said that despite sharply 


large | — 















Senate Hearing 
Airs Charge of 
Oil Price Gouge 


WASHINGTON.—Oil companies 
“have been fleecing the American 
consumer,” it was charged here 
last week by Hoyt S. Haddock, 
executive secretary of the CIO 
maritime committee. 

The charge was made at an in- 
quiry into prices on petroleum 
products by a small business unit 
of the Senate Banking and Cur- 
rency Committee. 

Other witnesses also accused oil 
firms of holding gasoline and heat- 
ing oil prices high despite reduc- 
tions in their own costs. 

Haddock said large oil firms were 
transferring registration of their 
tankers to other nations and not 
passing the resulting savings on to 
American motorists and home 
owners. 

“Transportation savings alone 
should enable the oil companies to 
reduce the price of gasoline from 
one to two cents a gallon,” he 
declared. 

Read to the committee were the 
views of Harry T. Ward, president 
of the Michigan Good Roads Fed- 
eration. Ward said oil firms were 
imposing higher prices in those 
states which had kept gasoline 


taxes down. 
in Michigan,” added 


“To us 
Ward’s statement, “the issue is 


whether or not the pricing policies 
of the petroleum industry will con- 
tinue to make Michigan motorists 
pay for road improvements in 
other states.” 


Landau to » Popovic 


Nicholas J. Popovic has been 
granted the Chrysler dealership 
formerly held by Carl Landau in 
Cleveland. The building, at 8116 
Lorain Ave., is being redecorated. 


AUTO BOOKS 


That Should Be in 
Every Dealer’s Library 


These books should be in the library 
of every franchised dealer—available 
to his mechanics and 
knowledge they contain will be valu- 
able when the “chips are down’’ and 
real competition arrives. 


AUTOMOTIVE FUNDAMENTALS, By 
Irving Frazee and Earl L, Bedell, Cover- 
ing the entire field of automotive main- 
tenance and operation. $4.90 postpaid. 


THE LAST BILLIONAIRE — HENRY 
FORD. By William C. Richards. ‘‘An in- 
formal portrait of an industrial genius who 
was also & most unpredictable human be- 
ing.’’ $3.75 postpaid. 


KNUDSEN, A BIOGRAPHY, By Norman 
Beasley. 397 pages, cloth bound. $3.75 
postpaid. 

AUTOMOTIVE MECHANIOS. Wm. E. 
Crouse, A comprehensive and basic course 
on the subject of fundamental automotive 
mechanics, Cloth binding. $5.00 postpaid. 


DEALER BUSLNESS COUNSEL, Business 
guidance for automobile dealers, By J. B. 
Van Tassel, Dealer Business Consultant. 
Three books—Book No, 1, §2.00. Books 
2 and 4, $5.U0 each postpaid, 


DETROIT IS MY OWN HOME TOWN. 
Maicolm Bingay. A story of Detroit anu 
sidelight history of the fabulous motor 
car business. $3.75 postpaid. 


FABULOUS HOOSIER. By Jane Fisher. 
A story of Carl Fisher, early pioneer of 
the automotive industry. $3 postpaid. 


FASTEST ON EARTH, By Capt. George 
Kyston, Complete history of every land 
speed record from 1898 to the present. 
Paper-bound, $2; cloth-bound, $3. 


FLOYD CLYMER’S MOTOR SOKAP- 
BOOKS. Order Edition No, 1, 2, 3 or 4 in 
paper cover, $1.50 each, Deluxe cloth- 
bound, $2.50. Steam-car edition, §2 or 
cloth-bound, $3 postpaid. 

HENRY FORD—HIS LIFE, HIS WOKK, 
HLS GENIUS. By Wm. A. Simonds. Re- 
printed by Floyd Clymer. Deluxe edition, 
$4 postpaid. 

INDIANAPOLIS RACE HISTORY — 1909 
TO 1946. 852 pages, 1,000 illustrations. 
Deluxe edition, $5 postpaid, Paper-bound, 
$3.50. 

MOTOR MEMORIES, 
gears by Kugene W., 
paid. 

FLOYD CLYMER’sS INDEPENDENT TEST 
REPORT OF KAISER-FRAZER CAKS. 
Paper-bound, 


A saga of whirling 
Lewis, $3.50 post- 


Deluxe edition, $2.50 each, 
$1.50 postpaid. 
FLOYD CLYMER’S INDEPENDENT TEST 
BREPOKT OF POST-WAR STUDEBAKEK 
CARS, Deluxe edition, $2.50 each, Paper- 
bound, $1.50 postpaid. 
FLOYD CLYMER’S [INDEPENDENT TEST 
REPORT OF POST-WAR MEROURY 
OARS, Deluxe edition, $2.50 each, Paper- 
bound, $1.50 postpaid, 
FLOYD CLYMER’S INDEPENDENT TEST 
REPORT OF 1949 FORD OARS. $1.50 
postpaid. 
COMPLETE 1948 INDIANAPOLIS 500- 
MILE RACE SUPPLEMENT. By Floyd 
Clymer. $1.50 postpaid. 

BOOK DEPARTMENT 
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Car, Truck Output Estimates 


By 


Automotive News 
PASSENGER CARS 


(U. 8S. PRODUCTION ONLY) 





Week Week dan, 1 
Ended Same Ended Total to 
duly 2, Week, June 28 dune, duly 3, 
1949 1948 1949* 1949 1948* 
CHRYSLER ........... 26,6382 21,231 25,828 110,681 372,864 
. cveuveuscons 3,285 2,994 2,463 14,073 54,652 
— Vue Resres ves 2,381 3,266 2,160 10,511 41,710 
EEC eV encores 7,310 5,827 7,611 $2,051 107,139 
Plymouth ie StL ae 13,706 9,144 13,594 54,046 169,363 
PD fy bus bc sees ets 25,8389 13,711 25,405 87,671 256,504 
DL G6 Siew d eneesde 19,931 8,631 19,685 68,249 186,228 
AR re 1,006 1,278 837 3,283 11,456 16,681 
PE cave eukee-s 4,902 3,802 4,883 16,139 58,820 84,935 
GENERAL MOTORS . 49,5038 30,145 51,550 222,277 780,035 1,059,381 
PE? sb vehevssee tee 8,371 5,154 8,077 36,884 137,343 202,335 
SSS Pre 1,846 1,602 1,844 8,138 29,635 44,641 
MOUNONOS. oc cccecces 25,601 14,642 28,453 116,170 387,680 515,317 
Oldsmobile ......... 6,441 3,866 6,016 28,007 98,471 140,613 
ESP eee eee 7,244 4,881 7,160 33,078 126,906 156,475 
KAISER-FRAZER 1,776 3,010 1,915 9,061 94,742 37,947 
PE, A Sac ncvdesvede 236 910 188 7389 35,007 6,078 
Sr 1,540 2,100 1,727 8,272 59,735 31,869 
os A 194 734 153 834 15,813 5,603 
Ee 56 8 Gs 4G 0 0s 2,142 1,356 2,527 11,578 71,464 85,318 
Ee ee eee 3,403 3,397 4,020 16,824 71,328 77,556 
PACKARD ........... 3,011 1,548 2,929 11,456 44,848 50,936 
STUDEBAKER ........ 5,085 3,342 5,117 22,408 85,612 113,007 
> Se 1,012 156 1,024 4,009 15,616 16,013 
Total Cars, U. S. .118,597 78,680 120,468 496,799 1,808,826 2,413,761 
#Station wagons and Jeepsters. *Revised. alae To : 
COMMERCIAL CARS 
(U. 8S. PRODUCTION ONLY) 
Week Week dan, 1 dan, 1 
Ended Same Ended Total to to 
duly 2, Week, June 28, June, duly 3, duly 2, 
1949 1948 1949* 1949 1948* 1949* 
CHEVROLET ......... 8,311 8,942 8,471 34,637 199,696 222,305 
.ciscccoeses 10 45 7 43 1,785 220 
EINS 0.65 650.49 0 418 5:6 112 155 118 412 3,871 1,982 
EE os <b dvsecviaessé 2,749 3,413 2,206 11,969 78,503 86,162 
FEDERAL ............ 35 58 35 84 2,769 762 
eR ep Cte doce se eee 5,456 6,923 5,551 18,362 175,078 106,990 
ELE ane 64-8 boxe d-0 0 6-0 1,727 2,083 1,884 7,958 42,553 49,223 
INTERNATIONAL 3,160 3,563 3,601 15,185 93,154 74,730 
CE ey 6.05% seco 0 00 139 2238 120 559 6,792 3,476 
OS eee oe 63 24 54 304 7,706 1,897 
STUDEBAKER ........ 1,520 1,569 1,496 6,572 31,529 39,630 
SEE Ss, 5.60. 0050/0 6 40 170 229 164 724 7,065 4,609 
Oe 896 2,005 956 3,907 61,650 29,645 
MISCELLANEOUS 353 551 348 1,592 14,475 10,361 
Total Trucks, U. S. . 24,701 29,823 25,011 102,308 726,626 631,992 
Total Cars, Trucks 
EE aay: adweo5.0'Gu's 6.3 148,298 108,453 145,479 599,107 2,535,452 3,045,753 


Total Cars, Trucks 
Canada 


-. 4,176 


4,231 6,973 29,573 


124,554 


133,349 





Grand Total, 
Cars and Trucks 
U. S. and Canada 


.150,474 112,684 152,452 628,680 2,660,006 3,179,702 


cereale peep enc SRS 
*Revised, Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
Drive, Sterling, Nash, Diamond T, etc. 





Holiday 


month’s output fell only an esti- 


mated 893 
goal. 


vehicles 


According to preliminary tabula- 
tions, U.S. plants during June pro- 


duced 496,799 cars and 


for a total of 599,107 vehicles. 
” . + 


ESPITE the fact 
work day will 


prospects are that July output will 
rise even higher, General Motors, 
Chrysler, Ford and various inde- 
pendents are all planning substan- 
tial daily output hikes for this 


month. 
Moreover, if sales 


well as they are currently, it may 
be that U.S. plants will establish 
an alltime monthly output mark 


in the 23 work days 
August. 


Trims Production; 
First Half Tops 3,000,000 


(Continued from Page 1) 


below that | cially, 


plants, and the “Big Three” espe- 
boosting car schedules to 


the limit of capacity and supplies 


available. 


102,308 trucks 


that one less 


GM _ output 
be available, 


months. 


than 6,000 daily 


hold up as upward. 


available in 


The alltime monthly high was =e 


recorded in April, 


S&S. vehicle makers 


ond- half of 1949 with most 


Fire Ruins Wells Motor; 


Two Employes Hurt 
HOUSTON.—Fire in the shop of 





the Wells Motor Co. 
firm’s building, four 
ment and parts for 
of $35,000. 


L. W. Slaughter and Lester N. | 


Fletcher, employes of 


suffered second-degree burns when | 
a pail of gasoline was set on fire 


by a welding torch. 


to help Slaughter, Fletcher kicked | 
over the bucket and 
burns. 


1929, when U.S. 
plants built 537,564 cars and 84,346 
trucks—a total of 621,910. 
Last month’s production fell only 
a day and a halt behind that mark, 
* * 


start the sec- | 


year, 


well behind 1948, 
destroyed the 
cars, equip- | 
a total loss | 


built in U.S. 
1948. 


the company, 


| total 





In an effort 


also suffered 


than pre-strike rate), 
are that future schedules will be 


through the _ rest 
quarter. 
| Meanwhile, 


(much 


of th 


Only at Kaiser-Frazer, 
and Willys is car output running 


turn in coming months. 








GM’s U.S. plants, when overtime 
schedules are utilized, are averag- 
ing more than 12,500 cars and 
trucks daily. According to officials, 
is set to go slightly 
higher for at least the next three 


At Ford, where cars and trucks 
are being built at a pace of more 


higher 


indications 


Chrysler, also building at a 6,000- 
plus daily rate, reports along with 
the rest of the industry that steel 
supplies have never been 
healthier postwar state. 

* 


in a 


O matter what the coal situation 
develops into, auto plans are not 
too worried about steel, 


at least 
e third 


Hudson, Nash, Pack- 
jard and Studebaker roll along on 
creditable output performances, all 
showing sizeable increases over last 


Crosley 


The outlook for truck pro- 
ducers presents a different pic- 
ture. Through last week an esti- 
| mated 631,992 trucks had been 
plants thus far in 


But industry opinion is that the 
will never reach a _ million. 
Observers point out that the truck 
market has leveled off, and they 
|expect an even more decided down- 


C 
E 
Et 





“Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
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HELP WANTED 


ACCOUNTANT “WANTED, man or woman, 
with General Motors or Chrysler experi- 
ence; also office and credit manager ex- 
perience, Need a capable person desiring 
a future. Give experience, age and edu- 
cation, Chance to participate in earnings 
and bonus. One of Tidewater’s oldest 
automobile dealers. Livermon 
Company, Inc., 314 Crawford 
Portsmouth, Virginia, 


SALES MANAGER WANTED. 
rolet-Buick dealership located in Northern 
Indiana. Prefer applicant to be not more 
than 40 years of age and must be ex- 
perienced and capable of assuming com- 
plete charge of sales department. Unusual 


Street, 


opportunity for right man, Dealer, 28 
years in automobile business, with good 
reputation, Box 3201, c/o Automotive 


News, Detroit 26. 


WANTED. Auto and ‘tractor mechanic. 
Permanent position for the right person. 
Good salary. E. C. Riley Chevrolet Com- 
pany, Cawker City, Kansas, Dealer in 
Chevrolet and Cadillac cars and Chevro- 
let trucks. Call or write E. C, Riley, 
__Cawker City, Kansas. ‘Telephone 179. 


HIGH- CALIBER REPRESENTATIVE. For 
Detroit and surrounding area, Nationally 
known automotive service follow-up pro- 
gram, Earnings from $10,000 to $20,000 
annually. Acquaintance among car man- 
ufacturers and dealerships essential, Re- 
plies confidential, Box 3185, c/o Auto- 
motive News, Detroit 26. 








WANTED 


EXPERIENCED SALESMEN 


. . «to call on NEW car dealers for nation- 
ally known manufacturer of complete line of 
automobile seat covers. Choice territories 
available. 15% straight commission. Send 
qualifications and references to Box 3150, c/o 
Automotive News, Detroit 26. 





SERVICE MANAGER WANTED—For Lin- 
coln-Mercury dealership in one of the 
fastest growing towns in Florida with 
population around 30,000. We have one 
of the’ best equipped shops in the South 
in modern building doing better than 
$5,000 labor per month now. None but 
the best need apply. Box 3217, c/o Auto- 
motive News, Detroit 26. 


PARTS MANAGER 400- -car northwest 
Chevrolet dealer in excellent city of 50,- 
000. State age, experience, salary and 
commission, Box 3187, c/o Automotive 
News, Detroit 26. 


SALESMANAGER — For Dodge-Plymouth 
dealership, metropolitan New York area. 
Write, stating complete background, age 





and former earnings. Box 3209, c/o 
Automotive News, Detroit 26. 
BOOKKEEPER— Male or female, Chrysler 


trained, in a city of 20,000 in New York 
State. Box 3210, c/o Automotive News, 
Detroit 26. 


RETAIL SALESMAN —To work with 
dealer in metropolitan Atlanta area. Pre- 
fer men with automobile and truck sales 





experience. Capable producer can earn 
big money. Replies confidential. Box 
3211, c/o Automotive News, Detroit 26. 





WASHINGTON Zone Nash dealer needs 
service manager. State experience, refer- 
ences. All details first letter to Box 
3192, c/o Automotive News, Detroit 26. 








POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7!/. cents per word for one 
insertion or two insertions of the same 
copy at 12'/, cents per word. Cash in 
advance. 


PARTS DEPARTMENT MANAGER: Can 


bring more than 20 years’ experience in 
parts and accessory merchandising, ware- 
housing, purchasing, service department 
operations, etc. Traveled most of United 
States for 10 years as parts and service 
representative, parts and accessory sales 
promotion manager, parts and service 
manager for two large automotive corpo- 
rations. Can handle and train help. Past 
four years with record that speaks for 
itself with Chrysler - Plymouth parts 
wholesalers, Prefer Chrysler or DeSoto 
wholesale setup with parts and accessory 
potential of $50,000 or more per month. 
Available about August 15th. Box 3202, 
c/o Automotive News, Detroit 26. 


FORMER DISTRICT SALES MANAGER 
for auto manufacturer desires connection 
with sound future. Capable of managing 





territory. Age 29. Wili relocate, Reply 
Box 3204, c/o Automotive News, De- 
troit 26. 










Motor | 


For Chev- | 


ACCOUNTANT, C.P.A.—Comptroller, office | 


manager. Dealership experience. Lo- 


cated Detroit past 12 years, married and | 


family. Excellent local references. Box 


3142, 


c/o Automotive News, Detroit 26. ' 


| 
| 
| 











POSITION WANTED 


MANAGER WITH LONG PRE- WAR EX- 
PERIENCE in the automobile business 
would like to hear from dealer who could 
use services of hard-working, qualified 
man in capacity where his training and 
energies could be utilized, Past training 
affords me thorough accounting knowl- 
edge, qualifying me to departmentalize 
all departments on basis which would re- 
fiect their independent operations as well 
as the use of tax saving accounting. My 
sales training would enable the practice 
of modern methods used in directing 
sales and other personnel in a construc- 
tive manner, producing maximum volume 
and gaining lasting customer goodwill for 
all departments, Knowledge of used car 
problems and proven procedures for effi- 
cient operations would enable the super- 
vision of this department with good re- 
sults. Would appreciate personal inter- 
view by interested dealer at which time 
will gladly furnish character, business, 
and bank references. Box 3178, c/o Au- 
tomotive News, Detroit 26. 


EXPERIENCED, CAPABLE MAN, 39 
years old, willing to assume _ responsi- 
bility to assure economical, efficient and 
successful business operating methods. 
General Motors accounting experience, 
well versed in dealer accounting, tax 
accounting, sales promotion, office man- 
agement and service. The hard facts of 
‘*know-how’’ I have gained over a period 
of years eliminates trial-and-error meth- 
ods, Integrity vouched by prominent 
business men. Not interested in tem- 
porary connection nor curiosity seekers. 
Salary in line with responsibility and 
future offer. Box 3206, c/o Automotive 
News, Detroit 26. 


GENERAL MANAGER. Automotive ex- 
perience since 1933. Age 41, college 
graduate, Factory car distributor, fac- 
tory representative, Chevrolet dealer, ex- 
ecutive personnel trainer and labor re- 
lations, Now managing 400-car Buick 
dealership. Desire position managing 
larger organization, 500-and-up contract. 
Present dealer advised of this ad, Best 
references. Box 3193, c/o Automotive 
_News, Detroit | 26. 


GENERAL MANAGER OR SALES MAN- 
AGER, 25 years’ experience, Background 
includes sales big Ford dealer, sales 
manager and branch manager National 
Finance Co., district manager for Gen- 
eral Motors Corp.; had own used car 
business pre-war. Now employed sales 
automotive product. Know how to mer- 
chandise used cars wholesale and retail. 
Can supervise sales, service and business 
management of any dealership in buyers’ 
market, Age 48, married, have family. 
Prefer Midwest location. Excellent ref- 
erences, Box 3179, c/o Automotive News, 
Detroit 26. 


ATTENTION CHEVROLET DEALER: 
(Twenty to two-hundred thousand popu- 
lation.) If interested securing services 
sales-minded man, capable building qual- 
ity sales organization, would like submit 
my qualifications. Veteran, 35 years of 
age, presently very successfully employed 
as new car salesman with large Chev- 
rolet dealer but prefer position top sales 
responsibility. Lifetime selling experience. 
Box 3196, c/o Automotive News, De- 
troit 26. 


SALES MANAGER. A hard worker, mar- 
ried, sober, wishes position in same ca- 
pacity. Thoroughly experienced in every 
phase of dealer operation. Prefer ‘‘Big 
3’ dealer, 300 to 500 franchise. Cur- 
rently employed, Interested in permanent 
position only. Fly-by-night or panicky 
dealers kindly do not apply for I am 
not available for experiments, Box 3205, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER, One of America’s 
outstanding; full knowledge of customer 
control and satisfaction. Volume minded, 
and expense conscious, Ability to or- 
ganize and maintain shop efficiency and 
cooperation, Experienced body and paint 
estimator. Capable used car recondition- 
ing at a minimum, If your operation 
does not warrant a $12,000-a-year man, 
please do not reply. Box 3199, c/o 
Automotive News, Detroit 26. 


GENERAL MANAGER, efficiency expert, 
41 years of age. 18 years’ successful 
service and parts managerial background. 
Dynamic speaker and leader of men. 
Thorough knowledge of all phases of 
automobile merchandising. Excellent or- 
ganizer for profitable volume operation. 
Ford, Chrysler, General Motors. Box 
3198, c/o Automotive News, Detroit 26. 


USED CAR MANAGER, 40, bondable, very 
highest references. If you can use man, 
install used car department or revitalize 
existing one, sell 500 cars, trucks next 
twelve months, profit $100 per unit, I’m 
your man, Please write your proposition 
first letter. Box 3212, c/o Automotive 
News, Detroit 26. 

ATTENTION FLORIDA DEALERS! 

















Auto- 


motive accountant wants permanent 
position in Florida, 5 years with Inter- 
national Harvester Branch, 1 year with 
independent dealer. Familiar with all 
forms of accounting, tax, etc. 30 years 
of age, married, can furnish top refer- 
ences, Box 3213, c/o Automotive News, 
Detroit 26. 


PARTS MANAGER- -G. M. ‘experience, com- | 


plete knowledge parts operation, Aggres- 
sive merchandiser, married, college man. 
Permanent connections wanted. Desires 
Southern California, give other West 
Coast locations consideration. P. O. Box 
761, Pomona, Calif, 


| PARTS MANAGER: Desiring to make 
change. Hight years’ Chevrolet experi- 
ence in one location, Married, have two 
children, Can give the best of personal 
and business references. 
3203, 


c/o Automotive News, Detroit 26. 





Address Box | 





LASSIFIED WANT AD DEPARTMENT 


ei aa 





DEALERSHIP WANTED 


| $25,000 CASH available for buying partner- 
ship in a ‘‘Big 3’’ franchise in Chicago 
or suburb, Write or wire, Box 3183, c/o 
Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE 





WELL ESTABLISHED DEALERSHIP (now 
handling Chevrolet) in county seat Colo- 
rado town. Received and delivered 66 
new units 1948, received and delivered 39 
units up to and including June of this 
year, operating profit subject to your in- 
spection. Good building facilities with 
exceptional good lease agreement. Fran- 
chise covers county in which dealership 
is located with a good planning poten- 
tial, No Blue Sky. Parts, accessories 
and equipment inventory approximately 
$35,000 subject to inventory at time of 
purchase. Purchaser must be factory 
approved, Box 3214, c/o Automotive 
News, Detroit 26. 


ONE OF THE TOP “BIG THREE” ex- 
clusive in 100,000 population city within 
150 miles of Detroit. Sales over $1,250,- 
000 a year and always a very high net 
profit, It was $50,000 for first four 
months of this year and business has 
been operated to build maximum local 
good-will, Low rental on modern build- 
ing. Poor health, reason for selling. 
Must qualify with factory. Replies 
strictly confidential. Please give full in- 
formation in first letter. Box 3194, c/o 
Automotive News, Detroit 26. 


DEALERSHIP, now handling Dodge and 
Plymouth 300 car contract on West 
Coast. Population 75-100,000 doing over 
% million gross per year. Net last year 
$85,000. Building can be purchased or 
leased to right party. Must have factory 
approval, State financial status. Box 
3216, c/o Automotive News, Detroit 26. 

FORK SALE—DEALERSHIP, handling pop- 
ular make of car in very prosperous city, 
population approximately 20,000, in 
Northwestern Pennsylvania. Have 89-car 
franchise, new building, large used car 
lot, modern facilities. Am _ willing to 
lease or sell due to illness, Minimum 
amount of capital required, $15,000. 
Business is growing steadily and has po- 
tential for future growth. Inquire Box 
3180, c/o Automotive News, Detroit 26. 


NEW CAR AND TRUCK DEALERSHIP. 
One of the ‘‘Big Three’’ in the highly 
industrialized Southeast. Can be bought 
for net worth (approximately $60,000) 
wiih lease on building. Box 3215, c/o 
_ Automotive News, Detroit 26. 

















PACIFIC COAST—Well- established dealer- 
ship (now handling Studebaker) in Aber- 
deen, Wash., serving 50,000 population. 
This business showing a fine profit now. 
Splendid building and attractive lease. 
Can be purchased for actual inventory 
of parts and equipment, approximately 
$20,000. Owners taking same franchise 
in larger territory. Box 3186, c/o Auto- 
motive News, Detroit 26. 


NEW CAR DEALERSHIP: Greater Chi- 
cago area, City population 50,000, Met- 
ropolitan and farm trade. 160 indepen- 
dent car contract, Excellent garage build- 
ing with used car lot adjoining. Desira- 
ble lease and low overhead. Principals 
only. Must qualify with factory. All 
replies confidential. Box 3200, c/o Auto- 
motive News, Detroit 26. 


OLD LINE DEALERSHIP AVAILABLE in 
the heart of TVA at Chattanooga, Tenn. 
Parts and equipment will inventory $35,- 
000. Will sell inventory at cost and lease 
new modern building at 8% of building 
cost, Doing annual volume business of 
$600,000. Write or contact H, E. Collins, 
1809 Broad Street, Chattanooga, Tenn. 


DEALERSHIP IN SOUTHEAST TEXAS, 








industrial city of 35,000. One of ‘Big 
Three.’’ 1948 net profit $30,000, Will 
sell at inventory. Box 3207, c/o Auto- 


motive News, Detroit 26, 

DEALERSHIP in Virginia, handling Hud- 
son, 1948 gross sales $213,000. Net 
profit $33,400. Modern brick building, 
will lease or sell, Inventory of parts, 
accessories, shop and office equipment 
$15,000. Sell for inventory. No cars to 
buy unless you want them. Box 3208, 
c/o Automotive News, Detroit, 26. 


DEALERSHIP: (One of Big Three) lo- 
cated on main street in Northern Ken- 








tucky City. 100,000 trading area. 
Modern building, over 100 foot glass 
front; parts, service and office equip- 
ment—all new. Total value of $202,000. 
Doing $80,000 to $90,000 per month. 
$200,000 cash or terms can be ar- 
ranged. Present owner retiring. Write 


Box 3218, c/o Automotive News, Detroit. 


FLORIDA DEALERSHIP, 200-car contract 

(no trucks), handling one of ‘‘Big Three’’ 
in fastest growing section of the state. 
Summer population, 50,000; winter, 75,- 
000. New, well-located building and 
service department, Will sell for building 
cost, plus inventory, or you can lease 
building if you prefer. Box 3195, c/o 
Automotive News, Detroit 26. 
“BIG THREE,” Midwestern city. Poten- 
tial 500 cars, Well-established, profitable 
business. Exceptional lease; must qualify 
with factory. Reason for selling—age 
and health. Box 3184, c/o Automotive 
News, Detroit 26. 


BUSINESS OPPORTUNITIES 











WELL-ESTABLISHED USED CAR BUSINESS 
FOR SALE 
Selling an average of thirty to forty cars 


@ month. Sonenee to handle repairing 
and painting inquiries strictly con- 
fidential. Price, reasonable. Located in 
Eastern Pennsylvania. 


Box 3161 
c/o Automotive News 
Detroit 26 
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BUSINESS OPPORTUNITIES _USED CARS FOR SALE 


AUTOMOTIVE NEWS, JULY 4, 





1949 





USED CARS FOR SALE 








TRUCK SALES-GARAGE. Sales $20,400 
month; same owner 25 years; Western 
New York City 60,000; franchise fast 
selling truck; modern building 100 x 100; 
equipped for all types repairs-services; 
sales room; complete stock, parts, sup- 
plies, employ nine; price reasonable. 
Apple Company, Brokers, Cleveland, 0. 


NEW OARS WANTED 
WANTED. 50 new cars for Florida Rental 


AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 
VY. Mile East of Illinois State Line 
On Route 30 


EVERY FRIDAY... 11 A.M. 
175-Car Average 


Service. Must be new General Motors, 
Chrysler, Ford or Studebaker, All trans- Year's Percentage Sold Above 63% 
actions strictly confidential. We trans- Dealers Buy - - - Dealers Sell 


port. Write, stating prices, Box 3175, 
c/o Automotive News, Detroit 26. 


USED CARS WANTED 
1948 HUDSON DRIVEMASTER. Must be 


GEO. LAWSON—Owners—BUD FENNEMA 
DUTCH STUART, Auctioneer 


Dyer Auto Auction 


clean, Write Automobile Exchange, Ox-| Phone 4111-4051 DYER, IND. 
nard, | California, Sa Res.: Lansing i. 730 ‘ 
‘USED CARS FOR SALE» Lansing, IH. 107R 














Philadelphia's 
DEALER AUCTION 
EVERY TUESDAY ... 11 AM. 


Harry D. Gilbert 


Automobile Auctioneers Weekly price lists mailed upon request. 
6600 N. Broad St. Phila., Pa. Sales Fee $5.00 
e You Bring ‘Em — We Sell ‘Em! 


PLENTY OF CARS AND BUYERS Phone — Lanc. 2-7740 
WEEKLY PRICES MAILED ON REQUEST 


» Lancaster Auto Auction 
Tel. Livingstone 8-3000 1006 N. Prince St. 
LANCASTER, PENNSYLVANIA 


IF YOU WANT A TREAT 
INSTEAD OF A TREATMENTI 


VISIT 
AMERICA'S NO. | SALE 


EVERY TUESDAY AT NOON 








AUTO AUCTION 


TIM ANSPACH 


Albany, N. Y. 


PACKARD 


A Few Slightly Used Demos, 
Station Wagons and 


(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A 





Custom Sedans 


LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY 
Located 6 miles North of Lancaster, Pa. 


Special Price to Dealers 


McMILLAN PACKARD, Inc. 


8500 Woodward Detroit, Mich. 











DOC GREINER'S 


BIG AUCTION EVERY ee 
Telegraph Rd., Rt. 
At the Ohio-Michigan ‘tine 
One Mile North of Toledo 
* 


A Clean Sale—Conducted for Clean Dealers 
Auction Phone on Thursday, Ki 2675 
Business Phone, Adams 6397 
* 
80 Cars on hand for Wholesale at All Times 


Fly ying Dutchman, Inc. 


Madison & 17th Sts. TOLEDO, OHIO 


MANHEIM AUTO SALES 
& AUCTION, INC. 


Phone 202-W4 











KEN SCHAEFER’'S 
The Only Indiana 
AUTO AUCTION 
In Conttoneas y, Operation ee 1943 








WE SELL EVERYTHING 
FOR YOU! 
AUTOMOTIVE NEWS 


Dealers Meet 3 the Cross-Roads of America 


INGIANAFOLIS, INDIANA 
Vv. Martin, Auctioneer 


R. 
915 N. litiaoks St. Phone Lincoln 5383 











OLDSMOBILE PARTS 


We Carry the Largest Stock of Slow-Moving 
Parts in the U.S.A. 


UP TO 40% DISCOUNT 
FAST OR SLOW MOVING, WE HAVE THEM IN STOCK. 
ORDER TODAY BY WIRE, PHONE OR MAIL | 


TREVELLYAN OLDSMOBILE, INC. 


315 South Capitol Phone 2-1127 
LANSING 25, MICHIGAN 


DANVILLE, PA. 
EVERY WEDNESDAY 


THESE TWO AUTO AUCTIONS LEAD THE WAY 
FOR QUICK ACTION! 


YOU WILL ALWAYS FIND PLENTY OF MERCHANDISE 
AT BOTH AUCTIONS 


- - - DEALERS ONLY - - - 












HORSEHEADS, N. Y. 
EVERY FRIDAY 














Horseheads, N. Y., is located adjacent to Danville, Pa., is 75 miles North 
Elmira, N.Y., on three railroads and airlines. of Harrisburg, Pa. 


FREE TRANSPORTATION FROM TRAINS AND AIRPORTS AT ALL TIMES 
Inside Sales Pavilions with Modern Restaurants 







AUTO AUCTION 


WE NEVER MISS 


Every Monday of Every Week 
(Holidays Included) 


MONTPELIER, OHIO 
In Northwest Part of the State 


DEALERS BUY 
EVERYONE SELLS 


Western and Southwestern 
dealers absorb a large por- 
tion of cars offered. 





Terms: Cash or Equivalent 


Bring titles. Bring bank or 
credit references. 


Don't Buy If You Can't Pay 


New Modern Sales Pavilion 








| 3431 N. 





MONTPELIER OHIO AUCTION 
COMPANY 


Woodruff, Jenkins and Drake 


ANTIQUE CARS FOR SALE 


1915 FORD “T” roadster; runs good, nice 
tires and top, $250. 1921 Ford ‘“‘T”’ 
roadster, almost new, has combination 


body, $175. Will sell pair for $350, Jim 
Utterback, Brewer, Maine. 


- BUSES FOR SALE a 

2 FORD, 30-passenger school buses, New 
November, 1945. Used very little by pri- 
vate school. Perfect condition. Sieve & 
Lange, 3741 Warsaw Ave., Cincinnati, 
Ohio. 


NEW 1948 CHEVROLET 24, 30, 36, 42, 48 
and 54-passenger school buses with 
Wayne bodies, priced below dealer net 
cost. Priced for quick sale. Hudson 
Body Company, Dallas 9, Texas. 


TRUCKS FOR SALE 


NEW MODEL BIVA DODGE 3-ton cab 
and chassis. Heavy-duty truck, deluxe 
cab, 190” w.b., two-speed axle, 100% air 
brakes, heavy-duty springs and clutch, 
frame reinforcements, 40-gal. gas tank, 
11:00 x 20 tires; designed for heavy-duty 
loads and maximum speeds. Dealer cost, 
$4,050. Poinsatte Auto Sales, Inc., 501 
East Washington Blvd., Fort Wayne 2, 
Indiana. 

NEW DODGE TRUCKS, Model K.A, 140, 
equipped with Thornton Tandem and An- 
thony 8-yard dump body. Model K.A. 
140, equipped with Truxmore third axle. 
Model J.A. 140, equipped with Little 
Giant Tandem. One or all, dealer’s net. 
Mitchell & Cassell, Inc, (Dodge ‘‘Job- 
Rated’’ Truck Dept.), Peoria, Illinois. 
Phone: 6-0845, 


PARTS WANTED 


WANTED: STATION WAGON or limou- 
sine body for 1947 Cadillac, model 75, 
complete. L & D Motor Sales Co., Inc., 
4100 Walnut St., Philadelphia 4, Pa. 


PARTS FOR SALE 


WHOLESALE PONTIAC PARTS, large 
stocks of hard-to-get parts, body and 
fender parts for all models, Fast serv- 
ice, liberal discount. Walter H. Schultz 
Pontiac, 16-20 Passaic St., Trenton 8, 
New Jersey. 


OLDSMOBILE 


AND ALL GENERAL MOTORS 
PARTS AT WHOLESALE 
$100,000 INVENTORY 
LIBERAL DISCOUNTS 

















Hoods Core Supports 
Grilles Hydramatic Parts 
Hub Caps Shock Absorbers 
Fenders Distributors 
Gas Tanks Carburetors 
Trunk Lids Steering Wheels 
Fuel Pumps Clutch Parts 
And Many Other Items 
Orders Filled Same Day Received 


SELMI MOTORS, INC. 
LARGEST OLDSMOBILE PARTS 
DEPOT IN EAST 


15th St. Philadelphia, Pa. 
Tel. Baldwin - 0352 and 9-7295 















RONALD D. WEST, Owner - - - TEX RICKARD, Auctioneer 






BUICK PARTS 


“WORLD'S LARGEST DEALER 


OF GENUINE BUICK PARTS’ i| 


Wholesalers: We Are Quantity 
Shippers . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Phone WAbash 1030 
CHICAGO 5, ILL. 





p accessory jobber or order direct. 





SHOP EQUIPMENT WANTED 


31 





MISCELLANEOUS 





WA NTED. 
R4 mold. 


Second hand Matrix for Lodi 
Must be able to full cap 
1100x24 14 pr tires No, 28 or similar 
design. Also R1-83-X and R1-84-X full 
cap Matrices with late tread design. No 
repaired Matrices acceptable. Write 
Kauai Motor Co., Ltd., Kola, Kauai, 
T. H. 


SHOP EQUIPMENT FOR SALE 





FOR SALE 


Storm-Vulcan No. 14 Crankshaft Grinder, 
perfect condition, accurate, fast; shafts to 
48”; cost $4,600. Sale, $2,495. 


RANDALL & BLAKELY 
GRIFFIN, GA. 








NEW LINES WANTED 
EXPERIENCED BOSTON automobile job- 
ber salesman interested in product to 
be distributed in New England, Willing 
to invest cash or will consider arrange- 
ments for initial warehouse stock, Would 





like sole distribution in territory to be 
covered by our salesmen. Your product 
will be our exclusive item, Answer Box 
3219, e/e Automotive News, Detroit 26. 


MISCELLANEOUS 


FOR SALE —One new Federal “truck sign. 
12% foot vertical type fully electric, This 
sign never removed from factory crate. 
Mfg. by Walker Co., Price F.O.B, Al- 
toona, $320. Any reasonable offer not 
refused. Zeigler Motor Co., 400 E, Plank 
Rd., Altoona, Pa. 











SNAP ON 


CONVERTIBLE TOP COVERS 
Translucent plastic fabric. Easily installed with 
clip-on snap fasteners. For all convertibles. 
Retail $19.50 each. Dealer's price $13. Ask 
Satis- 
‘action guaranteed. 

J. VASSAR & COMPANY 

Cleveland 5, Ohio 





DEALER -- A U 


SA 


best to satisfy the 


Maney Motor Co. Auto 





SOUTH BEND, 


ATTENTION, CHRYSLER DEALERS! — 
Immediate delivery approved combination 


parts control desks, Hold 6,500 inventory 
control cards (5” x 8”) or 13,000 price 
and location cards (3%” x 3%”). Desk 
includes four adapters for filing P & L 
cards. Rear cards easily reached while 
seated. Convenient shelves. Hardwood 
and plywood construction. Olive green 
finish. Dimensions: length—60”; width— 
27”; height—31”. $57.50—f.o.b, Detroit. 
THE SPERBER MFG. COMPANY, 1815 
Trombly Avenue, Detroit 11, Mich. 
Phone, MAdison 4290. 


WANTED-—Chris-Craft or other standard 
make cabin cruiser about 30 feet long. 
Year model not important but must be 
in first class condition and priced right. 
Gould Motor Co., Brunswick, Georgia. 

ENGINE REBUILDING — Crankshaft 
grinding and _  metalizing. John P. 
Hughes Motor Co., Inc., 300 Commerce 
St., Lynchburg, Virginia. 





Tow Bar Sales Company 
Direct Factory Distributors 


100 So. CLINTON ST. CHICAGO 6, ILL. 
DE 2-0700 - AN 3-8888 - DO 3-8373 





Two 60-Inch Searchlights 


850 million candlepower each, can be seen 
up to 100 miles away. Used for night adver- 
tising by us for over a year. 


These are Sperry lights, complete, in OK 
condition, with self-powered separate genera- 
tors, lots of extra parts and carbons. 


For Price and Pictures Write 


UNIVERSITY MOTORS 


29th and Remington Avenue 
Baltimore 11, Maryland 





IND. 
T O - - DEALER 


AUCTION 


DAY OF SALE CHANGED TO 
EVERY - - - 


WEDNESDAY 


Effective July 6th 
At This 


LE 


You are welcome and we do our 


buyer and seller. 


A GOOD PLACE TO BUY OR SELL 


For Reservations and Etc. 


SOUTH BEND AUTO AUCTION CO., INC. 


PLAYLAND PARK — 1202 BLAINE AVE. (Mailing Address) 


Phones 2-1897 — 4-5936 





Auction 


DEALERS ONLY 
Sales Start at 12:00 Noon (C.S.T.) 
Weekly Prices Mailed on Request 


Every Thursday 
MURFREESBORO, TENN. 
Phone 111 
Member: 


Every Friday 
HUNTSVILLE, ALA. 
Phone 3188XJ 


NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 
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NEW SUBSCRIPTION ORDER 


| 
Send Automotive News to eS Below | 
for One Year $8 [_] or Two Years $14 [_] 
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| 

| 
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for which check is attached [] or send bill [_] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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LOCAL DEALER profits by new 
method of radio advertising. 
Read how it can pay off for you. 


Now YOU can do something you never dreamed was possible! 
YOU can sponsor a big national network radio show! You 
sponsor the program in your own area... and you share 
the total cost with countless other dealers who are spon- 
soring it in other cities. You pay only a tiny fraction of 
the total... much less than you think! And you get all 
the added prestige, the added SELL, of having your own 
top-talent program. 

Think of the effect on your customers when they listen 
to one of their favorite radio programs and hear your local 
announcer giving your commercial message! You'll be the 
most talked-about man in town! 

This great new advertising method is already paying off 
for over 800 ABC “‘local-network”’ sponsors. It can do the 
same for you. Get the complete details today from your 
local ABC station, or write direct to ABC, 7 West 66th 
Street, New York City. 


ABC 


4.3 







RESULTS!* 


““NEW ACCOUNTS AND NEW BUSINESS” 

‘““This program has proved most beneficial in obtaining 
new accounts and new business. Customers have come 
in and stated that they were buying because we spon- 
sored the program.” 


* 
* 
. 
* 
* 
* 
. 
s 
° “ADDITIONAL CUSTOMERS’’ 
2 
« 
= 
* 
© 
* 
* 
. 
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RESULTS! RESULTS! 


**My first month with the program brought in enough 
additional customers that I was obliged to hire two 
more salesmen.” 


‘*‘MORE THAN ITS SHARE”’ 

**Radio has always done more than its share of selling 
for us. We feel that our advertising dollars have been 
well spent in radio and on this program.” 


*Names and addresses of local dealers on request 


FAMOUS NETWORK SHOWS 


High-rating, sales-producing network shows of 
all types are available on ABC for you to sponsor 
locally. Which one of the following is best suited 
to you? 

ELMER DAVIS (right), one of the foremost news analysts in 
radio . . . America’s Town Meeting, Dorothy Dix, Martin 
Agronsky, Harry Wismer, Piano Playhouse, Mr. President, 
Breakfast in Hollywood, Bauvkhage Talking, Headline Edition, 
George Sokolsky, Pauline Frederick, Irene and Allan Jones, 
and Nancy Craig. 


COOPERATIVE PROGRAM SALES DEPARTMENT, 7 West 66th Street, New York City 


American Broadcasting Company 


305. increase 
in our business in, 
the last six months! 


“This radio program has done an outstanding sales job for our firm. 


The last six months showed an actual increase of 305% in our business.”’* 
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ur firm. 


iness. ’* 





